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Auto Controls May End This Week 





i 


| Sparks 











} K-F officials aren’t kidding them- 
Ives on this point: 

"| When Edgar F. Kaiser asked 
“Sales Chief W. A. MacDonald how 
“the dealers felt, MacDonald replied: 

"Edgar, these dealers have no prob- 

pms that more cars won't solve.” 
a a * 


Exports Drop 
; Exports from this country drop- 
ed from the previous eight month 
average of $810 million to $641 mil- 
on in September, the lowest 
' month of the year, the Bureau of 
the Census announced last week. 
essel shipments were substantially 
peduced by the maritime strike. 
* + *~ 


Vhere to File 

Dealers were informed last week 
vy NADA that amendments will be 
ued soon, according to OPA, 
“Poviding that Certificates of 
'Fransfer should be filed with Dis- 
; OPA offices. A new method 
f dealers and the public was 
‘ecessitated by the cessation of 
cal OPA boards. 

. 7 7” * 

on Suits 

|The United States District Court 
Maryland recently upheld as 
S a three-year statute of lim- 
Hations by the Maryland legisla- 
. for suits arising under the 
r Labor Standards Act (wage 
and hour law), NADA reported last 
week. 
‘The court held that the law did 
mot discriminate against federal 
and was reasonable in 


claims 
‘length of time. 





i Production 
Automotive News Estimates, 
U. S. Cars, Trucks 


ry 91,980 


: i | ‘ 
1941 
Week 


aa Faas production totals 








by makes, see table, page 44. 








war economy. 





The People Have Spoken: 
Set Us Free! 


agg time began, no administration has ever received 
a more clear-cut mandate than President Truman re- 
ceived. The people of this country are fed up to the teeth 
on bureaucratic controls which have messed up the post- 


Yet from what we have heard, the bureaucrats still 
relish the idea of controlling automobiles and some of the 
basic materials that go into autos. 

* * * 


Dyas anything be more unjust, or more foolish? Peo- 
ple want cars more than practically any other thing. 
And what is more important, people are looking to the 
auto industry to lead the way to prosperity. 

Yet this fact is inescapable: 

If the auto industry remains shackled by bureaucracy, 
it is going to take a much longer time to reach full pro- 
duction than it would if it were free. 

* 


S THE records show, the soft-headed planners in 

Washington have crippled everything they touched. 

If you doubt that, look at the housing situation. It received 

the most “help” from the planners and it is the worst off. 

The people went to the polls last week and signified in 

unmistakable terms their disgust with planners of paucity. 
* * 


faye me was betrayed at the polls by those planners. 
He should now clean his house. 

Industry—and we mean all industry—must be set free. 
In all sincerity, Mr. Truman, it is long past time. 








Week’s Car, Truck Output 


Off Slightly to 


By Bernie Thomas 
Staff Writer 

DETROIT.— With General Mo- 
tors accounting for more than two- 
fifths of the effort, U. S. output of 
cars and trucks last week amount- 
ed to an estimated 88,772 units—64,- 
071 cars and 24,701 trucks, accord- 
ing to Automotive News tabulations. 

It was a drop of about 4,000 ve- 
hicles from the previous week’s 
revised postwar record output in 
the U. S. of 92,975, which included 
66,091 cars and 26,884*trucks. 

But despite the drop, manufac- 
turers last week saw more reason 
for optimism than they had for 
months as the rank and file of 





Keller Sees Little Chance 
‘For Immediate Output Gain 


Et 

» DETROIT.—K. T. Keller, presi- 

By Ddent of Chrysler Corp., told stock- 

gmolders in a letter Friday that he 
saw little near- 
term _ improve- 
ment in produc- 
tion. 

He pointed out 
that current op- 
erating schedules 
are substantially 
lower than what 
could be built or 
sold if the cor- 

f poration were 
ie able to get the 
3 K. T. Keller material. Chrys- 
* ler had an oper- 
ating loss of $346,137.03 for the first 
he months of 1946, Keller an- 
pemneed. He said that sales during 

period were ae 12, 

“Third quarter vehicle sales to 





dealers were 199,947, Keller stat- 

ed. This compares with fourth- 

quarter sales to dealers in 1941 

of 192,969 vehicles, but with in- 

creased cost of production in 

1946, operating profit during the 

third quarter was reduced two- 

thirds over the similar prewar 
period. Total sales for the first 

nine months of 1946 were 490,565 

vehicles. 

Net profit after estimated recov- 
ery of prior years’ income and ex- 
cess profit taxes under the carry- 
back provisions of the current fed- 
eral tax statute and after a credit 
to income from reserves set aside 
for plant rehabilitation had been 
applied were 1.72 percent of total 
sales or $10,292,645.25, as compared 
with $29,460,847.70 in a like period 
in 1941 when total sales in dollars 

(Continued on Page 42, Col. 4) 





88,772 


voters left the election polls after 
registering plain resentment 
against the New Deal philosophy 
of interference with business and 
labor. 

In general, opinion last week 
was that paralyzing controls on 
such critical supply items as steel, 
lead and copper will be abandoned 
when a Republican controlled Con- 
gress meets in January, if not be- 
fore. 

Some quarters even envisioned 
that President Truman may con- 
sider election results in the form 
of a mandate from the people and 
act accordingly. 

Steel and lead shortages sstill 

(See OUTPUT, Page 44, Col. 3) 





Top Cars 


New car mi a reported 

in Automotive News today: 

1946 

Pos. 
1—173,613 
2—128,999 
38—125,263 
4— $1,569 
5— 49,155 
6— 44,948 
Ii— 44,338 
8— 40,925 
9— 39,661 
10— 34,603 
1l— 33,969 
12— 28,029 
13— 27,998 
14— 17,185 
15— 9,149 
4,751 


1941 

Pos. 
5038,871— 2 
750,549 1 
375,186— 3 
174,955— 7 
65,431—12 
260,504— 4 
239,910— 5 
57,365—13 
120,745— 8 
74,708—10 
195,981— 6 
67,4438—11 
90,181— 9 
49,752—14 
49,454—15 
14,911—16 


Make 
Ford 
Chev. 
Plym. 
Dodge 
Nash 
Buick 
Pontiac 
Hudson 
Chrysler 
De Soto 
Olds. 
Mercury 
Stude. 
Packard 
Cadillac 
Lincoln 


For further details, see page 
20, today’s issue. 





Pressure On for Sweep 


Of Wage, Price Curbs 


GOP Direction of Congress Seen Affecting NLRB, 
Regulation W, Case Bill, Excise and Income 
Taxes and Social Security 


WASHINGTON.—Elimination of all wage and price con- 
trols except those on rent and sugar may come this week, 
according to an Associated Press report. 

A high government officidl was given as the source of the 
statement that the Administration had about decided to set 


the nation’s economy, free®- 
after four years of wartime 
and a year of peacetime con- 
trol. 

President Truman is expected 
to make the announcement in a 
few days. 

Agency officials have been con- 
ferring for the last two weeks on 
the problem with Reconversion Di- 
rector James R. Steelman, with the 
consensus favoring general decon- 
trol. 

However, there is some opposi- 
tion to the proposal, particularly 
from Housing Administrator Wil- 
son W. Wyatt. 

There is reported to be still some 
question on lifting controls from 
basic materials, such as coal, rub- 
ber, steel and other metals, since 
this would make it impossible to 
maintain controls on building ma- 

terials. 

On the other hand, Paul Porter, 
OPA administrator, is said to 
have shifted from his stand for 
controls until supply is in balance 
with demand. Now he is said to 
have taken the position that the 
— all controls are elimi- 
nated better. This» would 
bring an gh to the piecemeal 
program for decontrol. 

William Ullman, Automotive 
News’ Washington correspond- 
ent, reported that it appears that 
the switch from Democratic to 
Republican control of Congress 
should prove beneficial to the 
automotive industry and its re- 
tail dealers. 

There is little doubt, he said, that 
the GOP is going to get rid of a 
lot of shackling and irritating busi- 
ness controls just as quickly as 
possible. 

Sen. Taft, of Ohio, who will be 
the unofficial director of GOP 
strategy in both houses of Con- 
gress, avowedly is determined to 
end the remaining war controls 
speedily and thus remove the last 
obstinate barriers to peacetime re- 
conversion. 

Industry’s labor troubles, it is 
believed, are due to be lessened 
by reason of the fact that the 


Senate Committee on Education 
(Continued on Page 8, Col. 1) 











GOP Prepares 
To Push Drive 


For Union Reins 


By Mac Gordon 
Staff Writer 

DETROIT.—The new Republican 
Congress will press for enactment 
of labor laws reducing the status 
of unions to that of legal equality 
with management, it was forecast 
last week following the nationwide 
GOP landslide. 

The huge majorities piled up 
by Republican congressional can- 
didates led political experts to 
predict a determined, and prob- 
ably successful, effort to revise 
the Wagner act and other New 
Deal statutes of benefit to labor 





organizations. 

GOP kaders, hailing the vote as 
a definite indication of a popular 
return to conservative thinking, 
declared the administration has 
lost the numerical backing it needs 
on Capitol Hill and among the citi- 
zenry to block any union-curbing 
legislation. 

The coalition of Republicans 
and southern Democrats is now 
strong enough in both houses to 
override any presidential veto of 
such bills, it was pointed out. 

Last spring the Case labor act 
passed both chambers, but the 

(Continued on Page 41, Col. 1) 





4. States Restrict Unions, 


3 Banning Closed Shop 

DETROIT. — Constitutional 
amendments restricting labor 
union activities were adopted by 
four states last week, indicating 
the extent of the popular revolt 
against the New Deal. 

Voters in Arizona, Nebraska 
and South Dakota approved pro- 
posals to outlaw the closed shop. 
An amendment requiring un- 
ions to make their financial 
statements public passed easily 
in Massachusetts, despite vigor- 
ous pre-election opposition from 

r. 








DE SOTO HAS ANNOUNCED the De Soto Suburban as an addition to its custom line 
of cars. The Suburban can seat as many as nine persons and provides extraordinary 
luggage capacity. Seats arc tailored in a smart new material, Delon, a recent 
ment in plastics. The exterior features a metallic enamel of the polychromatic type and 


provides a hard finish of unusual brilliance. A three-position rear seat and 


fully adjust- 


able front and center seats provide for varying passenger-luggage requirements. The 
Cc, 











Suburban is a big car with a wheelbase of 13944 inches. 


stated production already has been started. 


E. Bleicher, president, 
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"Labor Equality Plea 


’~ Christopher Urges New 


Congress to Put Unions 


On Plane With Management 


NEW YORK.—Newly elected 
senators and representatives should 
place high on their agendas “con- 
structive legislation designed to 
strengthen all labor-management 
relationships by giving legal re- 
sponsibility to labor equal to that 
which long ago was given to man- 
agement,” Geo. T. Christopher, 
president and general manager of 
Packard, told newsmen here last 
week. 

Christopher explained he is 





Finance Parley 
To Hear Moran 
And Romney 


CHICAGO. — Subjects of mini- 
mum length as to wording have 
been assigned speakers who will 
address the annual American Fi- 
nance Conference business conven- 
tion here Tuesday and Wednesday 
(Nov. 12-13) at the Palmer House. 

Lee Moran, NADA _ executive 
vice-president, will talk on “Dis- 
tribution” at the opening session. 
George Romney, general manager 
of the Automobile Manufacturers 
Assn., has drawn “Manufacturing” 
as his subject at the final morning 
session. 

Other speakers and their sub- 
jects will be Clarence L. Landen, 
president, Securities Acceptance 
Corp., Omaha, “Financing”; John 
L. Rush, general counsel, Pacific 
Finance Corp., Los Angeles, “State 
Legislation”; Elmer E. Schmus, 
vice-president, First National Bank 
of Chicago, “Banking”; David B. 
Cassat, president, Interstate Fi- 
nance Corp., Dubuque, Ia., “Federal 
Legislation,” and Dean James E. 
McCarthy, Notre Dame university, 
“Business.” 

Today (Nov. 11) is set aside for 
meetings of the executive commit- 
tee, board of directors, advance 
reservations, and an informal “get- 
together” in the evening. 

Scheduled for the afternoon of 
the first day of the convention are 
four simultaneous forum meetings. 
The forum sessions will take up 
daily operating problems, automo- 
bile and aircraft insurance, ac- 
counting and cost controls, and 
diversified types of financing. 

Chairmen of these meetings will 
be Byron S. Coon, General Finance 
Corp., Chicago; I. G. Brady, Na- 
tional Discount Corp., South Bend; 
W. F. Gaunitz, Associates Invest- 
ment Co., South Bend, and F. R. 
Wills, General Phoenix Corp., New 
York. 

The annual dinner and enter- 
tainment will be held Tuesday eve- 
ning, Nov. 12. 


“wholeheartedly” in accord with 
the fundamental principles of un- 
ionism. 

“But we'll never be able to 
achieve the heights of prosperity 
and stability which labor and 
management mutually and ear- 
nestly desire until all labor-man- 
agement relationships are based 
upon a solid foundation of equal 
legal responsibility,” he declared. 
The Packard chief predicted un- 
ions “will become stronger, and 
certainly more democratic, when 
they accept responsibility along 
with authority, thereby benefiting 
everyone in labor and manage- 
ment.” 

“I’m eagerly looking toward the 
new era of economic development 
when labor and management will 
sit at the table with fair and equal 
legal responsibility; come to hon- 
est and sincere agreements, and 
trust each other in all good faith 
to carry them out,” he said. 

Christopher, starting a coast-to- 
coast tour of seven key cities to 
bring his dealers up to date and 
discuss confidential future plans, 
predicted that wildcat strikes, jur- 
isdictional disputes and contract 
violations will largely disappear 
after labor reaches the legal level 
of management. 

“These,” he said, “are the fac- 
tors principally responsible for 
the current scarcity of new cars 
of all makes.” 

Calling on all workers to become 
more active in union affairs, Chris- 
topher said: 

“Too many union decisions have 
been made by aggressive minori- 
ties. If the majority plays an ac- 
tive part in determining the fu- 
ture course of any union, I’m con- 
vinced their decisions will be to 
the best interests of all—for that’s 
the way democracy always has 
worked.” 





Jones Incorporates 
Jones Motors, Inc., Lawrenceville 
Va., has been chartered to conduct 
an automobile business. E. C. 
Jones, LaCrosse, Va., is president. 
W. Henry Cook, South Hill, ob- 
tained the charter. 


OPA Frees Mud Flaps 


And Wiper Blades 

WASHINGTON. — Among the 
commodities decontrolled by 
OPA last week were automotive 
and bicycle mud guards or flaps, 
automotive pedal pads and auto- 
motive windshield wiper blades. 
Also rubber paint and passenger 
tire flaps. 














Meet Dealer-Cartoonist Kempf! 


With today’s issue, Automotive News inaugurates a weekly “auto- 


motive comic strip” (see below). 


dream. 





Fred Kempf 
If you have any ideas you think could be incorporated in the 


strip, drop Kempf a line in care 


Cartoonist Fred B. Kempf, author of 
Other Side of the Picture,” is an auto editor’s 


“The 


He’s owner of the Kempf Motor Co. (Packard), 
Kearney, Neb., and cartooning is his hobby. Prior 
to taking on the Packard deal a year ago, Kempf 
for 10 years was employed by a Kearney Ford 
dealer in the office, parts department and shop. 

So he knows his automotive. 

And he shows a sense of humor, even in this 
passage from his own biography: “Age, 39; mar- 
ried; two kids, one dog.” 


of Automotive News. 





"46s Made After Oct. 1 


Get ’47 Rating in Canada 

MONTREAL.—Canada’s_ war- 
time Prices and Trade Board 
announced last week that any- 
one selling a used 1946 model 
car which was delivered new to 
a dealer on or after Oct. 1 may 
ask the maximum price al- 
lowed for a used 1947 model. 

Board officials said the ruling 
was made because manufactur- 
ers still were producing 1946 
model cars in what normally 
would be the 1947 model year, 
which began Oct. 1. The ruling 
does pot apply to sales of used 
1946 model cars which were de- 
livered new to a dealer prior 
to Oct. 1. 


Texas U. C. Assn. 
Battles for 
OPA Death 


FORT WORTH, Tex.—With the 
auto industry now practically the 
sole target of OPA enforcement, 

Southwest Used 
Car Dealers Assn. 
called for imme- 
diate removal of 
all price controls 
at their conven- 
tion here last 
week. 

The association 
also decided fo 
change its name 
to the Texas 
Used Car Dealers 
Assn. although 

“Oklahoma, New 
Mexico and Louisiana are repre- 
sented on the board of directors. 

J. B. Caldwell, manager of the 
National Used Car Dealers Assn., 
told the group that the .national 
unit was mustering all possible 
pressure for removal of ceilings. 

Resolutions in addition to that 
opposing OPA called for a bal- 
anced national budget, removal of 
duplicating federal bureaus and 
boards and an amendment to the 
Wagner Labor Act. 

Mike Tipps, of Dallas, was elect- 
ed president of the association, 
succeeding Charles Hillard, who is 
president of the national group. 
Other officers elected were Wil- 
liam Freeman, Amarillo, vice-presi- 
dent, and Benton Hall, Fort 
Worth, secretary-treasurer. 

Directors are George Karlan, of 
Dallas; A. H. Barncastle, of Beau- 
mont; Hall; Elmer Cashion, of San 
Antonio; Preston Couch, of Abi- 
lene; William Freeman, of Ama- 
rillo; Jim Herrick, of Waco; W. L. 
Ingram, of Lubbock; W. M. Robin- 
son, of Houston; H. E. Dorr, of 
Texarkana; O. E. Bryce, of Long- 
view; W. O. Thornton, of Tyler; 
O. B. Hunt, of Borger; H. P. Gif- 
ford, of El Paso; D. Lumbert, of 
New Mexico, and John Felts, of 
Oklahoma. 


Wagstaff Visits 
West Coast 


DETROIT.—J. B. Wagstaff, vice- 
president in charge of sales for 
De Soto division 
of Chrysler Corp., 
is on the West 
Coast for a ten- 
day business ses- 
sion in the Los 
Angeles region. 

Wagstaff will 
address dealer 
meetings in Los 
Angeles and San 
Francisco and 
plans calls on 
dealer establish- 
ments in various 








4. B. Caldwell 








J. B. Wagstaff 
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THE NEW OFFICERS of Automotive Trade Assn. of Virginia, elected at the annual 
meeting recently. Left to right: Quincy Calhoun, Marion, third vice-president; John P. 
Hughes, Lynchburg, first vice-president; Walter J. Wilkins, 
R. Wyatt, Danville, second vice-president; W. G. King, Rich y- 






Norfolk, president; Landon 








Dealer Meeti 


DETROIT.—Nash will announce 
plans for 1947 sales, production 
and service to its dealers in the 
United States and Canada at a 
series of meetings starting today 
(Nov. 11) and continuing through 
Dec. 11, according to H. C. Doss, 
vice-president and general sales 
manager. 


“Nash dealer meetings this year 
will be conducted on the basis of 





B. C. Anderson 


H. C. Doss 


down-to-earth discussions of public 
needs for reliable transportation 
and the sales and service prob- 
lems of dealers. Nash aims at pro- 
ducing, selling, and servicing as 
many cars as possible without in- 
terrupting production to shut down 
for new model changeovers. Con- 
sequently 1947 models will offer 
minor improvements in design and 
engineering,” Doss said. 

“Nash is fortunate under the cir- 
cumstances, to have a car which 
is structurally and in engineering 
design, the newest car in the low- 
price field,” he asserted. “Right 
now we know we can’t produce 
and deliver all the cars we can 
sell.” 

“But we also know that there 
will come a day when we will be 
selling in high competitive mar- 
ket. These meetings are another 
step in the direction of securing 
a more important place in that 
market for Nash.” 

This year, 24 dealer meetings will 
be held opening at Atlanta Nov. 
11, and subsequently in each Nash 
zone so as to make them conven- 
iently available to the entire dealer 
organization. The series of meet- 
ings will be handled by two fac- 
tory teams—one headed by H. C. 
Doss starting at Atlanta. The other 
factory group, led by B. C. Ander- 
son, assistant general sales man- 
ager, will open sessions in Buffalo, 
Nov. 18. 

“The 1947 car sales outlook will 
be presented and our merchandis- 
ing plans are ready to be described 
in detail,” said Doss. “Factory co- 
operation with dealers will be dis- 
cussed in relation to organization, 
business management, promotion, 
service, and the layout and con- 
struction of facilities necessary to 








points in the Los Angeles region. 


meet sales and service require- 








ngs in 24. Cities 
Set by Nash for ’47 Plans 


ments under the Nash selective 
dealer program.” 

The following meetings 
been scheduled: 

Atlanta, Nov. 11; Boston, Nov. 
19; Buffalo, Nov. 18; Chicago, 
Dec. 2; Cincinnati, Nov. 27; 
Cleveland, Nov. 26; Dallas, Dec. 
5; Denver, Nov. 18; Detroit, 
Dec. 6. 

Kansas City, Nov. 15; Los An- 
geles, Nov. 27; Memphis, Nov. 13; 
Milwaukee, Dec. 3; Minneapolis, 
Dec. 4; New York, Nov. 21; Phila- 
delphia, Nov. 20; Pittsburgh, 
Nov 25. 

St. Louis, Nov. 14; Salt Lake 
City, Nov. 20; San Francisco, Nov. 
25; Seattle, Nov. 22; Washington, 
Nov. 22; Toronto, Dec. 10, and 
Montreal, Dec. 11. 


Trailer Makers, 
Free of OPA, See 


No Big Increases 


WASHINGTON. — The Truck- 
Trailer Manufacturers Assn., noti- 
fied by OPA last week that price 
decontrol had been granted, im- 
mediately said there probably 
would be no unusual upheaval in 
prices. 

The new order, effective Nov. 1, 
applies to all commercial truck- 
trailers, civilian and military, de- 
signed for on-highway use, having 
manufacturers’ rated capacity of 
two tons and over. 

It was explained that the OPA 
acted upon an informal showing 
that trailer supply exceeds trailer 
demand, a condition, it was said, 
which has existed for several 
months and which Congress speci- 
fied as a prerequisite for decon- 
trol. TTMA had been seeking the 
decontrol action since mid-Septem- 
ber and earlier. 

Lifting of the price regulations 
threw the commercial trailer man- 
ufacturing industry into a rela- 
tively free economy for the first 
time since early in the war. A year 
or more ago controls were dropped 
from production and allocation. 


Henceforth, the industry will be 
subject only to general controls 
applying to all industry—such as 
wage controls and materials pri- 
orities. 

Julius L. Glick, TTMA president, 
said he expects “every truck-trailer 
manufacturer will accept the job 
of maintaining stabilized prices as 4 
a personal responsibility.” 


To Add Parts Room 


An addition to the parts depart- 
ment will be made by Steeves Mo- 
tor Co. (Chrysler), Lynn, Mass., as 
soon as conditions permit. A new 
body and paint shop was recently 
added by the firm. 
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EXT WEDNESDAY this col- 
umn’s conductor will be attend- 
ing the annual convention of the 
Oklahoma Automobile Dealers 
Assn. at Oklahoma City. It will be 
‘sort of a homecoming for me, since 
I harvested in that state 43 years 
ago. Few people back East know 
there is such a thing as a header, 
a header barge or a lister. (But I 
presume, now, that in Oklahoma 
‘these agricultural implements have 
been supplemented by combines 
and gang plows). I also drove a 
water wagon for a Buffalo Pitts 
thrashing machine outfit that 
worked its way up to Kansas be- 
fore the season was over. 

Not many years later I became 
an automobile man. I returned 
to Oklahoma and to the capital 
city with the Overland band, 
which at that time took frequent 
trips across the country. The 
larger cities back East were 
equipped with horse-drawn fire 
apparatus. Oklahoma City, being 
a new town, originally installed 
motorized fire equipment. Many 
towns in the East inherited 
horse-drawn equipmenf, so _ the 
towns in the West were the first 
to embrace the gasoline-driven 
fire trucks. 

I appreciate the opportunity to 
meet with automobile dealers. It is 
particularly inspiring to meet pres- 
ent day dealers. They are the end 
product of 40 years of progressive 
evolution. While the industry is 
celebrating its 50th anniversary, 
there are few dealers with more 
than 40 years’ experience. 

The business of those dealers 
that did exist 40 years ago was 
not any more like present day op- 
erations than if it had been an- 


Just Among 
Dealers 











The year 1925 was a good one in 
the industry. More than 4,400,000 
ears and trucks were manufac- 
tured, building up to the record 
production of 1929 of more than 
5,500,000. This was the year that 
Paul Hoffman left his Studebaker 
distributorship in Los Angeles to 
become vice-president of sales at 
the factory. Ford production ex- 
ceeded 9,000 cars a day. Bumpers, 
front and rear, became standard 
equipment. The following dealers 
are therefore, celebrating their 
twenty-first anniversaries operat- 
ing dealerships, although many of 
them had long previous experience 
in the field. 

+ * a 

L. M. DeSHonea (Chevgolet-Cadil- 
lac), Paris, Tex., his initial experi- 
ence was as a parts man starting 
15 years previously. 

* * * 


E. R. Exuorr (Ford-Mercury- 
Lincoln), Coeur D’Alene, Ida., be- 
gan in 1923 as a salesman. 

* a os 


CuHartes C. Freep (Plymouth-De- 
Soto), Salt Lake City, Utah, began 
directly as a dealer in 1925. 

* * * 


Harotp H. Hart (Buick-Chev- 
rolet), Wolfeboro, N. H., began 
as a dealer in 1925, has served 
as lieutenant governor of the 
state as well ‘as director of 
NADA. 

* * * 

Epwarp J. Horton (Dodge-Plym- 
outh), Rochester, N. Y., his first 
assignment in the industry, start- 
ing Jan. 1, 1909, was as secretary 
to the general manager of the 
Chalmers Motor Co. of Detroit. 

+ * a 


HamMMonp Jones (Chevrolet), 
Lakeland, Fla., began as a dealer 
with ten years previous experi- 
ence as salesman and other ca- 


pacities in the trade. 
* * * 


other line of trade altogether. Deal- 
ers have developed with the in- 
dustry. 


* * * 


One Out of Five 
Dealers Survives 


OR EVERY dealer that remains 

in business, there have probably 
been four that failed. I don’t say 
this to point out the vicissitudes 
and the risk in automobile retail- 
ing, because the same percentage 
of successful merchants would ap- 
ply to almost any line of trade. I 
am merely saying it to develop the 
thought that the old dealers now in 
business had the resourcefulness, 
the courage to weather all storms 
and come out on top. 


There will always continue to 
be difficulties and problems in 
this field that will test the cour- 
age of any man. There will like- 
wise be greater opportunities 
than ever before. In the early 
days dealers were merely sellers 
of cars, and they lived and died 
with the growth and decline of 
various factories. Now there is a 
background of 25 million owners 
and in 10 years there will prob- 
ably be 40 million owners. Selling 
merchandise and service to this 
group will progressively increase 
the opportunities in this field. 

As has been repeated and re- 
peated, the average automobile 
owner spends two hundred dollars 
a year in maintaining his car. This 
means that 25 million owners spend 
much more for service than they 
do for new cars. Even before the 
war the new car volume was about 
three billion a year, while automo- 
bile owners spent 12 billion in 
keeping their cars running. Dealers, 
of course, keep this market oppor- 
tunity in mind as they plan for 
the future. 

As a graphic illustration of how 
conditions are different, I recently 
visited a dealer in a town of 900. 
He carried a twenty thousand dol- 
lar stock of parts. The profit on 
these parts each year is consider- 
ably more than the profit on sales 
on new cars, when he first started 
in business 25 years ago. Admitted- 
ly, the owners in his territory mean 
much more to him now than any 
possible sale of new cars, irrespec- 
tive of what present share of the 
new car local market he may ob- 
tain. ‘ 

* + * 
Appreciation Must 
Be Cultivated 


I NOT ONLY enjoy visiting with 
dealers at conventions, but I en- 
joy seeing the associations in ac- 
tion. In this day and age of pres- 
sure groups, it is essential that any 
important trade like automobile re- 
tailing organize so that the trade 
can be understood and appreciated 
by not only the people it serves di- 
rectly, but by everyone. All citizens 
have votes, and they are either 
voting for or against the interests 
of every trade all the time. 
Therefore, automobile retailing 
will suffer unless it remains or- 
ganized so that it can constantly 
interpret its contribution to the 
nation in terms of human bene- 
fits. It isn’t enough to merely de- 
serve public appreciation. Appre- 
ciation in this world doesn’t come 
merely by deserving it. It must be 
cultivated, so it is an actual liv- 
ing thing that can be converted 
into channels that work to the 
interests of the trade. 
Dealers made money during the 
war. They are making money now. 
Conditions are now being laid that 
will determine whether or not this 
philosophy of prosperity will be 
continued in the future. This is 
the reason I encourage dealers to 
get together. That is the reason I 
am interested in state, local and 





Harian C. Loup (Ford-Mercury), 
Pasadena, Calif. is also an old | 
(Continued on Page 38, Col. 1) 





national conventions of dealers. 
That is the reason I urge all deal- 
ers to take part in such activity. 


OPA Withdraws 
Charges in Suit 
Of Ohio Dealer 


CLEVELAND. — Because of 
changes in OPA rules, the price 
agency has asked Federal Court 
Judge Freed to dismiss the case 
brought against Murray Oldsmo- 
bile Co. for alleged violations of 
ceilings on parts and rs. 

In what was believed to be the 
first case of its kind, OPA had 
sought treble damages amount- 
ing to $6,000. 

Counsel for the company had 
asked the judge to dismiss the 
case unless individual over- 
charges were stated so that he 
would know how to defend his 
client. 

OPA had added: total alleged 
overcharges and brought suit for 
only a portion of the overcharges, 
failing to list specific instances 
and claiming it couldn’t because 
of the manner in which the com- 
pany kept its books. 


N. Y. Maps Series 
Of Open Forums 
For All Dealers 


ALBANY, N. Y.—A series of 
open forums on dealer. problems 
will be inaugurated shortly in each 
of the 17 districts of the state, 
C. D. Henderson, executive vice- 
president of the New York State 
Automobile Dealers, has an- 
nounced. 

The forums will feature discus- 
sions on such subjects as relations 
between employers and employes, 
factories and dealers, dealers and 
customers, etc. Other topics of in- 
terest to dealers, including legis- 
lation, group insurance, govern- 
ment regulations, motor vehicle 
taxes, sales methods, etc., will also 
be discussed. 

The forums will be headed by 
a panel of experts, who will travel 
to each district in the state to 
conduct the discussions. The group 
will also hold a question period 
in order to give more individual 
help to any dealers who are en- 
countering particular problems in 
their business. 

“This new plan will undoubtedly 
be a great help to every member 
of our organization,” Henderson 
stated. 

“As we move from a sellers’ to 
a buyers’ market, there is particu- 
lar need for clear understanding 
of problems faced by dealers and 
the ways of meeting these prob- 
lems. This, we feel, can best be 
handled by experts who have sur- 
veyed the situation from all angles 
and in all sections of the state.” 


All Makes Represented 


On Buffalo Board 
BUFFALO.—With the election of 
six new directors, every make of 
passenger car sold by the mem- 
bership is represented on the 
board, Buffalo Automotive Trade 
Assn. reported last week. 


The new directors are Walter 
Arenz (Buick), James C. Crosby 
(Lincoln-Mercury), August Ebke 
(Willys), E. F. McPherson (Kaiser- 
Frazer), Dick Willats (Hudson), 
and Joe Villa (Pontiac). 








Ohio Dealers Elect Donnell . . . 





CLEVELAND.—Election of L. F. 
Donnell, Youngstown, to the presi- 
dency of the Ohio Automobile Deal- 
ers Assn. featured the group’s 13th 
annual convention Wednesday and 
Thursday in which automotive 
leaders stressed the need for great- 
er cooperation in community enter- 
prise. 

In one of the three main ad- 
dresses of the two-day meeting, 
William L. Mallon, president of 
NADA, urged the attending 1,000 
members to “live up to your obli- 
gations in face of all adverse pub- 
licity.” 

He stressed the need for deal- 
ers to remain free of political 
activity, to be reasonable and 
conservative with their demands, 
and to cooperate with all bran- 
ches of the industry. 

“No longer,” he added, “is service 
control necessary and the NADA 
will continue to work for its decon- 
trol. There is no longer such a 
need, because there is no disposi- 
tion for dealers to increase prices. 

“Dealers are in a position to 
meet demands as far as labor is 
concerned, but replacement parts 
are low largely because of govern- 
ment control.” 

Turning to the future, Mallon 
predicted shortage of material 
would keep automobile production 
under 4,000,000 units next year, and 
that the coming six months would 
see a drop in cars compared to 
the previous six months. 


Also pointing out the shortage of 
material, George Romney, general 
manager of the Automobile Man- 
ufacturers Assn., stated: 


“The automotive trade is not 
the only industry seeking mate- 
rials today. In the market for 
steel are such other major in- 
dustries as housing and heavy 
industry. These challenge the 
automotive trade for vital ma- 
terial. 

Paul M. Millians, vice-president 

of Commercial Credit Corp., speak- 
ing on “The Dealer and the Pub- 
lic,” maintained that “all through 
the dealer discount battle the kind 
of thinking we have had in Wash- 
ington has been supported by an 
uninformed opinion, confused by 
phony and politically motivated 
ability-to-pay reports. 
“If the active public ignorance 
about the facts of business is to be 
checked, it is important that auto- 
mobile dealers get closer to com- 
munity thinking and make it a part 
of their everyday job to tell the 
less enlightened the simple econ- 
omies of business.” 

For service departments, Mil- 
lians urged “pinning down price 
for repairs, and technical effi- 
ciency.” 


Other speakers were C. W. Ja- 
cobs, Buick general service man- 
ager, who talked on “Dealers’ Ser- 
vice Problems,” and Harry E. 
Smoyer, attorney, who spoke on 
“Labor Relations for Dealers.” 

Guest speaker for. the evening 
banquet was Clayton Rand, editor 
and publisher of Gulfport, Miss. 





At the Thursday night banquet, 





J. Saxton Lloyd, immediate past-prosident, 


president; W, R. Bird: Hammond Jones; T. 











THE NEW OFFICERS and directors of Florida Automobile Dealers Assn. elected at 
the recent meeting at Daytona Beach. Scated: Chas. S. Brooking, sccretary-‘reasurer: 
no" 
ir., prosident; Walter A. McRae; W. Theo. Proctor, Florida NADA director. First row: 
W. 0. Anderson, district vice-president; W. P. Turnipseed; William Catlin, district vice- 


Huskamp; Wiley Grantham; Charlies Alford. Second row: Q. M. Wilson; E. A. Stebbins, 
district vice-president; Harold Case; Sam Murray; M. G. 
trict vice-president. Absent when photo was taken: Eugene R. Elkes; Larry Dimmitt; 
W. F. O'Neal; C. E. Holtsinger, district vice-president; B. 


* i 





senior vice-president; Byron H, King 


B. MeGahey, district vicc-president; C. A. 


Nelson; Stanley Peeler, dis- 


Mallon Sees ’47 Output 
Of Only 4,000,000 


W. A. Brandenburg, Mansfield, con- 
vention chairman, presented a 
plaque to retiring President A. E. 
White, Columbus. 

Other officers elected were K. A. 
Hoskins (Packard), Akron, first 
vice-president; Ray Brandenburg 
(Chevrolet), Washington Court 
House, second vice-president; A. F. 
Schatz (Dodge-Plymouth), Defi- 
ance, secretary, and Karl E. Dan- 
ner (Buick), Marion, treasurer. 

Walt Hamer, Columbus, is the 
group’s executive secretary. 





Dealer Letter 


Gives Buyers 
Facts for OPA 


WASHINGTON.— NADA last 
week called attention of its mem- 
bers to a letter now being mailed 
by a dealer to all new car pur- 
chasers. 

Recommending the letter as a 
type of message which can be bene- 
ficial in inspiring confidence and 
good will, NADA declared that it 
adequately meets the problem of 
public relations caused when OPA 
sends one of its enforcement form 
letters or questionnaires to new 
car buyers. 

The letter as reported by NADA 
follows: 

“We recently had the pleasure 
of delivering to you a new 
automobile. We want to take this 
opportunity to thank you for this 





appreciate your patronage. We are 
very interested in seeing that you 
get the complete service and sat- 
isfaction that is built into the-——— 
and, to this end, we trust that you 
will avail yourself of our service 
facilities. 

“On delivery of this car we pre- 
sented you with an itemized in- 
voice showing the breakdown of 
the various items that go to make 
up the complete price you paid for 
this car. Each of those items has 
been carefully checked against the 
OPA ceiling prices. 

“You may be requested by the 
OPA to answer questions regard- 
ing this transaction and we wish 
to advise you that you may feel 
free to give them any information 
regarding this transaction without 
any danger of causing embarrass- 
ment to us. Trusting that you will 
have the full enjoyment from your 
new , We are...” 


Sees *47 Output 
Third of Demand 


VANCOUVER, B. C.—Even if 
the production of new cars and 
trucks next year is equal to that 
of prewar years, it will not supply 
more than one-third of the re- 
quirements, in the opinion of J 
M. Brown, president of the Van- 
couver Motor Dealers Assn. 
Brown also said that equaliza- 
tion of car and truck freight rates 
would reduce the cost of a4 new 
vehicle in Vancouver by over $100. 


Chicago Dealer to Build 


Bud Chappell (Chrysler), Chi- 
cago, plans construction of a build- 
ing, he announced last week. 














Cookes Sue to Recover 


$115,000 in Income Tax 

LOUISVILLE, Ky.— Almond 
and V. V. Cooke, of Broadway 
Chevrolet, have brought suit in 
Federal court for recovery of 
$115,000 paid under protest dur- 
ing the years 1989 to 1941 inclu- 
sive. 

The suit charges the govern- 
ment demanded payment of tax 
on their wives’ share in the 
firm’s income, despite the fact 
that the wives paid on that por- 
tion of the income, which would 
mean double taxation. The In- 
ternal Revenue bureau also re- 
fused to allow V. V. Cooke to 
deduct a $42,000 loss on a farm 
he operated in Jefferson county, 





Elliott. 


it was alleged. 





business and assure you that we 
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WE STAND FOR: 
AUTOMOTIVE 1 1. Fair and equitable contracts between manufac- 
M turers and dealers in motor vehicles, parts and ac- 
* cessories. 1 2. A fair profit to the dealer on every 
A used vehicle accepted in partial payment for a new 
car or truck. 1 3. Every dollar of gasoline tax col- 
lected by state or federal governments applied to 
E the building and maintenance of highways. 1 4. The 
R_ elimination of governmental and bureaucratic con- 
trols over this industry. 1 5. A return to the pre- 
cepts of independence and the rewards of applied 
energy und ability, which made America and gave more of her citizens 
more of the better things of life than anywhere else in the world. 


The King Is Dead! 


2 gee King is dead—out goes the New Deal. 

Voters of this country have put the well-known Indian 
sign on the New Deal and all that it stood for: Government 
by theory instead of by practical proven policies. 

With most of the world swinging to the left, the people 
of America rose up en masse to try and recapture the 
America that made this country the richest and most pro- 
ductive nation of the world. 

Workers, tired of being told where they should work and 
for how much, how many hours they should put in—and 
being forced to pay tribute to labor bosses for the privilege 
of working—revolted. If they hadn’t, the New Deal would 
not have lost. 

Housewives and farmers, tired of regimentation and the 
theory that through bureaucracy-built scarcity came pros- 
perity, also revolted and expressed their desire to return 
to an open competitive market. Without their revolt, there 
could have been no Republican landslide. 

With the landslide to the Republican party also comes an 
obligation to the people of this nation—an obligation ad- 
mitted in the GOP’s pledges made before election. 


These pledges include an early ending of wartime controls 
over business, an early liquidation of wartime bureaus and 
agencies, a reduction in federal taxation and expenditures 
and a rewriting of labor legislation. 


A Republican Congress is now in the driver’s seat and 
will be watched carefully to see how it steers the ship of 
state and business for the next two years—to see if it 
carries out the pledges made to the public that has ended 
their 14-year vacation from power. 


Auto dealers and manufacturers should now be able to 
look forward to the time when they can run their business 
without Washington dictation—and with plenty of mer- 
chandise to sell. 

It won’t come this year—even the best Republicans can- 
not perform miracles. It will take time to unravel the snarls 
that the New Deal has woven into the production and busi- 
ness structure. 

But a return to the “free enterprise” system of govern- 
ment which made America, and the automotive industry, 
should soon free us from man-made shortages, re-establish 
the maxim that wealth and prosperity lay in work and all- 
out production, and develop a basis to the end that men 
will again take pride in workmanship and the display of 
their skill. 
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M. Slocum: 


LOS ANGELES, Nov. 5.—You de- 
| cide not to fly to the coast because 
| it is not unlikely you may be put 

down at Kansas City, Amarillo or 
/some other wayport, due to un- 
favorable weather. You 


mets 


AMERICA get your pullman ac- 
HAS HAD  commodations a month 
ENOUGH _ in advance, after some 


wire-pulling, and 
climb aboard the super-duper Chief 
scheduled to arrive in this glamor- 
ous city in time for breakfast on 
Monday. On Sunday you run into 
the worst blizzard you’ve seen in 
years, with 15 inches of snow, 
drifted shoulder - high and are 
stalled in Trinidad, Colo., for 
enough hours to make you five and 
a half hours late when you detrain 
at Pasadena. 

Thus missing the Chevrolet deal- 
ers’ meeting, at which Tom Keat- 
ing introduces his new boss, Nicho- 
las Dreystadt, to his Southern 
California fast-stepping sales and 
service organization. From the lo- 
cal newspapermen who attended 
the luncheon meeting, I did learn 
however that both Dreystadt and 
Keating made a lasting impression 
on their listeners and were given 
a landslide vote of confidence by 
the dealers present. Early Tuesday 
morning the big Chevrolet plane, 
on which these top executives are 
making a whirlwind coast-to-coast 
series of meetings, headed north- 
ward for San Francisco, Portland 
and Seattle; from there back home 
via Minneapolis and the other im- 
portant cities enroute—an itinerary 
accomplished in a third of the time 
it used to take playing the one- 
night stands via the rattlers. 

. o * + 


ONE HAS ONLY to take a west- 
ern trip to renew his faltering 
faith in America. The miles and 
miles of farms and ranches, of 
small towns and modern cities, 
where, intuition tells you, live the 
men and women who will have no 
truck with the leftist movements, 
no matter under what guise they 
are fostered to fool the citizens 
of a sound democracy. Here live 
the sons and daughters of the 
pioneer men and women who 
trekked across the mountains and 
prairies to wrest their substance 
from the waiting soil. They would 
not wish to understand, even if 
they could, what manner of men 
are these who expect a government 
to guarantee them a livelihood, but 
which in return expects obedience 
to bureaucratic edicts which tell 
them how and when to plant, what 
to sell and the price they must ac- 
cept for the produce of their labors. 

You don’t have to be told these 
things to understand why these 
United States will be safe from all 
the inroads of Communism and the 
dictatorship it fosters just as long 
as these Americans live and have 
their right to express themselves 
in the free election of their repre- 
sentatives. 

+ * + 

CALIFORNIANS, who went to 
the polls yesterday, were just as 
excited over the outcome as were 
we back in Michigan. The issue was 
as clearly cut. It was, from top to 
bottom of the tickets offered, a 
choice between a return to con- 
servative government or a continu- 
ation of the 14 years’ trend towards 
the left. From the reports this 
morning it is plain tu see that the 
voters have indeed “had enough.” 
The once New Deal is as dead to- 
day as the dodo bird. Radical labor 
leaders have been handed an ulti- 
matum by the people of this coun- 
try that no longer can they throw 
the red or greeen lights which con- 
trol progress along the road to re- 
covery and prosperity. That the 
most damnable legislation, the 
Wagner Act, will be either repealed 
outright (as it should) or .revised 
to the basis of a square-deal for 
both the men who labor and for 
those who own the tools is now a 
foregone conclusion. It should and 
must be the first order of business 
on the agenda of the new Congress 
in January. 

There is new hope here in Cali- 
fornia this morning, just as there 
is in every corner of this country. 
From our observation, the automo- 
bile dealers in every community 
have been the most aggressive in 
their determination to get out the 
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——Letterbox 





‘Short-Sighted.........’ 


This is an open forum for the discussion of any subject of interest to our 
readers, and your letters are welcomed. No attention is given to unsigned 
letters but you may sign your name with the assurance that it will not be 
used, if you so request. Address Editor, Automotive News, Detroit 26, Mich. 





Make ’Em Responsible 


It occurs to us that the automo- 
bile manufacturers are pursuing a 
short-sighted policy in their deal- 
ings with the union. We realize 
that our New Deal government has 
abetted and encouraged the unions 
in their past course. 

We feel that should all the manu- 
facturers decide to close their 
plants entirely until the labor un- 
ions made up their mind to bar- 
gain honestly with them, assum- 
ing the same responsibility in 
carrying out their part of the con- 
tract as the manufacturers have 
always had to do, this would soon 
terminate this flood of bottleneck 
strikes which has hampered auto- 
mobile production since the end 
of the war. 

We dealers are suffering along 
with the manufacturers and be- 
lieve that it is going to take a 
drastic action of this kind before 
we can expect to get back to nor- 
mal.—ERNgEsTtT WALKER, president, 
Cullom-Walker, Inc., Texarkana, 
Tex. 


Objects to ‘Hell’ 

Have been a subscriber to AuTo- 
MOTIVE News for over ten years and 
have not seen too much of such 
phrases (the “hells” in front-page 
editorial, Nov. 4). There may be 
some readers who do not object to 
this type of reading, but I for one 
do.—_W. S. Gorr, manager, Goff 
Motors Inc., Logan, W. Va. 
Eprror’s Note: AuToMoTIVE News 





voters for this election. The en- 
tire industry now has reason to 
thank these men who contributed 
so much to the results yesterday. 

California at this, or any other 
season of the year, is not such a 
bad place to oelebrate and this, 
thank you, 
do.—G.M.8. 














we now propose to] nec 


is sorry if the “hells” offended 
any of its readers, but thinks the 
word used was mild compared 
with some of those we’ve heard 
used to describe OPA. 


Prewar Output 

We are a regular subscriber to 
AvuTomoTive News, and would ap- 
preciate it if you can furnish us 
with the following information: 

Hudson’s yearly production for 
the years 1935-1942. Also, please ex- 
plain why the small production in 
1941 and 1942.—A. J. Boupreaux Jr., 
A. J. Boudreaux Motors (Hudson), 
Franklin, La. 

Epitor’s Note: The compara- 
tively low production by Hudson, 
as well as by all auto makers in 

(See LETTERBOX, Page 38, Col. 4) 





Coming Events } 





NOVEMBER 

Nov. 12-13—Chicago (Palmer House). An- 
nual business convention, American Fi- 
nance Conference. 

Nov. 12-15—St. Paul, Minn. (Auditorium). 
Trade show of Minnesota Automobile 
Dealers Assn. 

Nov. 13—Oklahoma City (Skirvin Tower 
Hotel). Annual convention of Oklahoma 
Automobile Dealers Assn. 

Nov. 13-15—San Francisco. Annual conven 
tion, American Automobile Assn. 

Nov. 19-21—San Francisco (Hotel Fair- 
mount). Annual meeting, American Assn 
of Motor Vehicle Administrators. 

Nov. 20—New York (Hotel Roosevelt). An- 
nual meeting, Automobile Old Timers. 
Nov. 24-26 — Chicago (Congress Hotel). 
Auto parts show, National Auto Wreck- 

ers Assn. annual NAWA convention. 

Nov. 25—Salt Lake City. Annual meeting, 
Utah Automobile Dealers Assn. 

Nov. 26—New York (Hotel Waldorf - As- 
toria). Fair Trade Forum of American 
Fair Trade Council. 

DECEMBER 

Dec. 4—Jackson, Miss. (Heidelberg hotel). 
Annual convention of Mississippi Auto 
Dealers Assn. 

Dec. 4-5 — Hartford. Annual convention, 
Connecticut Automotive Trades Assn. 

e per. Annual convention, Wyo- 

ming Auto Dealers Assn. 
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...- OR ANOTHER REASON WHY IT 
PAYS TO USE GENUINE FORD PARTS 


e.1¢menre 1,7 Ar.acds = 


Yeah, ... I’m a tough gear ... and as accurate as they come. But 
you should see what I went through to get this way. First, all my 
alloys were fused into the specified Ford steel . . . and gee, was it hot! 
But I stuck it out and pretty soon was ready for the forge. 


Finally, I met my mate, Miss Pinion 

Gear. We've been together ever 
since. Our teeth were lapped together in 
a special machine so each fits the other’s 
precisely .. . that’s why we run together 
so quietly —and will last longer. 


Then, I got myself a set of teeth that 
are really beauties . . . accurate as 
a gnat’s whisker! And I was carefully 
hardened so my teeth have a super-hard 
surface while my inner core remains 
tough and flexible to withstand shock. 


Now, being forged into a gear 
blank by twelve 2500-pound blows 
isn’t funny! But they hammered my grain 
structure parallel to my tooth plates 
and that made me mighty strong . . . so 
I forgave them for the beating I took. 


Sidhiiih i Gneailebiimigniiienaaiiniaitiniaiidniinliimenan en 


During the manufacture of Genuine Ford Gears, 

many quality tests are made . . . teeth are put 

yo" under pressures up to 200,000 pounds per square 

gee = a 2 inch to determine tensile strength . . . gears are 
oe rs e 


Zs 1 etched with concentrated acid to study grain structure 
Ae , y/ “ and depth of surface hardness. All of this is typical of 

—_ so wea @ the care that goes into the manufacture of Genuine Ford 
‘ <. < %, ae Parts... and explains why Genuine Ford Parts are... 

ee CS KA m Made Right... Fit Right... Last Longer! 

+ Soy | “ 
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Wilkins Renamed, Raine Honored .. . 


$e 





Va. Convention Lashes 
Price Lids, Excise Taxes 


By T. D. Eaton 
Staff Correspondent 

RICHMOND, Va.—Repeal of 
price controls on all automotive 
products and of excise taxes on 
motor vehicles was demanded in 
resolutions adopted by the Automo- 
tive Trade Assn. of Virginia at its 
annual convention here Oct. 28-30 

Walter J. Wilkins, president of 
the Norfolk Motor Co., Inc., was 
reelected president of the organ: 
ization for another year. 

The convention, which was at: 
tended by 700 or more automobile 
and accessory dealers from every 
part of the state, also returned to 
office W. G. King, Richmond, an 
secretary and treasurer, and Johr' 
E. Raine, Richmond, as genera’ 
manager. 

It retained as _ vice-presidents 
Landon R. Wyatt, Danville, and 
Quincy Calhoun, Marion. John P. 
Hughes, Lynchburg, was elected a 


vice-president to succeed Paul W. 
Freed, Waynesboro. 

The association, at its annual 
banquet, presented Raine with a 
1946 four-door sedan and four 
$1,000 U. S. saving bonds in rec- 
ognition of his services during 
the year. 

Dealers were cautioned by Alan 
G. Rude, sales vice-president of 
Universal CJ.T. Credit Corp., to 
condition themselves for an abrupt 
change from a sellers’ to a buyers’ 
market in the foreseeable future. 

L. J. Buckland, who was sched- 
uled to address the convention, was 
unable to attend because of sick- 
ness and his paper was read by 
Walter Evans of Richmond. 

In answer to numerous dealer 
queries on the motor car indus- 
try’s continuing export program 
while the domestic market cannot 
be fully supplied, Carl M. Rich- 





ards, manager of field services, 


Automobile Manufacturers Assn., 
declared that foreign trade sup- 
ports one out of 10 workers in the 
automobile industry. 

Richards emphasized the impor- 
tance of supplying the foreign 
market, “if only in dribbles,” to 
meet competition. Finished motor 
cars are essential in foreign trade 
if this country is to receive im- 
ports of chrome, tin, rubber and 
other essential raw materials, he 
declared. 

Richards declared that price ceil- 
ings on soda ash have already 
caused, and may continue to cause 
for over a year, an important short- 
age in glass and aluminum pro- 
duction for the motor car field. 

Two Warn on Ill Will 

Regardless of the labor short- 
ages, material shortages, and low 
production, the biggest headache 
the automobile dealers have today 
is the “curbing of adverse publi- 
city” brought about by the opera- 
tions of the black market car oper- 
ators. 

This statement was made by 
two different speakers, Frank J. 
Denney, general sales manager of 
Lincoln-Mercury, and M. Robert 
Deo, NADA counsel. Both warned 
that when the current “lush days” 





for the dealers have passed, fu- 





NEWLY ORGANIZED Philadelphia County Advisory Committee on State Motor 
Vehicle Inspections. The group met for the first time recently. Standing at the rear. 
left to right: Pvts. George, Mooney, Culp, Parkinson and Corp. Chapman. Around the 
back of the table: Maj. Wm. D. Plummer and Capt. Oldham of the state police, R. R. 
Sonneborn, Philadelphia Automotive Trade Assn.; C. S. Klugh, PAA; A. A. Martin, 
PATA and chairman of the meeting; Col. C. M. Wilhelm, Pa. State Police Commis- 
sioner; J. E. Wolfington, PAA president; Albert J. Ogens, Pa. Department of Revenue- 
Bureau of Motor Vehicles; Guy E. Parsons, assistant superintendent of police, Phila- 
delphia Department of Safety; Wm. Phillips, PATA; Walter T. Matthews, Philadelphia 
Safety Council, Chamber of Commerce and Board of Trade; Edward P. Curran, Key- 
stone Automobile Club; Maj. Earl Henry, Pa. state police; Capt. A. Wm. Ryne, Phila- 
delphia Department of Safety. Center, left to right: Robert H. Erny, president, Auto- 
motive Service Assn. of Philadelphia; Bruce Service, Automobile Club of Philadelphia; 
Fred Nicholson, Automotive Service Assn. of Philadelphia; John A. McCuen, Automotive 
Service Assn. of Philadelphia; R. E. Nittinger, PATA; Wm. Greer, PATA; 0. K. 
Murray, Pa. Department of Revenue-Bureau of Motor Vehicles; Edw. H. Bauer, PATA; 
Edw. Ploss, Bear Mfg. Co.; E. E. Brumbaugh, Delaware County Advisory Committee; 
Lt. Toohey, Pa. state police. 





“a development of a public rela- 
tions program to counteract this 
adverse publicity about our busi- 
ness.” 

Irvin W. Walls, president, 
Texas Automobile Dealers Assn., 


ture buyers will remember the 
treatment they are receiving now. 
Commenting on what he termed 
an expose of the black market in 
which no distinction was made be- 
tween the “legitimate dealer and 





said it is “time to kill out OPA 


every other kind,” Deo called for 
and kill it forever. ... I don’t 





TRANSMISSIONS 
TIMING CHAINS 
OVERDRIVES 
SYNCHRONIZERS 
CLUTCHES 


— 
Executive Offices, Chicago. These units form Borg-Warner: BoRG & BECK +» BORG-WARNER INTERNATIONAL 
BORG WARNER SERVICE PARTS + B-W SUPERCHARGERS. INC 
STOVE + INGERSOLL STEEL + LONG MANUFACTURING + LONG MANUFACTURING CO., LTD. 
CARBURETER + MECHANICS UNIVERSAL JOINT + 
NORGE MACHINE PRODUCTS + PESCO PRODUCTS 
WARNER GEAR + WARNER GEAR CO., LTD. 


19 of the 20 


makes of motor cars 


embody essential parts 
made by 


BORG-WARNER! 


MORSE CHAIN «+ 
« ROCKFORD CLUTCH «+ SPRING DIVISION « WARNER AUTOMOTIVE PARTS 


ENGINEERING 
UNIVERSAL JOINTS 


DRIVE SHAFTS 
CARBURETORS 
RADIATORS 


TAPERED WHEEL DISCS 
PRODUCTION 


Resesion 


* CALUMET STEEL + DETROIT GEAR 
MORSE CHAIN CO., LTD. + 


« WISCONSIN TRANSMISSION 





* DETROIT VAPOR 
* MARBON + MARVEL-SCHEBLER 
NORGE 


even want my children to know 
there was such a thing as the 
OPA.” 

American drivers need a code of 
ethics, “an Emily Post of the high- 
way,” declared Pyke Johnson, pres- 
ident of the Automotive Safety 
Foundation. He praised the various 
media of newspapers, magazines 
and radio for educational programs 
that substantially aided reduction 
in highway deaths. 

Slaps U. S. Directives 

Clayton Rand, Gulfport (Miss.) 
publisher, was “hopeful” of a day 
when Americans will “get their 
fill of the present-day conditions 
and refuse to obey another direc- 
tive issued by the federal govern- 
ment which goes counterwise to 
our Constitution.” 

Other convention talks were giv- 
en by Ray Chamberlain, former 
executive vice-president of NADA; 
Horace H. Hull, president of Hull- 
Dobbs, and John W. Stokes, auto- 
motive tax consultant. 

Chamberlain warned the Vir- 
ginians that “with the right pub- 
lic relations, a dealer can be a 
leading citizen in his commu- 
nity.” He said there was much 
room for improvement in_ the 
public relations situation, which 
he said was adversely affecting 
all dealers whether they were 
guilty of vicious practices or not. 

Hull called on America to in- 
troduce to the rest of the world 
the “miraculous results of free en- 
terprise, individual initiative and 
rewards for incentive at work.” 
He said, however, that security 
for all “cannot be accomplished 
by government subsidies and bu- 
reaucratic mandates.” 

Stokes voiced a blast against 
taxes in general, and income levies 
in particular, declaring that Amer- 
icans are overpaying their taxes 
“if they’re paying any taxes at all.” 

Wesley R. Cofer, Cofer Motor 
Sales, Newport News, headed the 
resolutions committee. Members of 
the board of directors follow: 

J. L. Tysinger, Tysinger Motor, 
Hampton; J. C. Hudgins, Hudgins 
Motor, Newport News; Henry G. 
Luhring, Luhring Motor, Norfolk; 
Walter J. Wilkins, Norfolk Motor, 
Norfolk; Charles T. McKimmie, 
McKimmie Motor, Richmond; G. 
A. Newman, Newman Chevrolet 
Sales, Farmville; Albert Suttle, 
Master Chevrolet Sales, Peters- 
burg; Landon R. Wyatt, Wyatt 
Buick Sales, Danville. 

Tom Crowell, Crowell Motor, 
South Boston; John P. Hughes 
John P. Hughes Motor, Lynch- 
burg; A. Blair Antrim, Antrim 
Motor, Roanoke; Paul W. Freed 
Paul Freed, Inc., Waynesboro 
John E. Ebert, Harrisonburg; P 
Winfree Fore, Culpeper Motor 
Culpeper; Frank Calhoun, Cal- 
houn Chevrolet, Charlottesville 
Quincy Calhoun, Marion Motor, 
Marion, and W. H. Witt, Norton 
Motor Sales, Norton. 


Directors at large are Charles 
T. Moses, Moses Motor, Appomat- 
tox; George Suttle, Suttle Motor 
Newport News, and Pretlow Dar- 
den, Colonial Chevrolet Corp., Nor- 
folk. Director of NADA for Vir- 
ginia is Charles B. Robertson, Rob- 
ertson Chevrolet, Richmond. 


¢ NORGE-HEAT 
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Why 
you'll enjoy 


flying in the 


Convair-240 


KLM ROYAL DUTCH AIRLINES 


orders a fleet of 


speed and such advanced comfort features as 
air conditioning and pressurized cabin. 

The new Convair-240 airliner will be in 
service by mid-’47, on KLM, as well as on 


American Airlines, Pan American World Air- 





1. Air-conditioned comfort! The Convair- 
240 is completely air-conditioned. Cool air, 
with controlled humidity—and radiant-wall 
heating—insure your comfort winter or 
summer. 


2. 40 Passengers — at 300 m. p.h.! Two 
2400-h.p. engines enable the Convair-240 to 
cruise at 300 miles per hour. 


3. Auxiliary jet-exhaust thrust—for added 
speed! The Convair-240 is the first commer- 
cial transport plane to utilize this modern 
principle. 


ways, Western Air Lines, and Continental 
Air Lines. It will carry 40 passengers with a 
new high standard in air-travel comfort and 
convenience. Watch for it! 


4. Reversible-pitch propellers for smoother 
landings! In addition to hydraulic wheel 
brakes and wing flaps, the Convair-240 has 
reversible-pitch propellers, which enable the 
plane to come to a full stop on the runway 
in a much shorter distance. 


5. “Low level” flight comfort at high al- 
titudes! Cabin air pressure is automatically 
controlled for passenger comfort regardless 
of altitude. 


6. Heated wings prevent icing! The Con- 


vair-240 uses the anti-icing safety system de- 


Consolidated Vultee Aircraft Corporation 


San Diego, California « Downey, California + Wayne, Michigan (Stinson Division) + Fort Worth, Texas « Nashville, Tennessee 





12 New Convair-240’s! 


KLM Royal Dutch Airlines, with its 
26,000-mile network of air routes serving five 
continents, is the fifth major airline to order 
a fleet of America’s most modern twin-engine 
airliners—Convair-240’s. 

KLM selected the Convair-240 to fill its 
need for an intermediate-range transport 
plane to supplement its 4-engine planes, and 
to offer the advantage of 300-mile-per-hour 








veloped by Consolidated Vultee for combat 
planes during the war. Leading edges of 
wings and tail are heated—ice and snow 
melt on contact. 


7. Lands level! The Convair-240 lands 
level, and is still level when it comes to a 
stop. 


8. You relox in easy-chair comfort! A 
newly designed type of reclining seat gives 
you all the leg room you want. In the Con- 
vair-240 there’s no bumping your knees 
against the seat ahead. 
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Wage, Price Curbs Due for Scrapping... 





All Automotive Controls 


May End This Week 


(Continued from Page 1) 


and Labor in the new Congress 
will be headed by Sen. Joseph 
Ball, of Minnesota, in place of 
ClO-minded Sen. James Murray, 
of Montana. 

Ball is an ardent backer of strike 
control legislation with teeth in it. 
He helped write and steer through 
Congress the famous Case bill 
which President Truman’s_ veto 
killed. He also co-authored the 
Ball - Burton - Hatch strike-curbing 
bill which was pigeonholed by Sen. 
Murray. 

The Labor committee in the 
House will be headed by Rep. Rich- 
ard J. Welch, of California, who, 
it ia believed, will not be as warm 
for drastic labor legislation as Sen. 
Ball. Welch was sent back to Con- 
gress again this year by both the 
Republicans and Democrats. There 
is little doubt that he will favor 
labor curbs, but it is believed that 
he will be less fiery on the subject 
than Ball. 

At the head of the important 
House Banking and Currency 
Committee, industry will have a 
friend in Rep. Jesse Wolcott, of 
Michigan. It is believed that Wol- 
cott will lose no time in deliver- 
ing a knockout blow to Federal 
Reserve Board Chairman Eccles’ 
restrictions on installment buy- 
ing, though it is said that there 
are many automobile dealers 
throughout the country who are 
well satisfied with Regulation W 
as it is. 

In the Senate, the Banking and 





Tucker, Lustron 
Told to Share 
Dodge-Chicago 


WASHINGTON. — The Office of 
the Housing Expediter last week 
ordered WAA to furnish the Lus- 
tron Corp., Chicago, complete in- 
‘formation on the size and compo- 
sition of the war surplus Dodge 
Chrysler plant in Chicago, and the 
right to inspect the plant, to enable 
the company to determine all the 
parts of the plant it will need for 
its scheduled production of 30,000 
factory-built houses and parts for 
an additional 20,000 houses in 1947. 

The directive, implementing the 
allocation order of Oct. 28, further 
ordered WAA to enter into a lease 
with Lustron for all of the Dodge 
plant that the Office of the Housing 
Expediter certifies is necessary for 
Lustron’s housing operations. 

WAA is further ordered, after 
completing lease negotiations, to 
deliver to Lustron all parts of the 
Dodge plant certified by the Office 
of the Housing Expediter as being 
necessary, but excluding from im- 
mediate delivery any part of the 
plant already occupied by Tucker 
or leased by WAA to any other 
party. 


Toledo Dealers 
Facing Second 
Strike in Shops 


TOLEDO.—A second strike in the 
next 10 days is threatened against 
auto dealers here as the result of 
failure of the Toledo Labor Man- 
agement Citizens committee to 
reach a decision last week on the 
dispute involving three unions and 
the Toledo Automotive Trade Assn. 

Also involved are independent 
garages counseled by TATA. Judge 
Amos Conn, acting chairman of 
the committee, announced Thurs- 
day night that another full panel 
meeting will be held this week in 
a final effort to settle the matter. 

The dispute involves a question 
of jurisdiction between the Inter- 
national Assn. of Machinists, VAW- 
CIO and AFL Teamsters over me- 
chanics employed at the 30 garages 
of association members. 

The issue precipitated a strike by 
IAM several weeks ago. The strike 
was called off after a 17-day stop- 
page on Oct. 19 when a Labor 
Management Citizens panel brought 
about a temporary truce. 











Currency group now headed by 
Sen. Robert Wagner, of New York, 
will be taken over by Sen. Charles 
W. Tobey, of New Hampshire, who 
stood with the automobile dealers 
during their recent controversy 
with OPA over cost of absorption. 

So far as the Banking and Cur- 
rency committees are concerned, 
definite betterment may be marked 
up for the automotive trade and 
industry in both branches of Con- 
gress. 

Whether OPA will be promptly 
tossed into the back alley or al- 
lowed to remain for the time, to be 
pointed out as a horrible example, 
is rather uncertain at the moment. 

The War Labor Board, CPA and 
other similar warborn agencies are 
due to go early in the year. 

In the matter of taxes, reduc- 
tions may be put down as pretty 
certain for individuals, which 
would include small business en- 
terprises, but as for corporations 
and big business, there is some 
doubt. 

Rep. Harold Knutson, of Min- 
nesota, who will head the powerful 
House Ways and Means committee, 
is publicly committed to tax re- 
duction, but on the other hand, 
the secretary of the treasury may 
succeed in showing him it just 
can’t be done. 

It is pretty certain that there 
will be a healthy slash in excise 
taxes. This at the same time would 
mean a welcome slash in sales re- 
sistance for the automotive trade. 

Social Security legislation in ef- 
fect now is certain to come in for 
close scrutiny by the new Repub- 
lican Congress. Just what will be 
done with the present act is diffi- 
cult to say at this time, but the 
GOP is dissatisfied with it as is 
and very likely will revamp the 
entire structure. 

In the field of labor legislation, 
it is believed that the Case bill, 
or a similar measure, will be in- 
troduced promptly. 

When the 80th Congress con- 
venes, the first item on the Re- 
publican agenda will be a resolu- 
tion officially ending the war, 
which, officially, has not yet ended. 
The idea here is to promptly curb 
the President’s emergency wartime 
powers which were to run “for the 
duration and six months.” This, in 
turn, would serve notice on all war- 
time agencies, such as OPA, that 
Congress will not renew their pow- 
ers when their present life expires. 

If such procedure is followed, 
and that now seems probable, 
most emergency control agencies 


would die by March 81 of next 
year. 
Quick legislation may be ex- 


pected curbing the broad discre- 
tionary powers of the National 
Labor Relations Board, particularly 
in its manner of holding labor elec- 
tions. 

It is understood the Republican 
leaders do not plan to repeal the 
Wagner act which guarantees col- 
lective bargaining powers to unions. 
Both the House and Senate GOP 
steering committees are scheduled 
to meet here shortly. Speaker- 
Designate Joseph Martin, of Massa- 
chusetts, already has stated that 
the House group will meet Nov. 18. 
Who will save the Democrats? 
Maybe the President will. He could 
do a lot of things to make friends 


IHere’s the °47 Voyager... 











finished metal fittings. 


THE 1947 STINSON VOYAGER 150, four-place high-wing monoplane now in pro- 
duction at the Stinson division of Consolidated Vultee Aircraft. With gross weight of 
2,230 pounds, of which 1,006 pounds is useful load, the new Voyager cruises at 125 
miles an hour. Customers have a choice of three colors—red, blue or green. 





INTERIOR OF the four-place 1947 Stinson Voyager 150. Designed by Henry Dreyfuss, 
the interiors have tan pinstriped upholstery, trimmed in blue Koroseal 


and with satin 





WAYNE, Mich.—A deluxe per- 
sonal plane and a flying station 
wagon have been announced as 
the new 1947 models of the Stinson 
division of Consolidated Vultee 
Aircraft Corp. Both models will be 
exhibited at the national aviation 
show in Cleveland Nov. 15-24. 
The Stinson flying station wagon 
combines the luxury of a four- 
place, soundproofed cabin plane 
with the utility of a cargo carrier, 
the division said. With the back 
seats removed, it is designed to 
carry the pilot and 600 pounds of 
baggage, equipment, tools, produce 
or supplies. 
To change the flying station wa- 
gon from a passenger plane to a 
cargo carrier requires only about 
five minutes, it was stated. It was 
especially designed for flying farm- 
ers, ranchers, sportsmen, business- 
men, salesmen and charter opera- 
tors, according to Larry Cooper, 
Stinson general sales manager. 
Both the deluxe Voyager 150 
and the station wagon are single 
engine, high wing monoplanes, 
designed to fly gross weight of 
2,280 Ibs., Cooper said. 





for the remains of the party by 
mopping up a number of sore spots 
before the GOP gets to them. 


| 


Powered by six-cylinder, 150 hp., 
horizontally opposed Franklin 335 
engines, the Voyagers and the fly- 





THE FIVE-PASSENGER COUPE in the 


of the closed body, the company asserts. 








which Studebaker 


1947 Commander series, 
dealers have just placed on display, features the highest visibility factor in the history 


A major design advance is found in the 


curved window area that encloses the rear passenger compartment. The Commander 
Ch 4 





is a companion car to the Studebal 


2 New Stinson Models 


Convair Division Offers Deluxe Voyager 
And ‘Flying Station Wagon’ 





ing station wagons have a range 
of 500 miles, Cooper added. Gaso- 
line consumption at their normal 
cruising speed of 125 mph. is ap- 
proximately nine gallons per hour. 

Both models were said to incor- 
porate many innovations, including 
cabin conditioning. 

Controlled by simple push-pull 
devices on the instrument panels, 
the cabin conditioners deliver heat- 
ed fresh air or cool outside air as 
desired throughout the cabins. To 
assure uniform ventilation, two 
cabin conditioner outlets are lo- 
cated in the front of the cabins 
and a third in a grill between the 
front and back seats. 

In addition to the cabin condi- 
tioners, Cooper said, there are two 
manually controlled cabin ventila- 
tors. The intakes for these supple- 
mentary ventilating systems are 
located in the upper front corners 
of the cabins. 

The interiors of the new Stin- 
son planes were styled by Henry 
Dreyfuss, industrial designer. 
They have tan pin-striped uphol- 
stery and seat fabrics. The car- 
pets, Koroseal trim, and top cloth 
are in two shades of blue. 

Exterior colors are offered in a 
choice of red, green or blue. 

Cooper said that the Voyager 
and station wagon equipment in- 
cludes two-way radios, antennas, 
fixed homing loops, sealed beam 
landing lights, navigation lights, 
batteries, starters, engine driven 
generators, dual wheel controls, 
hydraulic brakes, and many refine- 
ments such as the cabin dome loud- 
speakers, ash trays, dome lights 
and glove compartments. 

Deliveries of the flying station 
wagons are scheduled for spring. 


Burg Chartered 
Burg Motor Co., Miamisburg, O., 
has been granted a charter. Incor- 
porators are Bradlet Schaeffer, 





8 More Dealers 
Bring Chicago 
Total to 496 


CHICAGO.—The Chicago Auto- 
mobile Trade Assn. in its quarter- 
ly report on new car outlets in 
Cook county last week disclosed 
that dealerships on Oct. 1 num- 
bered 496, an increase of eight 
over three months earlier, and a 
gain of 90 over Oct. 1 last year. 

The 496 figure was the highest 
since Oct. 1, 1940, when it hit 504, 
and compared with 397 in 1944, 399 
in 1943, 413 in 1942, 467 in 1941, 
462 in 1939, and 456 in 1938. 

Of the dealerships at the end of 
the third quarter, 321 were located 
in Chicago and 175 in the county 
outside the city limits. 

Lincoln-Mercury accounted for 
the largest increase, from 12 to 18, 
in dealerships during the third 
quarter. Kaiser-Frazer was up from 
42 to 43, and Studebaker from 21 
to 22. Other makes had the same 
number of dealers Oct. 1 as July 1. 

Thirteen new dealers were ap- 
pointed in the third quarter and 
there were five resignations or can- 
cellations. 





Plymouth Forms 
Special Unit to 
Help Amputees 


DETROIT.— War veterans and 
others whose disabilities prevent 
them from operating a car without 
the use of spe- 
cialized driving 
aids are now as- 
sured of proper 
auxiliary equip- 
ment for 1942 and 
later model 
Plymouths, ac- 
cording to Joseph 
E. Bayne, general 
sales manager of 
the division. 

The statement 
was made Sunday 
in conjunction 
with the announcement of Plym- 
outh’s creation of a special depart- 
ment at the factory which will 
concern itself solely with super- 
vision of simplified driving control 
activities in every Plymouth deal- 
ership in the U. S. 

Bayne said the controls, which 
will compensate for disabilities as 
great as the amputation of both 
legs above the knees, were devel- 
oped by Chrysler Corp. engineers 
in conjunction with Plymouth. 

Disabilities are broken down into 
five separate classifications in a 
special book issued to every Plym- 
outh dealer. 


N. C. Dealers Get 
Meeting Schedule 


RALEIGH, N. C.—Western dis- 
trict meetings for the North Caro- 
lina Automobile Dealers Assn. will 
begin Nov. 18 at Hotel George Van- 
derbilt, Asheville, N. C., with T. D. 
Hunter in charge. On Nov. 19, the 
meeting will be at Hotel Robert E. 
Lee, Winston-Salem, with F. J. De- 
Tamble presiding. 

Nov. 20, at Hotel Hickory, Hick- 
ory, conducted by Fred H. Deaton. 
Nov. 21, at Hotel O’Henry, Greens- 
boro, N. C., directed by L. W. Wil- 
son. Nov. 22, at Hotel Charlotte, 
Charlotte, N. C., directed by S. T. 
Atkinson. 








Joseph E. Bayne 








Stinson Plans 


Dealer Day 


WAYNE, Mich.—Stinson airplane 
dealers and distributors from coast 
to -coast will gather at Cleveland 
Nov. 18 for a Stinson Dealer Day 
program which marks the begin- 
ning of Stinson’s 21st year in air- 
craft manufacturing. 

Arrangements for this special 
event during the National Aircraft 
Show are being directed by Larry 
Cooper, general sales manager. 
Stinson is a division of Consoli- 
dated Vultee Aircraft Corp. Stinson 
will show the four-place 1947 Voy- 
ager 150 and the new Stinson Fly- 
ing Station Wagon. 





What do you want to buy, sell or trade’ 
See Classified Want Ads, inside back cover, 





Loren B. Moor and Hazel Shank. 
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Naturally they agree about Restfoam! And your 


customers will, too. 


There’s a reason why! You see, this new foam 
rubber seat cushioning assures people of the extra 


riding comfort they want. 


That’s because Restfoam is “comfortized”’ by an 
exclusive Hewitt process. This results in the resil- 
ient, cushioned support that makes driving less 
tiring . . . riding more enjoyable. 


So if the cars you sell are cushioned with Hewitt 
Restfoam, be sure to tell your customers. Let 
them know that Restfoam provides ALL FIVE 


essential advantages: 


























Extra Comfortable . . . yields to every contour of any person’s body, yet offers firm natwral support. / 


Keeps Its Shape .. . always returns to its original shape; nothing to pack or mat down. 


Cool ... self-ventilated by millions of tiny interlaced air cells. 


Sanitary ... Clean, washable, dustproof. 


Long Lasting ... far outlasts any ordinary cushioning material. 





















































WHEREVER YOU SIT... 
WHEREVER YOU SLEEP... 








To serve the automotive industry in the development of Restfoam products, FS 
Hewitt is represented by George P. Hooper, 919 Fisher Bidg., Detroit 2, Mich. i 











witt O° 
a is made by HEWITT RUBBER of Buffalo 
r\ we Division of Hewitt-Robins Incorporated 
CS / \\ QUALITY RUBBER PRODUCTS FOR 86 YEARS 
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AS PART OF a nationwide program of refresher courses in selling, these 200 Detroit area dealers, sales managers and sales- 
me at the Fort Shelby hotel where they were familiarized with Hudson sales techniques. The program, which is de- 
signed to prepare for the competitive selling days ahead, stresses courtesy in the handling of customers despite the fact that delivery 
of their choice cannot be made immediately. In addition, these meetings, which will be held for all of Hudson’s 3,000 
staffs, = stressing a return to the basic principles of selling, which were all but forgotten during the years of easy 





Federal Highway Group Meets .. . 





States Asked to Adopt 
Uniform Traffic Code 


WASHINGTON. — Adoption of a 
uniform code of traffic regulations 
and highway markings will be 
urged upon state legislatures by 
the Federal Committee on High- 
way Safety, it was indicated by 
government leaders at a committee 
meeting here last week. 

Maj. Gen. Phillip Fleming, Fed- 
eral Works administrator, is chair- 
man of the committee, which is an 
offshoot of President Truman’s 
Highway Safety Conference. 

The Truman conference got un- 
der way here last May, when the 
nation’s foremost traffic specialists 
gathered to determine ways and 
means “to make our streets and 
highways safer for motorists and 
for the public.” 

Among the steps studied at last 
week’s meeting were: 

Consideration by the Post Office 





Department of the use of safety 





















































TRUCKS ¢ BUSES e 


working in modern, fully-equipped plants. . . 


entire plant tool-up and production programs. 





Skilled D. S. E. workmen finish down a full-scale mock- 


Engineeri i I. 
up model for a large automobile manufacturer. ee eee today 














Detroit Sales 
Engineering's 
experimental plant 
at 3048 E. Outer Drive. 
25,000 square feet of floor space. 





Assembling the hand-finished panels of a cab for 

one of our prominent truck manufacturing clients. 

Write for this brochure today on your letter- 
head—it gives the complete story about D.S.E. 
facilities. 


& 


ad e 
INCORPORATED 


3048 E. OUTER DRIVE + DETROIT 12, MICHIGAN 








,.. at Detroit Sales E. ngineering 


PASSENGER CARS 


OOKING for adequate facilities to handle your expanded experimental 
L engineering program? You'll find them at Detroit Sales Engineering! 


Here an experienced staff of designers, engineers and master craftsmen... 
are prepared to handle all 
phases of your experimental work. This comprehensive service . . . from the 
preliminary drawings to the final hand-finished metal sample model . . . pro- 
vides you with accurate engineering specifications upon which to base your 


..° For consultation on your pre-production problems, call in a Detroit Sales 


Detroit Sales Engineering's recently 
acquired production plant at 19660 


W. 8 Mile Road. Mod- 
ern, fully-equipped, 
20,000 square feet 
of floor space. 


gy 





slogans on stamp-cancellation ma- 
chines. 

A nationwide program of auto- 
matic traffic law enforcement, 
similar to the Dallas (Tex.) plan 
whereby citizens themselves scold 
law violators or point out regu- 
lations to the uninformed. 

Uniform state highway markings 
—there are some 29 types of mark- 
ings—to eliminate confusion. 

That traffic laws must be stand- 
ardized throughout the United 

States was the unanimous opinion 
of all the conferees, including Pub- 
lic Roads Administration Commis- 
sioner Thomas H. MacDonald, who 
said state legislatures would be 
urged to adopt uniform codes this 
winter. 

A Federal manual will be pub- 
lished to establish national stand- 
ards for drivers’ aptitude and 
preventive maintenance of auto- 
mobiles. 

A five-point declaration of prin- 
ciples was adopted by the confer- 
ence: 

1. Automobile accidents are rec- 
ognized as a national problem. 

2. The responsibility for traffic 
accidents rests with Federal, state 
and local governments, but the re- 
sponsibility for leadership rests 
with the Federal government, while 
individual responsibility rests with 
the owner and operator of each 
automobile. 

3. The committee will endeavor 
to carry out the recommendations 
of President Truman’s safety con- 
ference as they apply to agencies 
of the Federal government. 

4. The committee is not an oper- 
ating committee, but an instrument 
of coordination. 

5. The committee will utilize ex- 
isting committees of the Federal 
Interdepartmental Safety Council 
as much as possible. 


BBB Launches 
. J - 
Nationwide Drive 
* * § 
Against ‘Packing 

FORT WORTH, Tex.—A nation- 
wide educational campaign on au- 
tomobile purchase time-payments 
was launched here last week at a 
regional conference of Better Busi- 
ness Bureaus. 

Delegates representing 19 bu- 
reaus heard Kenneth Barnard, 
chairman of the national associa- 
tion committee on the packing of 
time contracts, outline some of the 
current practices of auto dealers. 

Administrative details of the 
campaign were discussed in an 
executive session. Similar meetings 
will be conducted throughout the 
country to promulgate the plan, it 
was revealed. 

Barnard pointed out that only a 
fringe of the finance corporations 
and automobile dealers are in- 
volved, with the practice more 
prevalent among used-car concerns 
than legitimate firms. 

“This packing of contracts by 
the fringe of dealers is nothing 
less than a national scandal. We 
want the public to insist upon a 
breakdown of the charges and in- 
surance costs,” he declared. 

Barnard cited the example of a 
veteran who purchased a car in 
Chicago, where he is manager of 
the BBB. For the remaining $102 
necessary to finance the deal, the 
man was charged $168, approxi- 
mately 170 percent interest. 

Frequently certificates are not is- 
sued for supposedly paid up in- 
surance premiums, and only after 
being involved in an accident does 
the purchaser find that he has not 
been protected, Barnard asserted. 


Aluminum Alloys 


Expands Facilities 


DETROIT.—Because of growing 
demand and the multiplying uses 
of light metal castings, Aluminum 
Alloys Corp., Detroit, is expanding 
its production of sand and perma- 
nent mold aluminum alloy cast- 
ings. 
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Don't take an Oriole’s word on BALTIMORE! 


HO in the field of business doesn’t 

know Baltimore? Baltimore means 
foodstuffs, hats, shoes and furniture — 
chemicals, paints, pigments and fertilizers 
— petroleum products, soap, insulated wire 
and cable — radio and telephone equip- 
ment, metal containers, coke ovens and 


sugar. 


And Baltimore contains some of the big- 
gest units in the biggest industries of 
America. That goes for steel, airplane build- 
ing, shipbuilding and ship repair— portable 
electric tools, magnesium extrusion, cop- 
per refining, whiskey distilling and bottle- 
cap manufacture. Even in spices, Baltimore 
boasts the biggest plant on the planet! 


So perhaps it were better to ask, who does 
know Baltimore? Certainly no bird of pas- 
sage who flits in with the season, pecks and 
flits away again! Here is need for the man 
who’s on the Baltimore beat day in and 
day out—the newspaperman. 


The men of the Hearst Advertising Service 
are year-in-and-year-out fact-gatherers. 
They are “reporters with a nose for sales.” 
The Hearst Advertising Service man has 
at his elbow a gold mine of market infor- 
mation — collected in daily contacts with 
sales and advertising executives throughout 
the Baltimore area. 


Call in the Hearst Advertising Service man 
now. 


HEARST ADVERTISING SERVICE 


HERBERT W. BEYEA, General Manager 
959—8th Ave., New York 19, N. Y.—Offices in principal cities 


Representing: 
* New York Journal-American + Pittsburgh Sun-Telegraph + Chicago Herald-American 


Baltimore News-Post-American + Boston Record-American-Advertiser +* Detroit Times + Albany Times-Union 


San Francisco Examiner + Los Angeles Examiner + Seattle Post-Intelligencer 
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Dealer Business Counsel 


By J. B. Van Tassel 








Epiror’s Notre: Automotive News 
has engaged the services of J. B. 
Van Tassel to write a regular col- 
umn and answer 
questions regard- 
ing dealers’ fi- 
nancial and busi- 
ness problems, as 
taken from his 
many years of 
experience in 
working with and 
analyzing dealers’ 
finances and op- 
erations national- 
ly. Van Tassel 
has spent the 
past 18 years on 
this work, was before the war busi- 
ness management consultant for 
the Chicago Automotive Trade 
Assn., and just recently resigned 
his position as Dealer Business 
Analyst for the National Automo- 
bile Dealers Assn. in Washington. 





4. B. Van Tassel 


hand A recent survey made by the 
writer of several dealers’ service 
department operations, there were 





two dealers who sold the same 
class of service work and who had 
written about the same number of 
customer repair orders, in the same 
period of time and covering cus- 
tomer labor sales. 

However, Dealer “A” sold $9.95 
of customer labor for each repair 
order written and made a total 
direct operating profit of $4,427 on 
total business done, while Dealer 
“B” sold $17.35 of customer labor 
for each repair order written and 
made a total of direct operating 
profit of only $2,185. In other words, 
Dealer “B” sold twice as much 
service labor as did Dealer “A” 
but made less than half as much 
direct operating profit. 

Here are the figures: 

Dealer “A” wrote 1,738 repair 
orders at $9.95 each and showed 
a total service labor sales volume 
of $17,300, total gross profit of 
$9,617; total direct operating ex- 
pense of $5,190 and a direct oper- 
ating profit of $4,427. Dealer “B” 
wrote 1,718 repair orders at $17.35 
each and showed a total service 


labor volume of $29,819, total 

gross profit of $9,640, total di- 

rect department expense of $7,455 

and direct operating profit of 
$2,185. 

This comparison makes a good 
example of low profit selling. Deal- 
er “B” did a super sales volume 
job as compared with Dealer “A,” 
but at a much lower profit. Dealer 
“B” probably sold labor to some 
of his customers at or lower than 
cost in order to get this high vol- 
ume, but he got less than half the 
amount of operating profit with 
double the sales volume. 

+ * 


Make Sure to Set 


Prices Right 
you will note that both the total 
sales volumes of these two deal- 
ers produced approximately the 
same total amounts of gross prof- 
its, although the direct expense 
of operations was widely differ- 
ent. Dealer “A” showed a total 
direct expense of $5,190, while 
Dealer “B” showed $7,455. This 
greater expense of operation for 
Dealer “B” is probably the direct 
result of his much greater sales 
volume, because expenses of opera- 
tion usually increase to some de- 
gree as sales volume increases. 





Therefore, it is extremely im- 


portant for dealers, when reduc- 
ing sales prices in order to get 
increased volume, to make sure 
that they set their adjusted prices 
for expanded volume in line with 
prices that will produce sufficient 
gross profit margins to pay ex- 
penses and make a satisfactory 
net profit. 

Probably by the time that Dealer 
“B” prorates the rightful share of 
general and administrative ex- 
penses to his service department 
operation, the final result will be 
a net loss from service operation, 
rather than a net profit. Had Deal- 
er “B” obtained his service volume 
on the same gross profit margin 
basis as did Dealer “A,” he would 
have made an additional gross 
profit of approximately $7,000 and 
his direct operating profit would 
have amounted to $9,185 instead of 
$2,185. 

However, it is doubtful if he 
would have obtained this super 
sales volume if he had maintained 
regular price levels. Then, too, it 
is possible that his reduced gross 
profit margin on sales could have 
been caused in part from a lack 
of control over service department 
costs, internal labor, outside labor 
and unapplied time, because all of 
these factors have an important 











completely on schedule. 


extremely important—they keep your 
trucks where they belong—on the road 


Bouclinlyh 


It’s actually money in your pocket to 
learn about Bendix-Westinghouse Air 
Brakes, for three good reasons. First, 
they give your drivers’ loads and lives 
the protection of the safest brakes that 
money can buy —and certainly there’s no 
sounder investment than safety. Second, 
they make your drivers’ jobs easier— 
and with less driver fatigue, trips are 


best bealee 





Third—and type Air Brake 


Coling houde 


AUTOMOTIVE AIR BRAKES 


making money. It’s literally true that 
Bendix-W estinghouse Air Brakes quickly 
pay for themselves—and then go on to 
give long years of faithful service, often 
outlasting the truck itself. Your Bendix- 
Westinghouse distributor can show you 
how inexpensive it is to modernize your 
present equipment or will assist in 
selecting, for new equipment, the right 


BENDIX-WESTINGHOUSE AUTOMOTIVE AIR BRAKE COMPANY 
ELYRIA, OHIO 


WORLD STANDARD 





for the specific job. 


OF SAFETY 


FORD DEALERS of the Salt Lake dis- 
trict recently presented their former man- 
ager with silver tea service. Right to left: 


H. C. Warner, secretary-treasurer, Ford 
Dealer Assn.; G. Lowry Anderson, director; 
G. L. Boggs, former manager, Salt Lake 
City district. Boggs is now Lincoln-Mercury 
manager for Southern California with 
offices in Los Angeles. 





bearing on gross profit margins as 
well as prices. 
* * * 


Correct Costing 


Held Essential 


Lf gel adjusting prices in line 
for expanded volume, a thor- 
ough study should be made from 
all angles of the business. Every 
effort should be made to hold prices 
in line with competition (after gov- 
ernment controls are lifted); not 
higher or not lower but right on 
the line and backed up with avail- 
ability and a super sales job. Care 
should be taken to make sure these 
prices will produce a_ sufficient 
gross profit margin to pay expenses 
and make a satisfactory net profit. 

One sure way to beat competi- 
tion on prices, if it is necessary, 
and still maintain a sufficient 
gross profit margin, is to be sure 
your own house is in better or- 
der than your competitor’s, espe- 
cially from the standpoint of effi- 
ciently buying, stocking and 
merchandising. 

Adequate control of costs of 
sales and expenses of operations 
will also help greatly in making it 
possible to reduce prices in line 
for expanded volume and still have 
your volume produce a satisfactory 
margin of profit. When purchases 
are subject to sliding scale dis- 
counts, then the sales should be 
costed on an actual cost basis. 
However, when purchases are not 
subject to sliding scale discounts, 
you can usually obtain a direct 
costing of sales on a percentage 
basis. Correct costing is essential 
to a sound pricing policy in order 
to avoid low profit selling. 

Next article: Poor Credit Sell- 
ing. 





Jeep in the Deep 
New Willys Development 


Gobbled Up by Navy 


TOLEDO.—Seagoing Jeeps, which 
do not float, but which can cavort 
around in the briny deep with the 
same mobility with which they can 
roll on land, are the latest de- 
velopment of Willys-Overland, ac- 
cording to Arthur J. Wieland, vice- 
president in charge of distribution. 
Wieland revealed that the U. S. 
Navy has purchased 982 deep-water 
fording kits, which make it possible 
for an ordinary Jeep to roll 
through the waves in landing and 
other amphibious operations with 
ease. 


Although the development was 
not perfected until after V-J day, 
he explained, it is anticipated that 
it will greatly enhance the value 
of the military Jeep as a tactical 
carrier. 

Wieland said that the kit con- 
tains 125 parts. With it, an ordi- 
nary Jeep can operate under ap- 
proximately six feet of water for 
periods as long as 45 minutes, 
Waterproofing, Wieland declared, 
is accomplished by pressures, var- 
nishing, sealing and vents. 





Completing Brooklyn Tunnel 


NEW YORK.—At the present 
rate of operations, it is estimated 
that the Brooklyn-Battery Tunnel, 
which will be the longest subter- 
ranean highway in America, will 
be finished early in 1949. Presi- 
dent Roosevelt broke ground for 
the tunnel, which will have an an- 
nual capacity of 16,000,000 vehicles, 
in Brooklyn on Oct. 28, 1940. 





Want to buy or sell new or used cars’ 
Classified Want Ads (see inside back cover) 





will solve your problem. 
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DL You Wanit 
TRUCK PARTS 


Buy from thit Book 


Yes, in one compact volume you'll 
find all the information you need to 
order surplus truck parts. It’s easy! 
For War Assets Administration has 
inventoried by manufacturer’s part 
number, 11,000,000 surplus truck 
parts, including all makes and mod- 
els used by the armed services. 

All the information is kept strict- 
ly up-to-date by means of a Perpetual 
Inventory record maintained by the 
Automotive Parts Section in each 
War Assets Administration Office, 
but centrally compiled in Detroit. 
You can tell at a glance what we 


have and how much of it, who made 
it and the manufacturer’s list price. 

Remember, you can place orders 
at once and get prepaid shipment. 
Call at your earliest opportunity on 
the Automotive Parts Section in 
your nearest WAA Regional or 
District Office.. Make full use of this 
inventory to solve your parts re- 
quirements problem. 


EXPORTERS — Exporters are considered as whole- 
salers in the purchase of surplus property. Any 
question on export control should be referred to 
Office of International Trade, Department of 
Commerce, Washington, D. C. 

Allocation of parts to priority claimants, includ- 
ing Certified Veterans of World War II, will be 
made in the proper sequence as required by law. 


All orders are subject to prior sale. 


; 





LISTS SHOW 


Mfr's catalogue port number 


Mfr's part description 


Unit of pricing 


Mfr's catalogue list price 


HOW TO USE THIS 
BUYING AID 


Gen) 


AS 
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@ Go to your WAA Regional 
or District Office 


@ Ask for the Automotive Parts “ee 
@ Examine the inventory 

@ Place your order 

@ That's how simple it is! 


She tee lett 3 


WAA POLICY ON 
SHORT SUPPLY ITEMS 


A few parts are in limited supply. When 
orders for such parts ore received, the 
parts are allocated equitably. You know 
what that means—your chance fo buy is 
as good as the next man's, for there are 
no preferred “old customers.” It also 
means you can't expect to hit the jackpot 
on shortage items. We'll try our best to 
fill your order, but the other fellow has to 
have his share, too. 


TRADE DISCOUNTS 
(minimum sale—$500 net) 


Discount off manufacturer's list price as 
shown in catalogue. 
Manufacturer and Distributor 75% 


ie 
E od 
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Service Garage 50% Vehicle Dealer 55% 


War Assers ApsgnisTrarion 





Boston + Charlotte + Chicago + Cincinnati =) | QWNED Orleans + New York * Omaha « Philadel- “assaae Ouner (5 or mors vehicles) 45% 
Cleveland + Dallas + Denver +Dewoit-Fort “) <1 1 gf) pha + Portland, Ore. + Richmond + St. 7048 
Werth + Helena + Houston + Jacksonville #  Lowis + Salt Lake City + San Antonio + San | 





Kansas City, Me. « Little Reck « Los Angeles ens nese? “a Francisco + Seattle « Spokane «+ Tulsa 
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Revision Aimed to Aid Dealers... 





WAA Sets Time Limit 
In Auto Surplus Sales 


WASHINGTON.—A new revised 
program designed to accelerate 
further the sale of government- 
owned surplus automotive vehicles 
was announced last week by WAA. 
The new program is expected to 
speed up offerings to federal agen- 
cies, veterans, other priority hold- 
ers, and qualified dealers. 

Effective immediately, all types 
of new and used trucks over 2% 
ton capacity, including 90 percent 
of 2% ton 6 by 6 and 6 by 4 drives, 
and all other motor vehicles not 
appearing on the set-aside list for 
exclusive sale to veterans, will be 
offered on a fixed-price basis to 
priority holders in the regular or- 
der of priority as follows: 

1. For 10 days from notification, 
federal agencies for their own 
use and not for transfer; 2: for 
15 days or more, if required, cer- 
tified veterans for use in their 
own small business, professional 


and agricultural enterprises, but 
not for resale. However, qualified 

World War II veteran automo- 

tive dealers may purchase for 
resale. 

3: For two days—RFC for resale 
to small businesses only; 4: for two 
days, state and local governments; 
5: for one day—eligible non-profit 
institutions. * 

Automotive vehicles on the set- 
aside for veterans only list time 
has been allowed for veterans and 
veteran dealers to buy the prop- 
erty, will then be offered again to 
veterans and veteran dealers, on a 
spot-sale competitive bid basis. 

Motor vehicles on the “non-set- 
aside” list that remain unsold after 
all the priority groups have had 
opportunity to buy are offered to 
qualified automotive dealers on a 
fixed-price basis for at least five 
days. 





Integral buses remaining unsold 


after the priority groups have had 
opportunity to buy, are offered to 
franchised bus operators for at 
least five days before they are of- 
fered to dealers on a fixed-price 
basis. 

Upon expiration of all the pro- 
cedures described, all remaining 
unsold automotive vehicles on 
the non set-aside list are put up 
for disposal on the “spot-sale,” 
competitive bid basis, with all 
holders, priorities (federal agen- 
cies, veterans, etc.) and qualified 
dealers eligible to participate on 
an equal basis. 

The regional directors, and the 
representatives of the public inter- 


est and veterans divisions in each | 


region have the responsibility to 
properly advise all potential par- 
ticipants on all pertinent details 
relative to these sales. 





Johansson Gage Plant 


Adds 2-Story Annex 

DEARBORN.—A new home for 
the Johansson gage division of 
Ford will be provided following 
completion of a new two-story an- 
nex at the company’s Waterford 
plant, Roscoe M. Smith, superin- 
tendent of outlying plants, an- 
nounced last week. 





The new quarters will provide 





A NEW PLEXIGLAS visor, designed by Earl A. Thompson Mfg. Co., 1300 Hilton Rd., 
Ferndale 20, Mich., is designed to counteract glare from road and sky. The O0-Q visor 
is available with either one or two shields of shatter-resistant Plexiglas in special smoky 
green colors. The single shield model eliminates ordinary road glare while the two-shield 
model can be adapted to provide driver comfort for day or night driving. The visor is 
attached to the car’s usual sun visor by clamps and each shield, separately mounted, is 
adjusted by a flick of the finger. Three models have been designed to fit any automobile. 





for production. Plans now are for- 





mulated for a broadened sales pro- 








STRENGTH AND 


* 


SOLID WOOD FLOORS 
FOR SAFETY AND 
DURABILITY 


Bodies come with 
full rear and side 
doors or with fully 
collapsible gate 
curtains 





IMMEDIATE 
DELIVERY 











Dealer Iuguintes Tnutted — Territories Open 


Ltth ae 


ALL TYPES...ALL SIZES...BUILT TO YOUR SPECIFICATIONS 
High Tensile Steel Used Vhnoughout 
HEAVY-DUTY ALL STEEL CONSTRUCTION FOR 
LIGHTER WEIGHT 












ENAY SPEN & 00.2... 





1995 PITKIN AVE. 
BROOKLYN,N. Y. 









6,480 square feet additional space| gram. The manufacture of Johans- 


son precision gage blocks, or “Jo 
Blocks,” was begun in 1923 when 
Henry Ford acquired manufactur- 
ing rights for the Western Hemi- 
sphere and engaged Carl Edward 
Johansson, the inventor, to take 
charge of a newly formed gage di- 
vision. 


59 New Dealers 
Open in Okla. 
In 3 Months 


OKLAHOMA CITY. — The report 
of Oklahoma Tax Commission cov- 
ering business changes for July, 
August and September, in the auto- 
motive business shows the follow- 
ing: 

Motor vehicle dealers: 59 new 
firms, nine quit business, seven 
changed ownership. Filling sta- 
tions, parking lots, auto hotels: 457 
new, 364 quit, 172 changed owner- 
ship. 

Garages and auto repair shops: 
13 new, four quit, two changed 
ownership. 

Accessories, bodies, parts, etc.: 
115 new, 73 quit, and 12 changed 
ownership. 

Auto salvage, miscellaneous auto 
stores: eight new, 11 quit, one 
changed ownership. 


Firestone Gift 
Liberia Granted $250,000 
For Research 


NEW YORK.—A gift of $250,000 
for research in tropical medicine in 
Liberia was announced last week 
by Harvey S. Firestone jr., presi- 
dent of the Firestone Tire and 
Rubber Co. 

Firestone announced the gift at 
a banquet given by the Consul Gen- 
eral of Liberia, commemorating the 
100th anniversary of the independ- 
ence of the Republic of Liberia. 
Firestone described the donation as 
a memorial to his father and as a 
contribution to the West African 
republic’s centennial program. 

In a cablegram to Firestone in 
acceptance of the gift, William V. 
S. Tubman, president of Liberia, 
said: “It is my firm belief that this 
generous offer on your part will 
bind more closely the ties of friend- 
ship and sympathetic understand- 
ing which have for 20 years char- 
acterized the relationship of the 
Firestone Plantations Co. with the 
Government and people of Liberia.” 











Vancouver °46 Sales 


Exceed ’41 Period 

VANCOUVER, B. C.—More new 
light and heavy trucks have been 
sold here during the first nine 
months of this year than were dis- 
tributed in the same period of 
1941 before production was sus- 
pended and factories were turned 
over to war output. 

Benwell-Atkins Ltd., Vancouver, 
statisticians of new truck and auto- 
mobile shipments, report that from 
January to Sept. 30, this year, 2,660 
commercial vehicles were shipped 
from factories to B. C., as against 
2,228 in the same months of 1941 
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AIRCRAFT NEWS 








Flying Ailments Aired 
At Oklahoma Clinic 





By Charles Evans 
Aviation Editor 
AT A CLINIC, the patient is told what’s the matter with 
him. Oklahoma City’s Aviation Clinic, already a famous an- 
nual event within the industry, this year built up its reputa- 
tion still further. Never were the doctors so vigorous, so bru- 
tally truthful—never did the patient get such a going over. 


J. B. Hartranft jr., general 
Aircraft Owners 
is nick- 
named “Doc.” He lived up to the 
tag at Oklahoma City. His bedside 


manager, 
and Pilots Assn., 


manner left the patient writhing, 
and was calculated, it seemed, to 
kill or cure. Many others contrib- 
uted their bit to a possible cure, but 
the patient—or his most vocal rep- 
resentatives—didn’t seem to get too 
much out of it. 

James M. Landis, chairman, 
Civil Aeronautics Board, said 
some harsh things about airline 
accidents. He told the airlines 
very plainly to look to their own 
maintenance and training to re- 
duce accidents. 

But Doc Hartranft rang the most 
bells. He spoke in a white heat of 
sincerity, and you could feel him 
drawing his examples right from 
personal experience. 

“The next subject to engage our 
attention,” he said, “is a chronic 
case of The Bites. From the looks 
of the patient, it would appear that 
he has run the gauntlet through a 
pack of ravenous timber wolves. 
Which is precisely what happened. 
The patient is named Private Fly- 
ing, and the multiple lacerations 
you observe are bites—bone deep 
bites—inflicted by as rapacious a 
pack of commercial wolves as ever 
roamed in American pastures. 

“Fortunately, however, this case 
does not call for surgery; rather it 
may best be regarded as belonging 
in the field of preventive medicine. 
Let it be hoped that this gathering 
will come forth with an efficacious 
method of toughening the patient’s 
skin, or with a sure way of exter- 
minating the wolves. | 

* * 


U. S. Wolves in Sheeps’ Attire 
Cause Numerous Wounds 
“YOU WILL NOTE that there is 
a wide variety of bites scattered 
over the whole body. Not all of 
them are the larcenous gouges that 
cause severe cash hemorrhages. 
There are others, deep, slow-to-heal 
and very painful, that are inflicted 
by the various government wolves— 
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TWO-FOLD 
AUTOMOTIVE MARKET 








Marine engines, fuel, lubricants, 
parts and accessories. 





Automobiles — that provide the 
transportation that has contrib- 
uted greatly to the increase in 


boating. 

Automotive advertisers find in Yachting 
an exceptionally responsive market. 
Yachting’s readers, because they are 
boating fans, have more occasion to use 
automotive products ... and have the 
means to buy the best. 

Leading publication in the boating iield 

in circulation and advertising volume. 





YACHTING PUBLISHING CORPORATION 








205 E, 42nd Street * New York 17, N. Y. 


sort of renegade sheep dogs that 
have reverted to type. 

“Bite Number One,” he said, “is 
a rather cruel surface wound from 
the fangs of an inordinately greedy 
airport operator. This type of wolf, 
naturally, cannot see beyond the 
tip of his hungry snout.” Then he 
gives an example. A second-hand 
Piper Cub, bought at $1,675, was 
brought in for an annual inspection 
overhaul. Nothing major, mind you, 
but the bill was $1,040. He cited 
several similar examples. 

“The most shameless and fla- 
grant members of the wolf pack 


wear airport manager’s clothing,” 
Hartranft said. “Generally, they are 
two-bit political appointees who 
try to impress their county or mu- 
nicipal boards of estimate by bring- 
ing in a few miserable bucks.” This 
they do, he says, by charging the 
hated landing fee. 

“Bite Number Three comes from 
the unscrupulous manufacturer of 
aircraft, engines and aviation prod- 
ucts. In some cases the Bite is with 
malice aforethought, although in 
some cases it is the result of 
bustling big business methods that 
so occupy the minds of manage- 
ment that they don’t. look where 
they are chewing.” 

> * * 


Closer Watch on Outlets 
Urged for Manufacturers 
HARTRANFT hurriedly exempted 
some of the manufacturers who 
have tried to eliminate this Bite, 
but he insisted all manufacturers 
should exercise closer and more 
constant supervision over their 
dealers and distributors. Then he 
attacked misleading and even 
fraudulent advertising most appar- 
ent in manufacturers’ performance 
claims for their planes. 
Bite Number Four, he said, is the 
most loathsome. “That is the wolf 





who overcharges on labor, charg- 





JOHN B. CHRISTY, associate of Cham- 
bers Motor Co. (Chrysler), New Castle, 
Pa., is the oldest active Chrysler dealer 
in the nation, according to the corpora- 
tion. He was 87 March 1. He became a 
Chrysler dealer in 1924. 





ing $3 an hour and paying their 
mechanics less than half that. 
“Bite Number Five is the charge 
being made by Civil Aeronautics 
Administration for services such as 
recording airplane titles. Here he 
cited automobile practices to prove 
that the $5 fee charged by the CAA 
is too high. Then the rampaging 
Doc held up a handful of state pri- 
vate licenses for pilots, as another 
example of the governmental bite. 
Bite Number Six is the tax on 
aviation fuel imposed by federal 





practice of some operators of 
charging transient pilots more than 
local customers. Where, Doc wants 
to know, are the big oil companies 
in the face of this gyp? 

There isn’t much answering back 
at the clinic. Of all the people who 
could have answered many of 
Hartranft’s peeves, William T. 
Piper, president, Piper Aircraft, 
was the man. But he made his old, 
old speech, warning the fliers and 
would-be fliers not to expect any- 
thing different in the way of air- 
planes for several years. He didn’t 
say so, but the impression was that 
as long as today’s 1941 models are 
Selling well in 1946 and 1947, there 
will be no major improvement in 
design or performance, and no low- 
ering of the present high prices. 

Lawrence D. Bell told the Clinic 
the helicopter represents the dream 
of the average citizen come true. 
Robert S. Fogg, veteran seaplane 
enthusiast, told the audience there 
are “250,000 airports ready for use 
today” on rivers, lakes and bays. 
Jerome Lederer, leading aviation 
insurance expert, cited rising acci- 
dent rates among personal fliers 
and concluded that instructors are 
turning out fliers but not pilots, 

National Aeronautics Assn. and 
the Oklahoma City Chamber of 





and state governments, and the 


Commerce stage the annual clinic. 
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Yes! Nine out of ten homes in New Orleans 





94%, 


is the almost unbelievable coverage 


cover with your advertising. 


LOS ANGELES 
P M 87,179 SUNDAY 


ending Mar. 


M 154,389 


achieved by The Times-Picayune New Orleans States 
PLUS 100,000 trade territory homes. 
Nine times out of ten, New Orleans, FIRST* among Deep 
South cities, is a market you can hardly afford not to 


Che Cimes-Picayune 
New ORLEANS STATES 


Member: AMERICAN NEWSPAPER ADVERTISING NETWORK 


Representative. JANN & KELLEY, INC. 
NEW YORK:--CHICAGO--DETROIT--ATLANTA:-SAN FRANCISCO 


“Locally Edited! j 


ABC Publishers Statement 3 mos. 


253,584 
31, 1946 


OVER A QUARTER MILLION CIRCULATION 





Xt 








AUTOMOTIVE NEWS, NOVEMBER 11, 1946 








“Realizing the growing import- 
ance of the woman’s influence on 
the purchase of automobiles, the 
Ford Motor Co. has launched a 
concerted drive to strengthen deal- 
er selling efforts aimed at the dis- 
taff side of the family market,” J. 
R. Davis, vice-president and di- 
rector of sales and advertising, 
Ford Motor Co., said last week. 

The drive will be featured by ex- 
haustive research to determine the 
most effective methods of winning 
Miss and Mrs. America’s approval 
of Ford cars and intensive educa- 
tional campaigns to transmit these 
methods to Ford dealers and their 
salesmen. An integral part of the 
overall program is the special ad- 





—Auto Advertising—_ 


Ford Aims at the Gals; 
Trade Advertising 
By Bob Finlay 





vertising copy now being used in 
the women’s service magazines. 


Trade Advertising 


Will Burgess & Co. is plugging 
advertising especially designed for 
trade papers. 

Too often, the N. Y. agency says, 
trade paper advertising is still 
treated as a country cousin despite 
the fact that “intelligent, coordi- 
nated trade advertising is a must.” 


Dealer Ties In 


Reminding the public that only 
two decades ago modern radio en- 
tertainment was made possible by 
the launching of the two great 
radio networks, NBC and CBS, 
Scherman - Schaus - Freeman Co. 
(Studebaker), of South Bend, Ind., 
also adds that it too is celebrating 


its 20th birthday anniversary this 
year. 


For the Record 

The Philadelphia Record reports 
that during the nine-day period 
ended Sept. 30 during which it was 
forced to omit advertising, Phila- 
delphia department store sales fell 
10 points behind the district index 
and apparel stores dropped off 25 
points. 

The city indexes cover six Phila- 

delphia department stores and six 
women’s apparel stores. Normally, 
the Record says, they bear a close 
relationship to the overall index 
covering 20 department stores in 
the Third Federal Reserve district 
which consists of 60 counties—48 
in Pennsylvania (including Phila- 
delphia), nine in New Jersey and 
three in Delaware. 
The Record says it cost $430,000 
in loss of advertising revenue to 
“prove these facts about the Record 
influence.” 


PR Agency 

Clifford W. Macfarlane, automo- 
tive public relations counsel, show- 
man and former public relations 
director for Hudson, has opened a 





mander of the P. t, which 


built more than 18,000 B-29 engines. 
recent record Honolulu to Cairo flight were 


L. L. COLBERT, right, Dodge president, welcomes 

Dre b made Detroit its first stop on a nationwide 
tour. Colbert, in wartime, was general manager of the Dodge Chicago plant, which 
Two of the engines used on the Dreamboat’s 





Col. Clarence 8S. Irvine, com- 


built at the Chicago plant. 





geles under his own name. It is 
at 510% S. Berendo St. pending 
completion of new quarters. 


Waiting 
Nice break for Nash on Jack 
Benny’s program when character 








public relations agency in Los An- 


on the street turns down a ride 





The JOURNAL 
has what it takes to 


Cover all 3 


Tale ol galelalo Pm Ola-teloln 





A recent independent survey reveals that of all the people engaged in Portland’s nine wholesale 


automotive supply firms, 96% read the Oregon Journal regularly. What’s more, 96% of the 


people in Portland’s retail automotive business: stores, garages, service stations, etc., regularly 


read the Journal, too! 


That means. . . when you use the Journal in Portland, Oregon, you cover all three, distribu- 


tors, retailers, and consumers. This trading zone* in area is only 8% the size of the state of 


Oregon, (and Oregon is 1% times larger than all New England). Yet in this area is concen- 


trated a population equal to 62% of the state of Oregon; effective buying power equal to 66%; 


retail sales equal to 59%. The Journal is this market’s most potent consumer medium. . . it reaches 


more Portland families than any other daily newspaper. But, because of its intensive readership 


among men and women employed by wholesalers and retailers it also serves you as an effective 


trade advertising medium. 


The Journal today, as it has been for years, is Portland’s favorite newspaper, offering 


advertisers the largest peace-time circulation in its history, both daily and Sunday. Its thorough 


readership by people in all walks of life assures advertisers complete penetration of this important 


Pacific Coast market. 


*as defined by ABC 








Tue JOURNAL 


Afternoon and Sunday 


PORTLAND, OREGON 


Only Afternoon Newspaper 
in Oregon's Only Metropolitan Market 


Member Metropolitan and Pacific Parade Groups 


Represented by REYNOLDS-FITZGERALD, Inc., New York, Philadelphia, Chicago, Detroit, San Francisco, Los Angeles, Seattle 





with the Nash advertising theme, 
“No thanks, I’m waiting for a 
Nash.” 


Join Ad Bureau 


Six more newspapers have joined 
the Bureau of Advertising, Ameri- 
can Newspaper Publishers Assn., 
bringing the membership to an all- 
time high of 1,063 U. S. and Cana- 
dian daily newspapers, the bureau 
announced last week. 


Names 


Promotion of Robert H. Ames to 
the position of advertising manager 
of Capital Airlines-PCA was an- 
nounced last week by J. Raymond 
Bell, director of advertising and 
public relations for the airlines. 


Daniel L. Beck, president of the 
Executives Selection & Training 
Institute and the Sales Executives 
Club of Detroit, will speak Nov. 
15 at the Friday luncheon of the 
Adcraft Club. 


Thomas J. Cochrane, acting ad- 
vertising manager of the New 
York Daily News since the illness 
of Harold B. Sherwood, has been 
appointed advertising manager, 
succeeding Sherwood, who died 
Oct. 28. 


Glen Maitland, formerly with 
Vincent Edwards & Co., trade pub- 
lishers, has joined the eastern sales 
staff of Liberty, according to 
Homer Rockwell, vice-president and 
advertising director. 


H. W. Newell, executive vice- 
president of Geyer, Cornell & New- 
ell, Inc., has announced that Moun- 
cey Ferguson, Robert C. Gellert 
and John A. Bairnsfather, have 
joined the agency’s staff. Ferguson 
has been appointed a copywriter. 
Gellert becomes an art director, 
and Bairnsfather is on the mer- 
chandising staff. 


Franklin C. Tyson, of the copy 
staff at Roche, Williams & Cleary, 
Inc., Chicago, has been appointed 
a special instructor on the faculty 
of Northwestern University, Evans- 
ton. He is teaching an advanced 
evening course in advertising copy- 
writing to seniors and postgraduate 
students. 


Donita Ferguson and Rose Toth 
have joined the public relations 
department of Geyer, Cornell & 





a 
homes 


When 60.4% of any group of 
men in America own their 
own homes—you know it is a 
substantial, roots-in-the- 
ground group. 60.4% of the 
800,000 Elks own their own 


homes. 
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On Wall Street .: . 


Auto Labor 
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Behavior 


Eyed as Output Key 


By Dana Stuart 
Staff Correspondent 

NEW YORK.—Now that the elec- 
tions are past, financial quarters 
are keeping a close lookout for de- 
velopments on the labor front— 
particularly in the automotive in- 
dustry. 

There is a strong feeling in Wall 
Street that the attitude taken by 
the nation’s labor leaders over the 
next few weeks will determine 
whether industry can achieve full 
production in 1947. 

As pointed out in this column 
previously, financial people con- 
sider the automotive industry to 
be the key to industrial prosperity 
in this country from now on. They 
place it above building because 
building, they say, has been ham- 
pered and set back even more by 
governmental meddling than the 
automotive industry. 

The burden of recovery has 
fallen on the automotive manu- 
facturing business, they assert, 
and the task has been made im- 
measurably more difficult by the 
hamstringing of the building in- 
dustry. 

In other words, the damage has 
been done in building because the 
winter is here and in most sections 
of the country construction work 
will be put over until next spring. 
The automobile industry, if given 
a chance, can sustain a high level 
of activity during the winter and 
have such a good start by spring 
that it will give an immense uplift 
to building and to business in gen- 
eral. 

But attempts to regiment build- 
ing not only have failed to provide 
houses, but have robbed other in- 
dustries, including the automotive, 
of materials. Many of these ma- 
terials will be immobilized all win- 
ter. 

If labor leadership accepts the 
view that full production this win- 
ter will do more for labor and the 
rest of the country than strikes, 
even though they result in a few 
more dollars a week, the business 
depression so freely predicted for 
the first half of 1947 will turn out 
to be minor, if it develops at all. 

That is a widely expressed view 





Finance Packing 
St. Louis BBB Issues 


Bulletin on Abuse 


ST. LOUIS.—The Better Business 
Bureau here has issued a special 
bulletin on auto finance packing. 

It says that purchasers of auto- 
mobiles, especially used cars, some- 
times are charged rates of from 
73 percent to 127 percent a year for 
the cost of carrying the unpaid 
balance. 

According to the bulletin, many 
purchasers do not realize how 
much extra they are being charged 
for the time payment privilege be- 
cause the invoice shows only the 
number of payments and _ the 
amount of each payment instead 
of the lump sum of the balance. 

The bulletin cites actual exam- 
ples of the high cost of financing 
used car purchases and is replete 
with information to guide the auto 
buyer so that he may protect him- 
self by being forewarned. 





Joaquins Form Mo. Firm 


Goddard Motor Co. has been in- 
corporated in University City, Mo., 
by E. L., M. E. and P. J. Joaquin, 
with $500 capital stock. 


—_——- “ 
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@Delicious boxed 
citrus for your firm's 





Christmas gift-list this year! 
Write for free 4-color illus- 
trated folder with prices on 
fruit shipped direct from 
the grove. 4 
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DELRAY BEACH, FLA. 














Stock Price Averages 
Latest Preced’g Year 
Week Week Ago 


10 cars, trucks ... 33.20 31.60 42.10 
10 parts, access. .. 33.90 32.55 43.05 
5 tire, rubbers ... 59.25 58.05 59.25 
25 automotives .... 40.75 39.15 45.97 





in Wall Street and that is why 
labor developments in the auto- 
motive industry are being s0 
carefully watched. 

The election rally in stock prices 
gave encouragement to the opti- 
mists in Wall Street but failed to 
change the opinions of the pessi- 
mists. The bears contend that. the 
damage which they expect to cause 
a temporary setback in business 
already has been done and that 
it will take the country some 
months to work out of it. 

Perhaps the most encouraging 
factor in the rally was the excel- 
lent action of the shares of auto- 
motive companies. The earnings re- 





port of General Motors for the 
third quarter imparted strength to 
the motors, there having been some 
surprise that the company was able 
to show an operating profit for that 


period. 


* * 


Banks Grant Goodyear 
$75 Million in Credit 


AKRON. — Announcement has 
been made here by the Goodyear 
Tire & Rubber Co. of the comple- 
tion of negotiations with a group 
of banks for a five-year revolving 
credit of $75,000,000. The initial dis- 
count rate is 1% percent. 

The company now has no bank 
loans and does not anticipate any 
nearby use of this credit. However, 
in view of the continued demand 
for the products of the company 
which exceed present capacities, it 
was deemed advisable to provide 
for the possible need of additional 
working capital. 

+ * + 


Hudson to Pay 10 Cents 


DETROIT. — Hudson Motor has 
declared a regular quarterly divi- 
dend of 10 cents per share payable 
Dec. 2 to stockholders of record 
Nov. 7. 





To feel the pulse of the industry, con- 
sistent reading of Automotive News is a 
necessity. 











WORKMEN CLEARING AWAY this rubble look as though they were busy in the 
bomb damaged streets of Berlin. Instead they are tearing down the test cell building 
at the Lincoln plant in Detroit, where 27,150 tank engines were built during the war. 


The building is being razed to make way for p 


ti ile production. 








Sept. Output in Canada 
Totals 11,543 Vehicles 


OTTAWA. — Production of cars 
and trucks in Canada during Sep- 
tember totaled 11,543 compared 
with 12,293 in August and with 
8,484 in September, a year ago, ac- 
cording to official figures released 
last week by the Dominion De- 
partment of Trade and Commerce. 

The September total included 





6,304 passenger cars and 5,239 com- 
mercial vehicles. Canadian makers 
earmarked 1,780 of the cars and 
2,604 of the commercial vehicles 
for export, it was reported. 





Hagans Add for Service 
Additional space for service fa- 
cilities has been finished by S. P. 
Hagan & Son (Chrysler), Sylacau- 
ga, Ala. It was constructed adja- 

cent to the original building. 
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WHAT HAS THREE FEET AND CAN’T WALK? 





A YARDSTICK ... which reminds us that one of the important 
yardsticks for measuring Media Merit is CIRCULATION. And in 
Pittsburgh, the Post-Gazette has by far the LARGEST CIRCULATION 


of any daily newspaper. 
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Chevrolet Ups 3 
To Key Posts 
In New York 


DETROIT.—Three new appoint- 
ments to executive positions in the 
wholesale sales organization of 
Chevrolet Motor 
division in the 
New York area 
were announced 
last week by T. 
H. Keating, gen- 
eral sales mana- 
ger of Chevrolet. 

F. M. Larkins 
has been appoint- 
ed zone manager 
at Tarrytown. He 
was promoted 
from the position 
of city manager 
in New York, which he has held 
more than two years. L. G. Cassell, 
former city manager at Tarrytown, 
was named city manager in New 
York; and A. J. Sawyer, former 
Tarrytown assistant zone manager, 
becomes city manager there. 

Each of the men has been with 
the Chevrolet organization more 
than 12 years, having served most 





F. M. Larkins 








TO IMPROVE WORKING conditions, Studebaker has installed batteries of air blow- 


ers along its conveyor system immediately at the end of paint touchup ovens. 


The 


apparatus speeds the cooling of the sheet metal. High temperatures of bodies emerging 
from the ovens previously handicapped buffing and polishing operators. 





of the time in the New York area. 

Larkins, who was in the retail 
automobile business in New York, 
joined Chevrolet in 1934 as a dis- 


town zone organizations. Cassell’s 
first connection with Chevrolet was 
as a salesman in the New York 
retail store in 1932. In 1934, Saw- 


trict manager in New York. He/yer joined Chevrolet as parts and 


advanced through several promo- 
tions in the New York and Tarry- 


accessories representative in the 


Tarrytown zone. 








FOB FACTORY 








Story Shows Why 


Incentives Are Needed 





By A. H. Allen 


AS A TYPICAL EXAMPLE of what automobile manu- 
facturers are up against on the score of productivity and 
the lack of it on the part of employes, the incident is related 
of a department at Ford which produces plastic distributor 
caps. They are molded in a large press, with five so- -called 


cavities per mold. The press 
operates on a cycle of about 
25 minutes, with 12 minutes 
required for curing in the press, 
the baiance for removing the fin- 
ished pieces from the mold, dis- 
assembling inserts, reassembling 
them, relocating in the press and 
starting the next cycle. During the 
time the press is closed and the 
pieces are curing, the operator does 
nothing but stand around and pick 
his teeth. An observer pointed out 
that if a duplicate set of tools 
were available, the operator could 














These Dealers Think Highly of Capper’s 


Farmer Subscribers ... 


And Here’s Why 


advice in every issue. 





Having inspected the Capper’s Farmer sub- 

scriber list for their area, these dealers of 

Bowie, Montague County, Texas, expressed 

the following opinions: 

“Our best farmers are renee on your list.” 
Griffin —Druggis 

“The list i 1s ‘way hace average.’ 


of on Dealer 
“The credit rating a these farm folk is good for 


any merchandise they might choose to buy.” ‘ 
min Heard—Farm Implement Dealer 


“A splendid view, of the leading farm families of this 
area. Jess Parrish— Electrical Appliances 
“This list represents the cream of our agricultural 
community. 4g V. Garrett—Hardware Dealer 


“These folks are 95% okay. I’d like them all for 


my customers. 7 J. E. Fulcher—Petroleum Products 


“The majority of these farm iemwe are to 
G. Jackson— 


cus- 


” 
tomers. rocer 


“I come in contact with n1ost of these families each 
.and th ey re aC" = 
D.M 


month.. 
. Mann —Department Store 


“List contains names of our best and most ambitious 
Sarm families.’ 


N. B. Gary—Building Materials Dealer 


farming activity . 





reface to PROFITS 


There’s profitable information in every paragraph... prac- 
tical suggestions on every page. ..a wealth of worthwhile 
That’s why 1,300,000 of Mid- 
America’s top farm families read and rely on Capper’s 
Farmer. It’s the one magazine that serves these dominant 
farm folk as a constant source of help and inspiration. 
The one magazine that furthers the success of their every 


. . their every phase of farm life. 


No wonder, then, that Capper’s Farmer has important in- 
fluence on the buying habits of these important customers. 
And no wonder it offers extra impact to your advertising 


.and brings extra dollars to your dealers. 


Cappers Farmer 


The Farm Magazine That Dominant Ferm Families Heed 








be using this 
time to assemble 
them for locating 
in the press the 
moment the 
molded pieces 
were removed. 
Instead the press 
must stand idle 
while the opera- 
tor disassembles 
and reassembles 
the dies and in- 
serts. With dupli- 
eate dies, which 
could be produced at nominal cost, 
production could be almost doubled 
with no increase in labor. 

The catch is that the union will 
permit no such thing, and if an 
attempt were made to use dupli- 
cate tools, the operators would 
walk off the job. This, of course, 
would be the “vicious and inhuman 
speedup” about which the pinkish 
elements in unions scream so 
loudly. Multiply such instances by 
several thousand and you have 


about what the situation today is. 
* * * 


Plan Works Well 


At Tubing Firm 

SPEAKING OF incentive sys- 
tems, the one functioning since 
April at Bundy Tubing Co. in De- 
troit, under which hourly rated 
workers have been earning a bonus 
of 22 cents an hour over and above 
their base rates, appears to have 
met with unusual success. In de- 
scribing it, the word “incentive” 
is carefully avoided; rather it is a 
“cost savings sharing plan.” Actu- 
ally, however, what it does is to 
reward higher productivity with 
higher pay. 

It has brought a 35 percent 





A. H. Allen 


improvement in efficiency, less 
absenteeism, improved morale, 
less loafing, fewer grievances, 


unimpaired profits and—best of ajl 
—handsome bonuses to employes, 
distributed quarterly. 

The bonus is figured by apply- 
ing a labor factor—30 percent— 
to the net monthly sales total, de- 
ducting total wages paid and di- 
viding the balance equally between 
the company and employes. The 
latter are paid a bonus only for 
the actual hours worked. On a 
full-time basis, quarter bonus in 
the first three months of the plan 
ran over $118, in the second three 
months over $94. 

+ * + 


Skeptics Eye 
Chicago Deal 


SOME AUTO men in Detroit take 
a tempest teapot view of the dis- 
pute over whether Preston Tucker 
gets his lease on the former Dodge 
Chicago engine plant so he can go 
ahead with building his dream car 
or whether the structures are to 
be turned over to the Lustron Corp. 
to proceed with building thousands 
of dream houses. 

In the first place, neither group 
is anywhere near the stage where 
even a semblance of production 
could be started, and in the sec- 
ond place the vast stretches of 
buildings are probably suited 
even less to building prefabricat- 
ed houses than they are for auto- 
mobiles. 

Presumably the proposed houses 
are to be assembled of enameled 

steel panels which would presup- 
pose a complement of large presses, 
shears, press brakes, punches, pick- 
ling tanks, spray booths, firing 
ovens and drying ovens, of which 
the plant has none. 

Deliveries on new equipment of 
this type are anywhere from nine 
months to two years, particularly 
presses. Beyond that it is incon- 
ceivable such an operation would 
require more than a small corner 
of the Dodge Chicago plant which 
includes a dozen or so buildings 
scattered all over hell’s half acre. 
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Flat Fees a Major Goal... 





Registration Changes 


Sought in Many States 


NEW YORK.—Measures relating 
to the registration of passenger 
automobiles will be introduced in 
a number of next year’s state leg- 
islative sessions throughout the 
country, a survey reveals. 

Bills proposing establishment of 
flat registration fees for all passen- 
ger cars, to replace outmoded sys- 
tems based upon weight or horse- 
power ratings, will be introduced 
in some states, including New York 
and Wisconsin. 

Efforts of motorists and automo- 
tive trade groups to obtain enact- 
ment of a flat $10 annual registra- 
tion fee in New York state, in- 
stead of the present system based 
on weight of the vehicle, are ex- 
pected to be revived next _year. 
Such proposals have been rejected 
in many past sessions of the New 
York legislature on the grounds 
that they would reduce state rev- 
enues by some $10,000,000 annually. 

Possible revenue loss also has 
been raised as an objection to 
flat-fee registration laws in a 
number of other states, despite 
the general admission that use 
of weight or horsepower as & 
basis for the registration fee is 

inequitable since there no longer 
is any measurable difference in 
road wear caused by private pas- 
senger cars regardless of weight 
or horsepower. 

To overcome the revenue-loss ob- 
stacle, automotive and highway- 
user groups in Wisconsin are plan- 
ning to introduce a bill for a flat- 
fee registration system which 
would keep registration revenues 
at their present levels. Present 
Wisconsin registration fees, based 
upon size and weight, vary from 
$12 to $24, with discounts for auto- 
mobiles more than five years old. 

Steps are now being taken to 
draft a formula for a single regis- 
tration fee which would keep rev- 
enues equal to or above present 
levels. Past attempts to enact a 
$10 or $12 flat-fee law have been 
blocked by fears of their effect on 
state revenues. 

Del. Adopts Flat Fee 

Most recent state to join those 
imposing a flat registration fee 
was Delaware, which enacted leg- 
islation in 1945 replacing a system 
of variable fees computed on gross 
weight with flat registration fees 
of $8 a year for all passenger cars 
having a gross load weight up to 
4,000 pounds, and $12 for more than 
4,000. 

Pennsylvania also is among the 
states which in recent years have 
turned to the flat fee system. It 
levies a $10 license fee for all 
passenger cars. 

New Jersey, Missouri and Ohio 
are among the states whose legis- 
latures considered such proposals 
in 1945. Flat-fee bills may be re- 
vived in these and other states next 
year. 

That bills proposing increases 
in passenger car registration fees 
will make their appearance next 
year already has been indicated 
in some instances. Idaho fees 
would be increased from $5 to 
$15 under a recent proposal there. 
A bill providing for a $3 increase 
may be introduced in the 1947 
Washington legislature. 

On the other hand, Alabama’s 
legislature may reduce the cost of 
automobile license tags. Following 


Omaha Truckers Ask Change 
In Wheel Tax Law 


A request by _ representatives 
of two trucking companies for 
a change in Omaha’s wheel-tax 
law has been taken under ad- 
visement here by Mayor Charles 
Leeman and the city council. 

Spokesmen for the Union Trans- 
fer Co. and Red Ball Transfer Co. 
asked that the local law be changed 
to provide semi-annual or quarter- 
ly wheel-tax payments. Under the 
existing measure, a full wheel tax 
1S assessed ‘against a vehicle no 
matter when it is licensed during 
the year, Thus, a new truck pur- 
chased in October, for example, is 
assessed the same tax as a truck 
licensed the preceding January. 








a study a year ago, Alabama State 
Revenue Commissioner H. G. Dowl- 
ing said that automobile license 
tag “cost reduction is a safe policy 
for the next legislature to con- 
sider.” He found the average regis- 
tration fee for 21 states studied for 
three popular makes of cars was 
$9.77, compared with Alabama’s 
$13.50. 

Permanent Tags Sought 
Legislation providing for the is- 
suance of permanent motor vehicle 
registration plates may be proposed 
in a number of states. Such a 
measure was vetoed in New York 
this year by Gov. Dewey on the 
ground that it could not be made 
effective this year, and that when 
such a program was adopted, leg- 
islation of a different character 
might be desirable. 

As the result of legislation en- 
acted in 1935, Maryland will pro- 
vide permanent license tags next 
year. Under the new system, mo- 





torists will get permanent license 
numbers, with new date clips at- 
tached to the license tags each 
year. Such a system was pioneered 
by Connecticut. 

Legislation making issuance of 
registrations contingent upon 
proof of payment of personal 
property taxes may be raised as 
an issue in some of the states 
in which automobiles are subject 
to personal property levies. 

A temporary injunction restrain- 
ing the South Carolina highway 
department from refusing, under 
a 1946 law, to issue motor vehicle 
licenses because of non-payment 
of delinquent personal property 
taxes on automobiles was recently 
issued and is still in effect pending 
settlement of litigation attacking 
the constitutionality of the 1946 
statute. 

The suit was brought by a group 
of automobile dealers, who claimed 
their business was seriously af- 
fected by “the confusion and de- 
lays” on the part of administra- 
tive officials in ascertaining the 
delinquent status of used cars. 

+ * * 


Opposition to More Car Taxes 
Voiced by Governor of N. H. 
Opposition to any attempt to in- 








>. 


ee 


“Hey, only two bucks in your 


wallet?! I can do much better 
stickin’ up any one of the guys 
workin’ for you!” 





crease taxes against motor vehicles 
in New Hampshire, “because auto- 
mobile owners cannot stand higher 
costs,” has been voiced by Gov. 
Charles M. Dale. 

The executive’s comment, made 
in a speech in Keene, came as a 
surprise, as it was not generally 
known that any movement had 
been planned to boost New Hamp- 
shire vehicle taxes, although such 
a levy has been suggested in Mas- 
sachusetts. 


Misuse of Road Funds 
Scored in Kentucky 


Clem F. Kelly, assistant state 
atorney general assigned to the 
state highway department, warned 
in an opinion here last week that 
use of prorated state truck-license 
fees for purposes other than build- 
ing and maintaining county roads 
and bridges may be construed as 
misapplication of funds and makes 
county officials liable on their 
bonds. 

Under Kentucky law, truck -li- 
cense taxes are divided each year, 
one-half being retained by the state 
road fund and the other half split 
equally among the state’s 120 coun- 
ties. The county shares must aug- 
ment county road funds, according 
to Kelly, who further pointed out 
that a new state constitutional 
amendment requires all money col- 
lected from motor vehicle licenses 
be used for road purposes. 

Kelly’s opinion followed a report 
that seven counties—-Adair, Clinton, 
Powell, Leslie, Taylor, Trigg and 
Wolfe—spent less than the $5,465.70 
sent them last year on their roads. 
Kelly said none of these counties 
levy road taxes. 


There are profit-making opportunities in 
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... amd here is the evidence |r sr. ss 
@ From September 22 to September 30, inclusive, more ' 
than 600,000 Sunday Record families—and nearly 300,000 2 
daily Record families—continued to buy and read the ad-less 5 
Record despite thin editions printed wholly, or in part, on 4 
brown kraft wrapping paper. 5 
@ during this period when Record families were deprived ; 
of access to retail advertising in their favorite newspaper, 8 
sales in Philadelphia. department stores and women’s ap- 3 
parel stores fell off sharply in relation to the Federal 10 
Reserve index for the overall Philadelphia district (60 if 
counties). 12 
13 
+} When advertising was resumed in The Record after a ‘4 
nine-day lapse, City of Philadelphia retail sales returned 15 
to—and held—their normal relationship with district sales. 16 
Q phitadeiphia merchants experienced a costly and con- : 
vincing demonstration of the fact that no other newspaper 19 
influences the buying habits of the exclusive Jiberal seg- 20 m5 
ment of the Philadelphia market represented by the Record Pika ae 
reader audience, 22 nt Women’s 
23 
295,303 DAILY 621,985 SUNDAY —|s 











This chart shows the relationship between 
the Federal Reserve department store index 
for the Philadelphia District (represented 
as a base by the cross-hatched line at the 
top of the chart) and the department store 
and women's apparel store indexes for the 
City of Philadelphia (represented by graph 
lines). Each numbered horizontal line rep- 
resents one percentage point variation be- 
tween the city indexes ond the district. 
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‘Air Control’ 
Important, Tire 


Official Warns 


AKRON.— 
going out, but better ‘air control 
by users of tires is badly needed,” 
according to Guy Gundaker jr., 
field tire sales manager, B. F. Good- 
rich. Nowadays most tire pressures 
are too high, he says, because mo- 
torists swung to the opposite ex- 
treme after being so well reminded, 


“Price control may be 





during the war, to beware of under- 
inflation. 

Many drivers, he said, would be 
amazed at the difference between 
the poundage they’ve been “carry- 
ing” and the pressure officially rec- 
ommended by the car makers. He 
cited the following examples of 
Data Book recommended pressures 
to illustrate his point: 


Front Rear 

Chevrolet, any model 
since 1937 .. 26 28 
Dodge, any model since. 1933. 28 28 
Ford, any model since 1940 .. 28 28 
Buick, any model since 1941.. 25 25 
Oldsmobile, 1946 Custom 8-98. 24 24 


Plymouth, any model 


since 1940 . . 28 24 
Studebaker Champion 6, 
1942 or 1946 .... . 26 28 


“The way to get ‘real maximum 
service life from your tires is to 
‘go by the book’ when inflating 
them—-and then check them at least 
once a week,” Gundaker said, “in- 
stead of having them over-inflated 
at the start and then dwindling 
down to too-low pressure before 
you remember to stop at the air- 
pump again.” Any service station 
man can look up the official, and 
best, pressures for your car’s tires 
if you ask him, he added. 





WAA Denounces 
Surplus Tipsheets 


DETROIT.—Prospective surplus 
buyers have been warned by the 
War Assets administration against 
being “taken in” by phony publi- 
cations which are advertising “un- 
dercover access to non-existent or 
reserved surplus war property at 
low cost.” 

WAA announced that it had 
asked the Department of Justice, 
the Post Office department, and 





the Federal Trade commission to 
investigate 10 such publications, 
WAA said that legitimate publica- 
tions performing a real service to 
subscribers “do not pretend to have 
inside information.” 


Hart Robbed 

BALTIMORE.— (UTPS) — Benny 
Hart, used-car dealer here, was 
held up by two armed bandits and 
was relieved of $2,300 cash in the 
hall of a rooming house on West 
Lee St. where he had gone to com- 
plete the purchase of an automo- 
bile. 
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New Wage Demands Hit 
In Warning by Eccles 





By William Ullman 


RESPONSIBILITY for price stability in the nation’s basic 
industries is placed squarely on labor by Federal Reserve 


Board Chairman Eccles, who 


warns that these industries, 


which include automobiles, steel and coal, cannot absorb a 
second round of wage increases without immediate price rises. 


= 





Furthermore, Eccles holds,‘ 
some industries have not been 
given price increases sufficient 
to absorb the last wage boosts 
based on present worker produc- 
tivity. 

Thus, he refutes assertions of 
labor leaders that industrial prof- 
its generally are so high that 
additional wage increases may be 
awarded without seriously dis- 
turbing present price levels. He 
feels that economic stability can 
be restored and maintained only 
if labor increases its productivity 
and abstains 

from large in- 
dustrial dis- 
putes and de- 
mands for high- 
er wages, and 
if business will 
not raise prices 
further. 

Eccles reflects 
the placidity tow- 
ard the break in 
security market 
prices shown by 
President Truman and Treasury 
Secretary Snyder. After conferring 
with heads of the Federal Reserve 
banks and other fiscal authorities, 
the Federal Reserve chairman con- 
cludes that the stock market break 
had a healthy stabilizing effect. It 
has, for example, he emphasizes, 
dampened the super - optimism 
which hung over the market, and 
this dampening has extended to 
inflated prices of capital assets, 
notably real estate. 

Furthermore, and contrary to re- 
ports, Eccles is opposed to reducing 
margin requirements on stock mar- 
ket trading at this time. Emil 
Schram, president of the New York 
Stock Exchange, calls unsound and 
discriminatory the Federal ban on 
the use of credit to purchase se- 
curities. 

Eccles maintains there is ade- 
quate capital available to meet 
current worthwhile needs. He fa- 
vors a budgetary surplus and 
continued debt retirement; con- 
tinued efforts to reduce public 
expenditures; no reduction in 
taxes; no increase in interest 
rates and no relaxations of pres- 
ent consumer credit restrictions. 

In his opinion, the nation has all 

the tangible elements of sustained 
prosperity, such as manpower, raw 
materials, money supply, and a vast 
backlog of needs and wants. 

+ 7 


Industrial Earnings Reflect 


Squeeze on Profits 


THE SQUEEZE on profits result- 
ing from fixed prices on goods, 
while wages and basic commodities 
rise, is shown in latest earning re- 
ports of three great manufacturing 
companies — General Motors, Gen- 
eral Electric and Westinghouse 
Electric. This squeeze adds to the 
chorus of cries for complete sweep- 
ing out of OPA controls, save pos- 
sibly for rents. 

The consequences of the acceler- 
ated shift from a war to an un- 
controlled peacetime economy will 
not be apparent for months. De- 
control action may run into 1947. 
But the need of the country, as 
manifested in the popular revolt 
against meat control, plainly calls 
for ending of government controls 
as rapidly as they can be dropped 
without severe shock to the econ- 
omy. 

In business, indications point to 
increasing competition for mar- 
kets as shortages are overcome 
and lopsided conditions of sup- 
ply and demand during the re- 
conversion period and OPA con- 
trols are corrected. 

The change in the economic 
weather, and toning down of infla- 








tion alarms, may bring relaxation 
in Federal credit controls as well 


as in price and production regula- 
tions. Administration economic 
chiefs, however, discount current 
business “recession” talk, engen- 
dered partly by the recent decline 
in stocks and collapse of cotton. 

Industry still has a tremendous 
cushion of unfilled demand for 
durable goods, like automobiles and 
factory equipment, in addition to 
a huge backlog of commercial and 
residential building and _ public 
works. 

Wartime savings are largely un- 
spent. This cushion under the cur- 





rent high level of production and 
employment leads to the reasoning 
that a business “recession” likely 
would be shortlived and the fore- 
runner of a more prolonged busi- 
ness upturn generated by a boom 
in building and durable goods. 

The main business hurdle imme- 
diately ahead is labor’s demands 
for another round of wage in- 
creases. The move of John L. Lewis 
to reopen the contract in the gov- 
ernment-run coal industry has been 
emulated by union maneuvers in 
steel, rubber, oil and other basic 
industries. 

How the government settles on 
hours and wages in the coal in- 
dustry will be accepted widely 
as a standard for wage-hour de- 
mands in other industries where 
unions want more pay to com- 
pensate for the rise in living 
costs since the first round of 
wage boosts last winter. 

Business men fear that another 
round of wage increases, leading 
to higher prices for industrial ma- 
terials and goods, will increase con- 
sumer resistance. Moreover, the 
threat of more strikes contributes 
to the accumulation of inventories 
as insurance against interruptions 
in supplies. 





TO HELP DEALERS dramatize their new car deliveries, Nash has designed a 
Hollywood ‘‘delivery setting’? where the owner first sees his new car. Placed in the 
dealer's service department, it personalizes the owner's car, setting it apart from 





other cars in the dealership. 
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st in power braking 


When you specify Hydrovac* for power braking, your choice is 
confirmed by the judgment of leading truck manufacturers. 
With over one and one-half million units built and performance 
proved by billions of miles of service, Hydrovac is today’s first 
choice for original factory equipment on the new truck and 
tractor models. Hydrovac consists of one compact, sealed unit, 
and can be installed anywhere on the chassis with a minimum 


of changes in the original hydraulic brake connections. Utiliz- 
ing engine manifold vacuum, it adds smoothly controlled 
hydraulic braking power to the slightest foot-pedal pressure. 


For your power braking needs, investigate Hydrovac—find 
out for yourself why manufacturers, dealers and drivers agree 


it is lst in Power Braking. *REG. U.S. PAT. OFF. 


HYDROVAC—Hydraulic-Vacuum Power Braking Unit 





BEN D IX PROD U CTS D IV IS 10 N BENDIX AVIATION CORPORATION e SOUTH BEND 20, INDIANA 


AVIATION CORPORATION 








XUI 








22 


AUTOMOTIVE NEWS, NOVEMBER 11, 1946 








Dealer 





Doings 








Five Auto Companies 


Chartered in Wisconsin 
The following new corporations 
have been formed in Wisconsin, ac- 
cording to the records at Madison. 
Davis Buick Co., Eau Claire, Wis., 
to do general auto and radio busi- 


ness. Incorporators: Dwight 8S. 
Davis, Geo. Y. King and Carol 
Hendrikson. Capital stock: 500 


shares of common at $100 per 
share. 

Harry Israel Motors, Inc., Wau- 
kesha, Wis., with 350 shares of 
stock at $100 per share. Incorpo- 
rators: Harry and Hyman Israel 
and L. L. Brenner. ; 

Van Drisse Motors, Inc., Green 
Bay, Wis., to deal in auto parts at 
wholesale and retail. Incorporators: 
Joseph and Edward E. Van Drisse 
and Frederick P. Cornellson. Cap- 
ital stock, 8,000 shares at $25 per 
share. 

Gale Chevrolet Co., at Sheboygan, 
Wis., with 750 shares at $100 per 
share. Incorporators: Clarence S. 


jand Ruth Gale and Harold E. 
| Landgraf. To do a wholesale and 
retail auto business. 

| Peters Auto Sales, Inc., at West 
Allis (a suburb of Milwaukee), to 
|deal in autos and parts. Capital 
|stock, 100 shares at no par value. 
Incorporators: Michael, Benjamin 
and Stephens A. Peters. 


Ginsberg Brothers Open 
Nash Sales in Miami 


Nash-Miami Motors has moved 
into its new building at 545-65 NE 
15th St. (Venetian Way), Miami, 
and a formal épening was held last 
week by the owners, Charles and 
Sydney Ginsberg. The building, un- 
der construction for 18 months, has 
quarters for offices, sales and show- 
rooms and service departments. 

The Ginsberg brothers came to 
Miami three years ago from De- 
troit where they owned and oper- 
ated Ginsberg Motor Sales, a Ford 
dealership in that city. The organ- 
ization includes James Deutsch, 





sales manager; Walter Kearns, ser- 





Charlie Gustas, 
and Ray Carroll, 


vice manager; 
parts manager, 


office manager. 
+ + * 


Illuminating 
O’Toole Makes Showing 
With Single Light 
PITTSBURGH.—Clever salesman- 
ship was used by Thomas O’Toole, 
of O’Toole Motor Sales, when his 
two Kaiser-Frazer four-door mod- 

els came in. 

O’Toole had kept his empty 
showroom lighted for weeks to 
catch attention, but when the new 
models arrived, Pittsburgh was in 
the throes of the electric power 
strike. To conserve power, O’Toole 
was compelled to use but one flu- 
orescent light for the entire show- 
room. 

As the power strike continued, 
O’Toole changed the position of his 
cars, spotlighting one feature after 
another. 

+ + * 


Nilen Black Buys 
Building in Wooster 


Nilen Black, president of Nilen 
Black, Inc. (Lincoln-Mercury), an- 
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KC MOtoring 


Forecast... 


Today: Fair, sunny; easy sailing on 
tire sales among all dealers. 
Tomorrow: Unsettled and partly 


cloudy; outlook shows movement of 
tire buyers toward selective buying 


of tires. 
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19,000 LEE tire dealers—coast to 
coast— ready for all kinds of “selling 
weather”! 


The Lee dealer serves a discriminating 
group of buyers who are staunch in 
their demand for LEE DeLuxe tires 
...today...and tomorrow. 


The LEE franchise pays handsome 
dividends in repeat sales and repeat 
NjOy t ohare Look ahead to tomorrow. W rite 
or details. 


LEE RUBBER & TIRE CORPORATION 
CONSHOHOCKEN, PA., U.S. A. 


Republic Rubber Division . .. Industrial Rubber Products . . . Youngstown, Ohio 





x * * 











THE NEW BUILDING of Rehn Motor Co. 


(Chevrolet), Gig Harbor, Wash., at the 


approach of the Narrows Bridge on the main highway between Tacoma and Bremerton. 


It features four entrances for cars in front 


and four exits in, back so drivers need not 


turn around inside. A feature of the building is radiant heating under the floor of the 


service department. Hot water pipes under 


the floor are designed so that service em- 


ployes and customers will not be standing on cold concrete during the winter months. 





nounces the purchase of property | 
in the downtown area of Wooster, | 
O., containing a brick building with | 
floor space amounting to 25,000) 
square feet. Complete body repair | 


and paint shop under the direction 
of Roger Wile, service manager, is 
available for servicing Mercury and 
Lincoln cars. 
* * * 


McCray-McLeod Formed 
McCray - McLeod Motors, Inc., 
Monroe, N. C., has been chartered 
with capital stock of $100,000 to en- 
gage in sales and services of auto- 
mobiles. Principals are H. F. Mc- 





Cray, Mrs. H. F. McCray and O. B. 
McLeod. 


* * | 


| 
Service Motor Formed 

Service Motor Co., Inc., Chester- | 
field, S. C. has been granted a/| 
charter to deal in automobiles and | 
electrical appliances. Authorized | 
capital stock is $40,000. Principals | 
are Floyd S. Douglass, president; | 
John B. Kneece, vice-president, and | 
Viola C. Kneece, secretary and | 


treasurer. 
* * * } 
| 


New Corporation Authorized 


Matheny Motor Co., Forest City, | 
N. C., has been incorporated with | 
authorized capital stock of $100,000 
to deal generally in all kinds of ve- | 
hicles. Principals are Wade B. | 
Matheny, Eleanor C. Matheny and 
Clark T. Matheny, all of Forest | 
City. 


” + * 
Bosak to Build 
John Bosak (Chrysler), Gary, | 


Ind., has purchased a lot, 75 by 116 | 
feet, on which he will erect a new 
building north of his present quar- | 
ters. 
* a * 
Handling Antennas 
General Products, Englewood, N. | 
J., has taken on the warehousing | 
and selling of a complete line of | 


|}cars and parts. 
+ 


automotive antennas of the Insul- 
ine Corp. of America, selling to 
automotive jobbers east of the 
Mississippi River. 

+ om 


Combine Motor Formed 

Combine Motor, 319 Kimbrough, 
Springfield, Mo., has been incorpo- 
rated by William D. Reynolds and 
William E. Brady with $30,000 au- 
thorized capital stock, to engage in 
the automobile business. 

oe * * 


Huntoon Buick Co. 
Huntoon Buick Co. has been in- 
corporated at Kenosha, Wis., by 
Otto O. Marquardt, W. H. Church- 
ill jr. and J. C. Bunge, to deal in 


* 


B. E. Jones Chartered 
B. E. Jones Motor Co., Inc., Bowl 
ing Green, Ky., has been incorpo- 
rated with capital stock of $30,000. 
Principals are: B. E., Edna L., and 
Anna Lee Jones. 
* oo * 


Lyman Co. Formed 
The Lyman Chevrolet Co., Kent, 
O., has been incorporated by L. B. 
Lyman sr., L. B. Lyman jr. and 
Frank J. Dangler, with 300 shares 
of no par value stock. 
+ * + 
Taylor Buys Lot 
The Taylor Motor Co. (Chrysler) 
of St. Matthews, S. C., has pur- 
chased a lot 87 by 229 feet on which 
it plans to erect a building as soon 
as CPA approval can be obtained. 
* * * 


Expansion at Paducah 


King-Woodall Motor Sales (Chry- 
sler) of Paducah, Ky., has added a 


|lubrication department and new 


equipment as part of its extensive 
remodeling program. 
* ca * 
Munford E. Marsh has _ been 
named service manager at Caw- 
thon Motor Co., Jackson, Tenn. 
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Hudson Dealers Meet 
At Hartford, Conn. 


James R. Johnson, president of 
Johnson Auto Co. (Hudson), was 
host to a group of Hudson dealers 
from central and eastern Connecti- 
cut at a dinner meeting last week, 
Hotel Bond, Hartford, Conn. 

Larry LaFrance, regional sales 
manager for Hudson, and Irwin B. 
Chatfield, regional service super- 
visor, were guest speakers. The 
climax of the evening was a draw- 
ing to determine which dealer 
would receive the first convertible 
to be delivered in the territory. 
Grippo Motor Co., of New London, 
won. 

. * * 
Dealer Morton Named 
To Maine Road Commission 


Lloyd B. Morton, of Morton Mo- 
tor Co. (Pontiac-Chevrolet), Farm- 
ington, Me., was named to the 
Maine Highway commission for a 
three-year term last week by Gov. 
Horace A. Hildreth. 

Morton, former president of the 
Maine Automobile Dealers Assn. 
and serving his second term as 
head of the GOP committee, was 
Hildreth’s choice to replace George 
C. Lord, Republican incumbent and 
a candidate for renomination. 

a ok on 


Pallay-Pierce Named 
By Packard in Cleveland 


L. T. Mullan, Packard zone man- 
ager for Cleveland, announces ap- 
pointment of Pallay-Pierce, Inc. at 
11515 Lorain Ave., Cleveland, as 
authorized Packard dealer with 
Stephen J. Pallay, president; Wil- 
liam F. Pierce, secretary; Ralph 
Brooks, vice-president, and Curtis 
Brooks, treasurer. 

Pallay has been in the automo- 
bile business in Cleveland for 14 
years. 

* a es 
New Building Occupied 
By Chief Pontiac 

Bob Ellers and “Rog” Rogerson, 
co-owners of Chief Pontiac Co., are 
doing business in new quarters at 
816 Pacific Ave., Bremerton, Wash. 
The new site represents a $100,000 
investment. 

Ellers has been in the auto busi- 
ness in Bremerton since 1938. Prior 
to the partnership, Rogerson was 
Seattle branch manager for Motors 
Insurance Corp., subsidiary of 
GMAC. 

ca 1” * 
Newman & Altman, Cohens 
Incorporate in Ind. 


Articles of incorporation have 
been filed in Indiana by Newman & 
Altman, Inc., 613 S: Michigan St., 
South Bend. It will deal in automo- 
biles and trucks. Incorporators are 
Nate D. Altman, Leo A. Newman 
and Frederick K. Baer. 

Washington Motor Sales, 2112 E. 
Washington St., South Bend, was 
incorporated to deal in automobiles 
and parts. Incorporators are Leo, 
Jack, William and Norman Cohen. 

* * * 
Award of Prizes Features 


Opening by Earnhardt 

Several hundred dollars in mer- 
chandise prizes were given away 
when the Kaiser-Frazer dealership 
held formal opening recently in 
Harlingen, Tex. 

The business, owned by Hal J. 
Earnhardt, is housed in a newly- 
constructed building. 

* * ok 


Tallahassee Dealership 
Moves to New Site 
Douglas A. Duke, manager of 
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The Finest 
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King Motors, Inc. (Chrysler-Plym- 
outh), Tallahassee, Fla., announces 
the relocation of the firm at the 
former Proctor & Proctor Auto 
Sales site on N. Monroe St. 

The dealership is now at 1309 N. 
Monroe St. Renovation of the new 
location is progressing and a for- 
mal opening date will be announced 
soon, Duke said. 

* od k 
Wilson Sales & Service Joins 


Canadian Outlets for K-F 
Wilson Sales & Service has been 
selected to handle sales of the 
Kaiser Special and the Frazer in 
Saint John, N. B., it was announced 
last week by M. B. Cornell, Cana- 
dian director of sales. It will be 
a distributor of the Frazer and 
Graham-Paige farm equipment in 
the province of New Brunswick, 
and a retail dealer of the Kaiser 
Special in Saint John and vicinity. 
The building, 53 Union St., is un- 
dergoing extensive remodeling. C. 
J. Wilson, president, entered the 





automobile business in 1916. He has 
handled sales of the Graham, 
Chandler, Packard, Studebaker and 
the British Austin as well as Fed- 
eral trucks. 
* * 
Spencer Motors Plans 
New Building in San Antonio 


K, Ray Spencer, president of 
Spencer Motors (De Soto - Plym- 
outh), San Antonio, Tex., announces 
that plans have been approved by 
Chrysler for the erection of a new 
building at 2427-2433 Broadway. 

The building will have spacious 
showrooms in front and a large 
service department at the rear. 
Offices will be on a mezzanine floor. 
A special feature of the new build- 
ing will be a revolving floor for 
automobile display. 

* * * 


Widrig Motors of Milwaukee 


Names Field Sales Manager 

Don P. Field has been elected 
vice-president and general mana- 
ger of Widrig Motors, Inc., Mil- 
waukee, Read E. Widrig, president, 
announced last week. 

Sales manager of the dealership 
for the past year, Field was for- 
merly city manager in Detroit for 








THE NEW ESTABLISHMENT of Mountain Motors Co. (Packard), 345 8S. Second E., 
Salt Lake City. The firm is distributor for Utah, Idaho, western Wyoming and some 
counties in eastern Oregon. Building covers approximately 18,000 square feet of space 
and the total area covered with parking lot and building is approximately 54,000 square 


feet. 
Freed Motor Co. 


The dealership is managed by Richard C. 
(DeSoto-Plymouth). Jack B. Morris, formerly wholesale manager of 


Freed, formerly assistant manager, 


Freed, is sales manager, and Weldon Rigby is service manager. 





Dodge and zone manager in Texas 
for Pontiac. He was also associat- 
ed with Cadillac sales activities in 
Milwaukee for several years. 

* * + 


Slidell Service Opens 


Slidell Super Service, Inc. (Pon- 
tiac-GMC), Front and Liddle Sts., 


domestic and commercial electrical 
appliances, a complete line of auto- 
mobile accessories and Firestone 
and Sinclair products. 


Brown Plans to Build 
Charles S. Brown (Chrysler), of 


| Lees Summit, Mo., is negotiating 


for a corner lot on which he plans 


Slidell, La., has held its formal|to build a new building, 60 by 120 
opening. The new firm will handle | feet. 
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Herbert Matter 


ATIONS INC, 


e Costume by Adrian 


Lady on the mark 











Chrysler Town & Country 


Her autumn calendar includes driving to the country, the stadium, the first 


nights. Wherever she goes, she represents top taste in fashion and living. 


Heads turn to note her hat...her suit... her car. She’s Vogue’s reader- 


leader, in the market for more cars and twice as many 


+ 
replacements as the average car-buyer. Smart car manufacturers 


are set to go places with her...through Vogue. 


*Vogue’s last prewar survey 





AUTOMOTIVE NEWS, NOVEMBER 11, 1946 





Zz g 
gt in 4 
ee 

Be ue ¢ 


"es 


if 
9 


- WATCH FOR OUR 
ADS IN THE 
SATURDAY EVENING 


POST 











Vd at-YaMo MM aalelalicola itl a-1 aol) <a Zell CoM Tel id a 
for our ads in the Post,’ he’s calling your 


attention to the best kind of local support. 


For advertisements in the Post reach your 
best customers—the leaders, who are first 


to buy the new and better things. 


And advertisements in the Post get atten- 
tion. For people like to read ads in the 


Post—far more than in any other magazine. 
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AUTOMOBILE AND AUTOMOTIVE AFTERMARKET 
ADVERTISERS IN THE SATURDAY EVENING POST 


a 
A. C. Spark Plug Division, 

General Motors Corporation 
Allis-Chalmers Manufacturing Company 
American Bantam Car Co. 
American Chain & Cable Company, Inc. 
Anderson Company, The 
Armstrong Rubber Company, The 
Auburn Spark Plug Co., Inc. 

B 
Bear Mfg. Co. 
Belden Mfg. Co. 
Bell Company, Inc., The 
Bendix Aviation Corporation 
Black & Decker Mfg. Co. 
Borg-Warner Corporation 
Bowes “Seal Fast” Corporation 
Buick Motor Division, 

General Motors Corporation 
Burgess Battery Company 

Cc 
Cadillac Motor Car Division, 

General Motors Corporation 
Carpenter Manufacturing Company 
Casco Products Corp. 

Casite Corp., The 

Caterpillar Tractor Co. 
Champion Spark Plug Company 
Chevrolet Motor Division, 

General Motors Corporation 
Chicago Streamlite Corporation 
Chrysler Corporation 
Chrysler Division, 

Chrysler Corporation 
Continental Oil Company 
Cushman Motor Works 

D 
Delco-Remy Division, 

General Motors Corporation 
De Soto Division, 

Chrysler Corporation 
Diamond T Motor Cor Co. 
Dodge Division, 

Chrysler Corporation 
Donaldson, Inc. 
du Pont de Nemours & 

Company Incorporated, E. 1. 


E 
Electric Auto-Lite Company, The 
Electric Storage Battery Compan) 
Ellinwood Industries 


F 

Federal-Mogul Service 

Division of Federal-Mogul Corporation 
Firestone Tire & Rubber (o., The 
Fisher Body Division, 

General Motors Corpora::>n 
Fisk Tire Company, Division c* 

United States Rubber Company 
Ford Motor Company 
Fram Corporation 
Fruehauf Trailer Company 


G 
Galvin Manufacturing Corporation 
General Electric Company 
General Motors Corporation 
General Tire & Rubber Company, The 
GMC Truck & Coach Division, 

General Motors Corporation 
Goodrich Company, The B. F. 
Goodyear Tire & Rubber Co., Inc. 
Gould Commercial Division, 

National Battery Corporation 
Grizzly Manufacturing Company 
Guide Lamp Division, 

General Motors Corporation 
Gulf Oil Corporation 

H 
Hastings Manufacturing Company 
Hollingshead Corporation, R. M. 
Hollis Company 
Hudson Motor Car Co. 
Hull Mfg. Co. 
I 
International Harvester Company 
J 
Johnson & Son, Inc., S. C 
K 
Kaiser-Frazer Corporation. . 

Graham-Paige Motor Corporation 
Karriall Corporation 
Kelly-Springfield Tire Company, The 
Kendall Refining Company 

L 
Lee Rubber & Tire Corporation 
Lincoln Division, 

Ford Motor Company 
Lubaid Company 
Lyon, Incorporated 

M 
Macmillan Petroleum Corporation 
Mack Trucks, Inc. 
Make-A-Lite Division, 

Chefford Master Mfg. Co. 
McQuay-Norris Mfg. Co. 

Mercury Division, 

Ford Motor Company 
Muskegon Piston Ring Co. 

N 
Nash Motors, Division of 

Nash-Kelvinator Corporation 
National Carbon Company Inc., 

Unit of Union Carbide and 

Carbon Corporation 
New Departure Division, 

General Motors Corporation 
Noblitt-Sparks Industries, Inc. 
Nu-Enamel Corp. 

°o 
Oldsmobile >ivision, 
General Motors Corporation 
P 
Packard Motor Car Co. 
Pennsyl-ania Grade Crude Oil Association 


Pennsylvania Rubber Company 
Pennzoil Company, The 
Perfect Circle Company, The 
Petroleum Solvents Corp. 
Phillips Petroleum Company 
Plymouth Division, 

Chrysler Corporation 
Polaroid Corp. 
Pontiac Motor Division, 

General Motors Corporation 
Publicker Industries, Inc. 
Pyroil Company 

Q 

Quaker State Oil Refining Corporation. 


@ 

Raybestos, The Division of 
Raybestos-Manhattan, Inc. 

Ray-0-Vac Company 
Reo Motors, Inc. 

s 
Schrader’s Son, A. (Div. of 

Scovill Manufacturing Company) 

Schult Corporation 
Sealed Power Corporation 
Seiberling Rubber Company 
Shell Oil Company, Inc. 
Sherrill Instrument Company 
Simoniz Company, The 
Simplex Products Corp. 
Sinclair Refining Company, Inc. 
Socony-Vacuum Oil Company, Inc. 
Standard Oil Company of California 
Stewart-Warner Corporation 
Studebaker Corporation, The 


T 
Texas Company, The 
Tide Water Associated Oil Company 
Timken Roller Bearing Company, The 
Trico Products Corporation 


U 
United Motors Service, Division of 
General Motors Corporation 
United States Asbestos, Division 
of Raybestos-Manhattan, Inc. 
United States Rubber Company 
U. S. Industrial Chemicals, Inc. 


Ww 
Wagner Electric Corporation 
Walker Manufacturing Company of Wisconsit 
Wayne Pump Company, The 
Westinghouse Electric Corporation 
White Motor Company, The 
Willard Storage Battery Company 
Willys-Overland Motors, Inc. 
Wind Turbine Co. 
Wittie Mfg. & Sales Co. 
Wolf's Head Oil Refining Company 


Zz 
Zecol, Inc. 
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Youngren Names Smith 
For Ford Engineering 


Harry G. Smith has been named 
to the Ford Motor engineering di- 
ision. Harold T. Youngren, direc- 
tor of engineer- 
ing, announced 
that Smith will 
be in charge of 
Ford engine de- 
sign, development 
and production 
refinement. 

Smith is a na- 
tive of St. Marys, 
O., and attended 
Ohio State Uni- 
versity. After a 
brief period as a 
designer of metal 
products with the Quickwork Co. 
in his home city, he joined the 
Hudson Motor Car Co. in a similar 
capacity in 1918. From 1922 until 
1927 he was associated with the 
Marmon Motor Co. at Indianapolis 
as an engine designer, and later as 
engine and chassis designer for 
Studebaker. Smith joined Buick in 
1931 and has had charge of Buick 





Harry G. Smith 





engine design and development 
since 1936. 


+ + + 
Irwin, in New Bliss Position, 


To Locate at Detroit 


E. A. Irwin has been appointed 
general sales manager of E. W 
Bliss Co., according to Marshall 
M. Smith, vice-president. Irwin had 
been the managing director of E. 
W. Bliss Co. of Canada, Ltd., for 
the past five years and has been 
associated with the company for 27 
years. He will be located at the 
executive offites in Detroit. 

Bliss manufactures mechanical 
and hydraulic presses, can and 
drum making machinery, rolling 
mill equipment, and special ma- 
chinery for pressed metal products. 


* * * 


1,200 Acres for Maine Park 


Given by Reid of Mack Board 

A gift of 1,200 acres of Maine 
beach and shore property has been 
accepted by the state from Walter 
E. Reid, Maine financier and direc- 
tor of Mack Trucks, Inc. At a 








METHODS AND MACHINERY employed in the manufacture of Nash cars are being 
studied by a mission of French engineers and technicians associated with the Renault 
Automobile Co. of France. After being bombed out five times, the Renault plant is 
now being rebuilt and reequipped. Left to -, ag Villeneuve, R. L. Rival, P. A. 


Peltier, H. 


M. Barat, P. A. Grillot and P. A. 





luncheon and special State Council 
meeting held in Reid’s Georgetown, 
Me., home recently, Gov. Horace 
Hildreth formally accepted the 
property. 

In making his offer to the state, 
Reid expressed himself as being of 
the opinion that “we have been too 





slow in our park development in 
this state” and voiced the hope that 
the people of Maine would see fit to 
turn this tract of land into a model 
park, which it is estimated could 
accommodate 10,000 persons. The 
development, upon completion, will 
be known as Reid state park. 








Plan Your Reservations Early 


This is the first Automotive Service Industries Show in six years, 
and we’ve gone all out to make it the best ever. The show will be 
held at America’s most famous vacation center, Atlantic City — in 
the spacious, beautiful, convenient Auditorium. You'll see more 
exhibits — better exhibits — than at any previous show. And best 
of all— more profitable ideas, more new products, advanced 
designs, more help for your business than ever before. It’s the 
“Greatest Show on Earth!” Get full particulars NOW from your 
Association, or A. B. Coffman, Show Manager, 111 West Jackson 
Boulevard, Chicago 4, Illinois. 


It’s back again—the greatest show on earth! First time since 
1940! Bigger than ever before! A full preview of all that’s new 
in the automotive after-market—the products, plans, ideas, sales 
ammunition that will make 1947 a record year for you! 


. Automotive Service Inpustries SHow 


Tom Duggan Buys Interest 
In Parts Jobbing Firm 


L. Earle Phillips, president -f 
Hockaday & Phillips, Inc., autom»- 
tive parts jobbers, Santa Ana, 
Calif. has an- 
nounced that 
Tom O. Duggan, 
former vice-pres- 
ident of Thomp- 
son Products, 
Inc., has _ pur- 
chased one-half 
of the common 
stock of the job- 
bing concern. 
Duggan was 
made vice - presi- 
dent and _ secre- 
tary Nov. 1. 

This reunites an old team, as 
both Phillips and Duggan worked 
together many years ago for the 
largest automotive jobber on the 
Pacific Coast. Duggan will use his 
extensive knowledge of the auto- 
motive industry to further expand 
the company’s business. 

+ + 7 





Tom 0. Duggan 


Bergerman, Vice-President, 
Named CIT Counsel 


Melbourne Bergerman has been 
named vice-president and general 
counsel of CIT Financial Corp., it 
was announced 
last week by Ar- 
thur O. Dietz, 
president. A grad- 
uate of Harvard 
law school, Berg- 
erman has been a 
member of _ the 
firm of Lauter- 
stein, Spiller & 
Bergerman. 

He was earlier 
associated with 
the firm of Root, 
Clark, Buckner & 
Ballantine. He succeeds Alphonse 
A. Laporte who has become vice- 
president of Dollar Savings Bank 
of the city of New York. 


* * * 





M. Bergerman 


Jacoby Named to Direct 
GM Personnel Section 


H. W. Anderson, vice-president 
of General Motors in charge of per- 
sonnel, has named George A. Jaco- 
by as director of the Personnel de- 
partment’s service activities sec- 
tion, succeeding the late O. L. 
Beardsley. 

Jacoby has been a member of 
GM’s personnel staff for the past 
year. He came to Detroit from 
Buick, where he was assistant per- 
sonnel director. 

* + * 


Berryman Named 


Appointment of Warren C. Ber- 
ryman to the sales staff of Penn- 
sylvania Rubber Co. at Jeannette, 
Pa., has been announced by R. B. 
Cave, vice-president in charge of 
sales. 





enon 





For news of what's doing in Dal- 


las, the place to find out is Page 
» “81 1, Section 2 of The Dallas Times 
Herald. For here, day in and day 
| out, seven days a week, is an 
entire page made up exclusively 
of local news . . . news gathered 
by top reporters and presented 
in a manner that for years has 
caused Dallas citizens to turn to 


Page 1, Section 2 to find out 














what's happening in Dallas. f 
— / 








THE DALLAS 


TIMES 


DALLAS’ GREATEST NEWSPAPER 









ATLANTIC City AubDiTrorRiuM - Dec. 9-14, 1946 





THE BRANHAM CO: ANY 




















weFembo’w ae om Ft le lhlUhTlChlUh ee? ow 


i | 








AUTOMOTIVE NEWS, NOVEMBER 11, 1946 


27 





Service and Used Car Reconditioning 


{ Regular Monthly Section for Dealers, Jobbers and Maintenance Men who Service and Lubricate 


{mericas 25 Million Motor Vehicles and Recondition Over 3 Million Used Cars Annually 
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Jack Weed 











PRACTICALLY every time I get 
to talking dealer service opera- 
tions with an expert or a customer 
who has complained, some place 
in the conversation a pet peeve 
of mine comes rolling out in the 
open. And so I'd like to get the 
thing off my chest, especially if I 
have any number of dealer and 
service manager readers. 

This peeve is the all too fre- 
quent use of the phrase, “check 
the axle” (or transmission or what- 
have-you) by the guy who writes 
up the order. He gives the me- 
chanic no idea of what to look for. 

Nine times out of ten, it has 
been my experience, the customer 
tells the order clerk or greeter, 
that he has a rattle, grind or bump 
or something in the assembly that 
bothers him. Many times he isn’t 
clear enough in his own mind what 
it is and so can’t adequately tell 
the clerk what the trouble is, but 
he always knows what bothers 
him. 

ok ok + 

IF THE SERVICE § salesman 
would put down on the work sheet: 
“Customer says his rear axle 
grinds, check for trouble,” the me- 
chanic at least would know what 
to look for and wouldn’t tear the 
axle down when the trouble might 
well be in the brake shoe. 

The mechanic would then only 
have to look for the thing that, in 
his wider experience, would indi- 
cate to him what was making the 
noise or react according to what 
the customer thinks he hears or 
feels. The customer would not have 
to pay an excessively large bill 
for work done by the mechanic 
because he was looking “blind” 
for something that maybe wasn’t 
even in the part marked “check.” 
The mechanic’s time would be 
saved to do other important work, 
and everybody concerned would 
feel much happier about the whole 
thing. 

The use of the phrase, in my 
opinion, is either the result of the 
floorman not knowing his business 
or being just plain lazy. 

* ok *x 


WITH THE average service tick- 
et running up around ten dollars 
or more, every floorman can afford 
to take an extra minute or two 
to ask a few more questions and 
write his instruction to the shop 
a little more in detail. 

If his wife, or the dealer’s wife, 
went into a department store and 
got a quick brushoff when she 
wanted to buy an item of that cost, 
neither the floorman nor the dealer 
would be surprised if the wife came 
home disgruntled and sore at the 
store. 

“Check this and that’—with no 
further explanation, is driving 
many a good customer and profit 
dollar away from dealers’ places 
of business every day—its consis- 
tent use is just poor business. 

Let’s abolish the plain phrase, 

(See BACKSHOP, Page 36, Col. 1) 
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New Records Likely for ASI Show 
As Exhibit Space Nears Exhaustion 


Service Repairs 
‘Not Essential’ 


CPA Ignores Fatalities 
In Refusing OK for 
Additional Facilities 


DETROIT.—The repair of 
cars and trucks today is not 
vital to public safety, insofar 
as being grounds for new 


building construction in ex- 
cess of $1,000, John D. McGillis, De- 
troit district manager of the Civil- 
ian Production Administration, told 
Automotive News last week. 

McGillis stressed that this is 
the nationwide policy handed 
down from Washington CPA 
headquarters. 

Authorization for a new building 
is given only in “extreme hard- 
ship” cases where the dealer is a 
tenant and actually is being evict- 
ed from the premises, according 
to McGillis. 

“We appreciate the problems 
auto dealers are currently faced 
with and we know the dealers 
should have additional facilities,” 
McGillis said. “But under the 
existing policy our hands are tied 
and we are powerless to help the 
dealers.” 

McGillis reported that several 
dealers had pleaded that they 
would lose their franchise unless 
CPA approved construction of ade- 
quate facilities. 

“We have the assurance from all 
the auto manufacturers that abso- 
lutely no dealer will lose his fran- 
chise solely as a result of not pro- 
viding proper facilities,” McGillis 
asserted. 

He added that his office would 
personally support any dealer of- 
fering such a case. 

Under the order issued by the 


(Continued on Page 31, Col. 1) 


15,000 Expected 
At Northwest 
Trade Show 


ST. PAUL.—Nearly 15,000 are ex- 
pected to attend the four-day 
Northwest Automotive Trade Show 
opening here Nov. 12. 

Sponsored by the Minnesota Au- 
tomobile Dealers Assn., the event 
is bidding to become the largest 
trade show ever held in this sec- 
tion, according to Glenn Atcheson, 
MADA’s manager. 

It will be strictly a trade show, 
held for automobile men and their 
employes. No cars will be shown. 
Displays are confined to automo- 
tive equipment, tools, parts, sup- 
plies and services. 

Dealers will attend from Minne- 
sota, Wisconsin, Iowa, North and 
South Dakota, Montana and Can- 
ada. 

A business and directors meet- 
ing of the Minnesota dealers group 
will be held at 8 p.m. Nov. 12 in 
Hotel St. Paul, according to John 
B. Rihm, of St. Paul, president. 

The program includes displays 








covering 54,000 square feet of the 
auditorium exhibit hall, the MADA 
Ice Revue of 1946, the MADA con- 
vention, and an independent ga- 














ragemen’s day sponsored by the 
Twin City Garage Assn. 








ahead, it seems unbelievable 


from car and truck dealers 
to their service shops. 


Nor have they asked the 


fields. 


$1,000 in cost. They can buy 


body else. 


turned down. 


before the war. 


accident rate with the vital 


are non-existent today. 





Don’t Health and Safety 
Mean Anything? 


WITH THE AUTOMOTIVE accident rate increasing 
dangerously each month and with the worst months 


that the Civilian Production 


Administration would continue to turn down applications 


for badly needed extensions 


But CPA is—on the basis that these applications do 
not fit in any of the seven categories laid down by the 
Washington hierarchy in control of that bureaucracy. 

Evidently they have not asked the International Police 
Chiefs or any other police or safety body if the inability 
of vehicle owners to get needed repairs is not “vitally 
necessary to public health and safety.” 


Grange or any other farm 


body if the lack of sufficient repair facilities is a detri- 
ment to “essential to increased food production or food 
preservation.” Witness the millions of bushels of potatoes 
reported as going to waste in the Northwest states be- 
cause there is no transportation to haul them from the 


Nor have they investigated to see that cement block 
or cinder block buildings with metal roofs “will have no 
impact whatsoever on the housing program.” 

Dealers can buy the so-called “Quonset” type buildings 
with no permit and set them on the ground or on posts as 
long as the entire foundation thus built does not exceed 


just as many of these build- 


ings as they have money or credit—and so can any- 


But if a dealer buys one and asks for a permit to put 
it on a solid foundation with a cement floor so that me- 
chanics can work in it, in the majority of cases he is 


Yet dealers are complaining all over America that they 
need more shop room to take care of owners who need 
vehicles repaired to put them in safe driving condition. 

With the advent of limited production of new vehicles, 
every dealer is being forced to take some of the space he 
used during wartime for customer service labor and de- 
vote it to the storage and preparation for delivery of these 
new vehicles—and the time and work necessary on this 
latter procedure is also greater and more necessary than 


Seems to the industry that it is high time that someone 
in high authority in CPA started to link up our growing 


need for additional service 


shop space, especially in those areas where such facilities 








Shop 


Orders Show Increase 


As Dollar Volume Slips 


DETROIT.—A recent spot sur- | 
vey by Automotive News indicates 
that dealers’ customer labor vol- 
ume has fallen off from 10 to 30 
percent, depending upon the part 
of the country. The highest drop- 
off reported was in cities located 
in the northern tier of states. 

This fall-off, however, is in dol- 
lars and cents volume and has not 
been reported as a decline in num- 
ber of customers—unless the dealer 
has made no effort to increase the 
number of service customers com- 
ing to his shop during the late 
summer and early fall months. 

According to a report made re- 
cently by the American Auto- 
mobile Assn., there actually has 
been an increase of 20.5 percent 
in the number of jobs handled 





by their service outposts, which 


increase should also be reflected 
in dealers’ service shops if the 
dealer is on his toes, service- 
wise. 

There also has been an increase 
in the number of service outlets 
of approximately 6.3 percent, and 
this is certain to increase as new 
dealers are able to acquire build- 
ings and service equipment that 
will enable them to go after serv- 
ice business. Added to the increased 
franchised dealers coming into 
business will be added the in- 
crease in independent service shops 
that are being set up by returned 
veterans and mechanics. 

This trend has been pointed out 
several times this year by AUTOMo- 
tive News, and dealers have been 
warned to get their follow-up sys- 
tems working again, dig up a new 

(Continued on Page 29, Col. 1) 


Attendance Seen 


Passing 20,000 


420 Companies Sign 
For 1,186 Spaces; 
Booster Fete Set 


ATLANTIC CITY, N. J.— 
With 420 exhibitors signed 
up for most of the 1,186 show 
spaces as of Nov. 1 and over 
20,000 applications for hotel 


rooms, it appears that this year’s 
Automotive Service Industries show 
in the auditorium here Dec. 9-14, 
will be the largest show, in atten- 
dance at least, ever held by the 
three sponsoring associations. 

It also appears from the reserva- 
tions for space that it will be as 
large, if not larger, than any pre- 
vious show from the standpoint of 
both exhibitors and size of the 
show. 

This capacity advance registra- 
tion is also emphasized in the 
announcement by Oscar Hoff- 
man, vice-president of the Boost- 
er Clubs International, in charge 
of the annual banquet which will 
be held Tuesday night, Dec. 10, 
that already over fifteen hundred 
of the possible 2,270 banquet 
seats have been bought and as- 
signed, with several of the mem- 
ber clubs not having been heard 
from yet. 

It is understood that already the 
Atlantic City Convention bureau 
has practically exhausted available 
rooms to house those coming to 
the show and that many firms are 
making plans to house their visi- 
tors in Philadelphia. It is felt that 
many visitors, not having advance 
hotel reservations, may have to 
take advantage of the fast train 
service between the two cities and 
find accommodations in the Quaker 
City. 

Forty-two exhibitors have signed 
for six or more spaces per ex- 
hibit, including one with 24 spaces, 
one with 16, one with 14, two with 
12, three with 10, one with 9, twelve 
with 8 and 21 firms taking 6 spaces 
for their exhibit. 

While many exhibitors bemoan 
the fact that they will not have 
any new products to show or 
take orders for, there will be 
quite a few new pieces of shop 
equipment and new products on 
display. 

Jobber and manufacturer mem- 
bers of the three associations will 
begin to fill the hotels Dec. 5, com- 
ing in advance of the show to at- 

(Continued on Page 30, Col. 3) 








Dallas Volume Up 


After 15 Percent Drop 

DALLAS. — Service sales vol- 
ume that dropped off 12 or 15 
percent here during September 
pushed back to August levels, 
or nearly so, in October, trades 
reports indicate. 

The September slump appears 
to have been seasonal—and psy- 
chological. The latter factor, 
which seems to affect service 
adversely as reports of new car 
production increases hold steady 
for a few weeks, was eliminated 
from the October service pic- 
ture when the public read the 
reports of the last quarter pro- 
duction slow-up. 
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In Atlantic City... 
Program Is 


For MEWA 


ATLANTIC CITY, N. J.—The 
first postwar convention of Motor 
& Equipment Wholesalers Assn. 
will: be held here Dec. 6-7, preced- 
ing the Automotive Service Indus- 
tries show Dec. 9-14 here. 

The MEWA national convention 
will open on Dec. 6 at 10 a.m. in 
Cambridge Hall, Hotel Claridge. 
The morning session will be de- 
voted to addresses by ‘several na- 
tionally prominent speakers and 
President Franklin P. Gaul and 
B. W. Ruark, general manager. 

The afternoon session will be 
made up of a panel presentation 
titled “Guide Book to More Prof- 
itable Customer Meetings” which 
will be presented by the members 
of the Automotive Advertisers 
Council. This panel will consist of 
six members of the council headed 
by T. Faxon Hall, president, AAC, 
and sales promotion manager, 
Walker Mfg. Co. 








Completed 
Meeting 


The moderator for this panel 
will be John E. Peters, assistant 
to the general manager of 
MEWA. This panel will discuss 
quite fully the many important 
points brought out in the new 
booklet that has been prepared 
and published by Automotive Ad- 
vertisers Council for the benefit 
of all automotive wholesalers in 
the planning nd follow-through 
for a more profitable clinic and 
general customer meeting. 

Also on Friday afternoon there 
will be a comprehensive presenta- 
tion made covering the advertis- 
ing and merchandising program 
being conducted by the associa- 
tion. Carl J. Hendricks, Motive 
Parts Co. of America, Chicago, 
chairman of the advertising com- 
mittee, will be the presiding offi- 
cer. He will be assisted by Morrill 
Palmer, Trackman Auto Supply 
Co., Joliet, Ill., a member of the 





advertising committee, and Burton 
Browne and E. W. Stephenson of 
Burton Browne agency, advertis- 
ing counsel for the association. 

On Saturday morning addresses 
will be given by Vincent B. Coffin, 
vice-president, Connecticut Mutual 
Life Insurance Co., whose talk will 
be titled “After All, It’s Common 
Sense,” and Clare A. Johnson, di- 
rector of organization, National 
Tax Equality Assn., whose talk will 
be titled “Tax Free Competition— 
What Next.” This will be on the 
subject of co-ops and their present 
evasion of taxes. 

Another panel presentation will 
be made on Saturday morning en- 
titled “Sales Management Takes 
Command. This panel discussion 
will be made by four leading auto- 
motive wholesale distributors. Mil- 
lard F. Shryer, national field rep- 
resentative, will be moderator. Sat- 
urday afternoon there will be spe- 
cial regional discussion clinics ar- 
ranged for members so that they 
may discuss special problems per- 
taining to their own parts of the 
country. 

This part of the convention will 
probably be developed after con- 
sultation with the board, which 
meets in a session Dec. 
5. All indications point to an ex- 











HERE’S 100% PENNSYLVANIA QUALITY... 


with something added for winter-long 
motor protection. Improved Veedol Motor 





100% Pennsylvania 
At Its Finest 








Oil 
Pennsylvania crude 
ever. 


Pennsylvania quality 


refined from 100% Bradford, 
. . now better than 


plus a 


select time-tested additive that will guard 
against formation of harmful varnish and 


sludge in your motor . . 
give better winter 


corrosive acid 


minimize 


protection to bearings and pistons 
assure maximum performance for any 


motor. 


You can recommend and sell with confi- 


dence 


Improved Veedol Motor Oil, 


the oil with 100% Pennsylvania quality, 
for winter-long motor protection. 


TIDE WATER ASSOCIATED OIL CO. 


New York — Tulsa — San Francisco 


Detroit — Chicago — Indianapolis — Atlanta 


Minneapolis — Kansas City 


TIDE WATER 


Wa 


= ASSOCIATED 


OlL COMPANY 


World’s Largest Refiners of Pennsylvania Oil 

















ANOTHER NORTHWEST DEALER to offer machine shop service is S. L. Savidge, 


Inc. (Dodge-Plymouth). Tom Bae gel 


Baan division 


ed this new 
of the parts department. In the ex- 








service for parts 


panded parts department, ‘the new counter is twice as long as the former one, with 
more men on the staff, to speed up service. Two recent returnees are John Munster, 
assistant manager, and Henry Moody, wholesale parts representative, both back from 


the service. 





cellent attendance at all these 
sessions, from every part of the 
United States and Canada. 

Monday at 9 a.m. the Automotive 
Service Industries show will open 
at the Atlantic City Auditorium. 
This 1946 show will be the first 
one to be held since December, 
1940, when the show was held at 
Navy Pier in Chicago. This will 
be the twenty-second show, the 
first one being held in 1919 at the 
old Masonic Temple in Chicago. 

Each year the show 
more important and bigger in 
size until this year it will be the 
largest ever to be held in the 
Automotive Aftermarket Indus- 
try. Approximately 420 automo- 
tive parts, equipment, supplies 
and accessory manufacturers will 
occupy a total of 1,110 booths 
totaling over 125,000 square feet 
of display space. 

Both levels of the auditorium 
will be used to house this gigantic 
exposition. Although many manu- 
facturers who will be present are 
not in a position to present their 
latest products because of numer- 
ous reconversion problems, there 
will be interesting exhibits and 
presentations made by all those 
taking space. 

Attendance is expected to run 
very close to 12,000. Dec. 9 through 
Dec. 11, the show is open to only 
members of the three sponsoring 
associations—MEWA, Motor and 
Equipment Mfrs. Assn. and Na- 
tional Standard Parts Assn. Begin- 
ning Thursday through Saturday 
invited wholesale guests will be 
also in attendance. These firms will 
be selected from lists supplied by 
the three associations. 

There will be no open trade day 
for the retail or service end of the 
automotive maintenance business 
at this year’s show. Show hours 
will be from 9 a.m. to 5 p.m. Many 
social affairs will be held during 
the convention days and show 
week. Outstanding will be the In- 
ternation Boosters’ Club Silver An- 
niversary banquet which will be 
held on Tuesday evening in the 
ballroom of the auditorium and 
the Overseas Automotive Club din- 
ner which will be held on Wednes- 
day at the Traymore hotel. It is 
expected that there will be close 
to 1,000 from foreign countries at- 
tending the show. 


GE to Exhibit 
Improved Lights 
At ASI Show 


CLEVELAND.—Several improve- 
ments in automobile lights will be 
featured in the General Electric 
exhibit at the Automotive Service 
Industries Show in Atlantic City, 
Dec. 9-14, it was disclosed here last 
week. 

New type sealed beam headlights 
will have increased wattage, re- 
portedly adding 16% percent more 
light to the passing beam and 12% 
percent more light to the upper 
driving beam. 

Other highlights cf the General 
Electric exhibit will be re-designed 
fog lamps with lens stripes elim- 
inated, spotlights incorporating a 
smooth cover glass, and improved 
tractor lamps that are said to re- 
duce the effect from the accumu- 
lation of dust and dirt to the min- 
imum. 








Ray Joins Harry’s 
Robert B. Ray, formerly of At- 
lanta and Washington, D. C., has 
joined Harry’s Cadillac-Pontiac Co., 
Asheville, N. C., as general mana- 
ger of the Pontiac division, in 

charge of sales and service. 





Service Caster Planning 
Exhibit at Power Show 


ALBION, Mich. — Service Caster 
& Truck Corp. will display its en- 
tire line of material handling equip- 
ment in New York City during the 
National Power show, Dec. 2-7, it 
has been announced. 





‘‘Dealers Tell Me,’’ by John O. Munn, is 
an open forum for the expression of deal- 
ers’ opinions. 





These New Items 


SAVE: we" 


- Work 
- Money 
Tows and Steers Both Cars 
@ Attaches to any bumper, center or off center, 
including knee-action models. 
@ Towed car follows perfectly over any road, 
around corners, cannot swing out in traffic. 
Absolutely safe. 


@ Steering wheel of towed car remains unlocked 
and unattended. Ideal for 4-wheel trailers. 


@ Slickest thing you ever 
saw! Your money 
if not satisfied. 








ony DIRECT . 


ONLY 
orel si]; 45 
Retails at $25.95 











WAYNE TRAILER HITCH 





Fits all 2 and 4-wheel trailers, Use it on any car or truck 
bumper, or tractor. Can be used with or without ball 





joint. Just unscrew ball joint ORDER DIRECT . 
and use pin or bolt. All ONLY $7. 50 
steel, guaranteed. If bent or F.0.B. “ Factory 
broken, we will replace Free Retails at $9. 








HANDY ANDY SCOOTER 


MANY USES IN 
GARAGES . . . HOMES 
.- SERVICE STATIONS 





Move your tools without 





lifting them! wanes pune RDER DIRECT... 
seat or parts rest. All-stee 

electric - welded utility | ONEY $6.95 
drawer. Strong . . . with- F.O.B. Factory 
stands 1,000 pounds, Retails at $7.95 











Size 10°x12"x11" high. 
CAMPBELL’S GARAGE CAR HEATER 


For easy winter starting. Sav 














cars’ battery and motor. Plug in 

any light socket. Place under 

hood. 

ORDER DIRECT... 
ONLY $ 5 - 95 

Automatic heat control, ad- F.0.B. ~ Factory 
justable. 6 ft. cord. Fast sell- Retails at $8.95 
er now! . 
WAYNE HUB CAP REMOVER 
SHVES One ttip of handle and hub cap 1s off! 


TIME! Prevents battering hub caps and chip- 
ping wheel paint. Heavy steel, rust 
proofed. Retails at $1.35. GUARAN- 
TEED. 

Lots of six — $4.50, F.0.B. Factory 


SEND IN YOUR ORDER TODAY 


H. D- CAMPBELL CO. 
355 6th Rochelle, Illinois 
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Despite Drop in Dollar Volume... 


Total Repair Orders 


Show Increase 


(Continued from Page 27) 


list of service prospects in their 
normal service zone, start their 
drive for lubrication business and 
begin offering seasonal specials to 
get people to again patronize their 
service shops again. 

Early returns, however, on a 
national survey that Automotive 
News is taking on dealer opera- 
tion, seem to indicate that deal- 
ers are being very slow getting 
back into the prewar normal 
swing of service business. 

Dealers are complaining about 
the lack of good mechanics and, 
while everyone knows that good 
mechanics are scarce, it is noted 
that dealers who have re-arranged 
the basis upon which they pay 
their men are not having any too 
much trouble getting all the men 
they need. 

Dealers must realize that there 
has been a drastic change in the 
basis of what will satisfy mechan- 
ics today, as against prewar stand- 
ards and basis of compensation. 
The inroads that the unions have 
made in lining up dealers service 
personnel has been due in a large 
manner, it is thought by dealers 
who have changed their basis, to 
the fact that many dealers are 
still trying to hire and pay me- 
chanics on the same basis they 
did in 1941. 

With an increase of nearly 50 
percent in the number of me- 
chanics now employed in auto- 
motive service shops, according 
to AAA, and the increased num- 
ber of franchised dealers and in- 
dependent shops looking for 
business, it is time now for the 
franchised dealer who has gone 
through the war period and who | 
has had two to four years of | 
high-average-repair-ticket busi- | 
ness, to re-evaluate his service 
shop and customer following. 

He must again adopt the prac- | 
tices which were standard in the | 
well-run prewar shops and again | 
go after the quick maintenance | 
services and lubrication to bring | 
more customers into the dealer- 
ship. 

According to the dealers who are 
keeping up with their wartime 


10% of Workers 
Used by Monroe 


On Inspection 


MONROE, Mich. — Specially-de- 
signed equipment for inspection, 
testing and quality control on a 
quantity production basis has been 
placed in operation by Monroe 
Auto Equipment Co. as a part of 
its postwar expansion program in 
two plants here and another in 
Hillsdale, Mich. 

In combination with new inspec- 
tion methods in which one out of 
every 10 employes acts as an in- 
spector, these facilities have made 
possible the production of three 
times as many hydraulic shock ab- 
sorbers and other ride _ control 
products as before the war with 
even higher quality than was at- 
tained in the smaller prewar out- 
put, W. D. McIntyre, vice-presi- 
dent and treasurer, said last week. 

Inspection is supervised by the 
men who design the products and 
the men who design the tools on 
which the products are made. 

Major features of the expansion 
program in the two plants here 
were the installation of equipment 
for the fabrication of the pressure, 
oil reserve and dust tubing going 
into shock absorbers, an automatic 
screw machine setup perfected dur- 
ing the war, furnace pyrometers 
and hardness testing equipment, 
air gauges for measuring micro- 
dimensions, accumulators which 
supply oil to test benches for tests 
of valving, new electric welding 
machines, and equipment for hon- 
ing of pressure tubes and plating 
shock absorbers with hard, chrome 
finishes to give mirrored, micro- 
dimension bearing surfaces. 


Want to buy or sell new or used cars? 
Classified Want Ads (see inside back cover) 
will solve your problem. 


service volume, it takes more cus- 
tomers at a much less average 
service ticket today to maintain 
the volume of service shop sales 
and “take” that has been enjoyed 
up to this summer. 

The automotive maintenance bus- 
iness is getting back to something 
that can be called a normal state 


of business, 


and the dealer who 


remains static during this period 
is liable to continue to bemoan the 


lessened service revenue his shop 


enjoys. 


Young Mechanic Should Know’?” 


If he can't see in time... 


he can't stop in time! 


What happens if headlamps grow dim? . 


Seeing ‘distance is cut. The driver may not 


see danger until its too late to avoid an 


accident. He's lost. the safety margin of ‘‘new- 
aolammal-tolelife lalate Pra Lal Malle lalmelahalile Malerdelae, 
medi aillalohizte Mal oh al @0d atsy-Te] [-To Head- 


Ketan] oyun oX-1elol Uli - Mn lal-) ake (ot lelMmelaeh- mel liL Ee 


Beam 


Want the proof? Actual road tests show that 
the average G-E Sealed Beam Lamp main- 
tains 99 % of its original light output right up 
to the end of lamp life. Remember— you re 
selling safety when you install G-E—the lamp 
that DOES NOT GROW DIM! 


FOR SAFETY AT NIGHT—AIM HEADLIGHTS RIGHT! 


“ALL- GLASS “SEALED BEAM 


G-E LAMPS 


GENERAL €} ELECTRIC 


“Have you a book ‘What Every 


Black Market Seen 
In Low Supplies 
Of Antifreeze 


DENVER.—Wholesalers in auto- 
mobile antifreeze gave a unanim- 
ous pessimistic reply this week to 
queries about their products. 

About 50 percent of the expected 
1946 permanent type antifreeze 
quota has been received, they said, 
and spread thinly among their re- 
tail outlets. Estimates of when the 
supply will be sufficient to care 
for demands ranged from “some- 
time this month” to the first of 
the year, although all the dealers 
were frank in saying they were 
just “guessing and hoping.” 

One Denver wholesaler asserted: 
“There is plenty of antifreeze to 
go around, but too many people 
who don’t need it are hoarding. 
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An amateur black market exists. 
These buyers get as much anti- 
freeze as possible and sell it for 
prices ranging from $7 to $8 a gal- 
lon, whereas the established ceil- 
ing price is $2.65.” 

Alcohol, ordinarily frowned upon 
by motorists because of its low 
evaporation point, is more plentiful 
than other types of antifreeze, but 
it also is expected to be almost 
nonexistent before too many more 
weeks. This, the jobbers assert, is 
because synthetic alcohol produc- 
tion was banned until about June. 
It is priced at $1.40 a gallon at 
retail. 


The shortage of the permanent 
antifreeze is centered around a 
shortage of special shellac - lined 
metal cans and some of the basic 
ingredients of antifreeze. 


What do you want to buy, sell or trade? 
See Classified Want Ads, inside back cover, 
this issue. 


Make night driving SAFER... 
sell G-E Sealed Beam Lamps 
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Master Products Corp.; Bonney Fore 
ones Seen Passing 20,000 . a Neck Wake; Sern Warmer fe: 
Parts Co.; Brandt-Warner Mfg. Co 
Brunner Mfg. Co.; Buchan Loose Les 


Records Co.; Burd Piston Ring Co 
CW ecor S me ec Bus Transportation; Business Publis! 
ers Intl. Corp.; Bussman Mfg. Co 





a 


Brooks Mfg. Corp.; Butler Enginee: 


ing Co. 
Canada Motor Products, Ltd.; Car 
or ow ton Lamp Corp.; Carter Carburet: 
Corp.; Casco Products Corp.; Casit 


. Corp.; Cedar Rapids Enginering Co. 
(Continued from Page 27) Central Equipment Co.; Central Too! 


“3 THM \> \@ 


= <t,2;,, | CO.; Champion Laboratories; Champion cP 
tend the conventions and meetings ; Ame erican ae oe — Pneumatic Machinery Co.;' Champio ing 
scheduled by each of the sponsors | Stick Co.; American Hammered Piston po oll Fe pe art Chiecy 4 bui 
for Dec. 5, 6 and 7. Ring Div. ; Koppers Co., Inc.; Ameri-| Rivet & Machine Co. ; Chiiton Co the 
Groups in many cities, such as |can Hydraulics, Inc.; American Sponge} Girco Products Co.; Clawson & Bals 
Detroit, are making arrangements of rm comer ms : ae © Ene. ; Gayborne Mtg. Co. ‘ Glevton Mfg l 
: : : w nderson 0.5 ndrews Mfg. 0.; o.; Cleveland Chain Mfg. Co. 
for special trains that will run di Anthos Force Oiler Co.; Arco Co.; Clifton Mfg. Co.; Cloyes Gear Works; 
rect to Atlantic City and avoid the | armstrong-Bray & Co.; Aro Equipment | Cole-Hersee Co.; Columbus McKinno: vy) 


changeover at Philadelphia for Corp. er ———- “a ——- Chain ep A ne wg Credit Corp. 
: : : Safety evice nc. ; ssociate Commercial Solvents Corp.; Continental! 

their members and jobber friends. Producers, Inc.; Atlas Mfg. Co.; Atlas] Piston Ring Co.; Crawford Mfg. Co 3 

Most of these trains are scheduled | press Co.; Auburn Spark Plug Co.;|Inc.; Crescent Co. Inc.; Crowell-Collie: 

















to arrive in Atlantic City Sunday | Aurora Equipment Co.; Auto Compres-]| Publishing Co.; Crown Products Co.; gar 
or Monday morning. sor Co.; Auto-Lite Battery Corp.; Au-| Curran Corp.; Curtis Pneumatic Ma- vel 
chin tomotive Digest; Automotive News; | chinery, Div. of Curtis Mfg. Co.; Cam- Ho 
Exhibitors of record as of Nov. 1| Automotive Specialty Corp.; Auto Spe-} burn, Inc.; Cam Tool Co., Inc.; A. S. 0 
include: cialties Mfg. Co.; American Optical Co. | Campbell Co., Inc. 
A. C. Spark Plug Co.; A. P. Parts} Balcrank, Inc.; Baldor Electric Co.;].D S M Electric Co.; Dayton Rubber 4 
Corp.; Accurate Parts Mfg. Co.; Acme| Barrett Equipment Co.; John Bean] Mfg. Co.; DeLuxe Products _ Corp.; 

HOT NOON MEALS, without cost to them, is the fare of employes of Monart Motors, | Air Appliance Co.; Acme White Lead|Mfg. Co. Div. of Food Mch. Corp.;] Detroit Surfacing Mach. Co.; De Vil- 5 
621 E, Washington Ave., Milwaukee. The plan started because the dealership’s 35 em-|& Color Works; Adams Grease Gun|Bear Mfg. Co.; Becker Bros. Carbon] biss Co.; Diamond-U Products; Dill | 
ployes “‘couldn’t get enough to eat elsewhere for $1.00,"" according to Harold Warshauer, | Corp.; Aero-Motive Mfg. Co.; Ahlberg|Co.; Beckwith-Chandler Co.; Behr- | Mfg. Co, ; Ditzler Color Div. of Pitts- 
co-partner. Shirley Minash serves Joe Freeman, Marvin Mahoney, Al Bierman, Al Glass, | Bearing Co.; Aircraft Screw’ Products | Manning Corp.; Beldon Mfg. Co.; Bell} burgh Plate Glass Co.; Joseph Dixon 6 | 
Ed Dembowiak and Norman Koller. Co. Inc.; Aircraft Standards Parts Co.;|Co., Inc.; Bendix Products Div. of} Crucible Co.; Doan Mfg. Co.; Dole | 

Airtex Automotive Div. of y wee Bendix Avigtion Seep. ene ee Sreance ; rong wy 4 ig eet 2. | 

’ onas Mastor Mfg. Co.; Albertson Co.; | gen, Inc.; Borg-Gibson . Co.; Bish- CaUC y 7 

Bennett Gets Building completed arrangements for use Of | Aijen Electric & Equipment Co.; Ai- wan Mfg. Co.. Bishop & Babcock. Mig. Druge | Brothers, Mfg. Co. ; Dupli-Color | 
+ joini ilding. i metal Universal Joint Co.; Aluminum |Co.; Black Mfg. Co.; ac ecker “ 0 nc. * te o © 

Bennett Auto Sales, Inc. (Chry-|8n riage aa ope ee Industries, Inc.; American Automatic|Mfg. Co.; Blackhawk Mfg. Co.; Blue }Nemours & Co. Inc.; Durkee-Atwood + 

sler), Poughkeepsie, N. Y., has/to the building will be made. Devices Co.; American Bosch Corp.;|Crown Spark Plug Co. Div. Motor }|C9°.; Duro Metal Products Co.; Doyle a 
Vacuum Cleaner Co.; Dalton Foundries. or 
E. A. Laboratories, Inc.; E. Edel- stil 
mann & Co.; Edison- -Splitdorf Corp. ; r 
Eis Automotive Corp.; Electra Mfg. abi 


Co.; Electric Auto-Lite Co.; Electric lisk 


Heat Control Co.; Electric Storage | 
Battery Co.; Electro Products Co.; El- 

a gin Machine Works, Inc.; Emerol Mfg. ap 
Co., Inc.; Emesco Mfg. Co.; Emess de 
Tool & Chemical Co.; Evans Reamer & fr 
Machine Co.; H. B. Egan Mfg. Co.; 


Electroline Mfg. Co. 


pee. Fafnir Bearing Co.; Federal- “ye ze 
sett fe > , Service Div.; Felt Products Mfg. Co su 
~ Fleet Owner; Fitzgerald Mfg. Co. : r 
Flower City Specialty Co.; Ford Field P 
Magazine; Fox Products Co.; Fram I 
Corp.; Fredericks ie ~eg * Corp. J. to | 
E. Fricke Co.; Fulton Co.; F & B Mfg. ing 
Co.; Fairmount Tool & Forging Co. 

Gates Rubber Co. Sales Div. Inc. pol 
Gatke Corp.; General Armature & Mfe. in 
Co.; General Automotive Specialties vili 
Co.; General Electric Co. (Lamp I 

Dept.); Glaser Lead Co.; Globe Hoist 
Co.; Gould Storage Battery Corp. ; Fe 
Gray Co., Inc.; Gray-Mills Corp.; the 

Grizzly Mfg. Co.; Grote Mfg. — , ae: 
Guaranteed Parts Co., Inc.; L. H. Gil- we 
mer Co. Ho 
Hall Mfg. Co.; Hammett Electric ing 


Mfg. Co.; Harley Soap Co.; Hartman —_— 
Corp. of America; Hastings Mfg. Co.; 
Hein-Werner Motor Parts Corp.; Hin- 
son Mfg. Co.; Holfast Rubber Co.; R. 


j M. Hollingshead Corp.; Ernest Holmes 














“i . , : : : Co., Inc.; Homestead Valve Mfg. Co.; 
/ : Ki —ee é Hoof Products Co.; Hove Engineering 
j QUAKER & * Ps. *, < ie Co. Huffman Mfg. Co.; Hydro-Air of 
x ’ : . are , Cleaning Systems; Hygrade Products & I 
STATE : me. ? >a Co.; Hite Mfg. Co. Co. 
} . d : Ideal Clamp Mfg. Co.; Imperial Brass ing 
Wleheel- moll m ? - ; Mfg. Co.; Independent Pneumatic Tool 8 
Co.; Industrial Tape Corp.; Ingersoll- Div 
Rand Co.; Inland Rubber Corp.; Inter- Tre 
national Chain & Mfg. Co.; Interna- Ser 
tional Piston Ring Co., Inc.; Irving- ice 
Cloud Publishing Co. Co. 
Jambor Tool & Stamping Co.; Johns- Cor 
Manville Sales Corp.; Johnson Bronze She 
Co.; Joyce-Gridland Co. Co. 
K-D Lamp Co.; K. D. Mfg. Co.; Pre 
Kellogg Div. American Brake Shoe We 
Co.; Kem Mfg. Co., Inc.; Kendall Co. 
Mills; Ken-nite Co.; Kerkling & Co.; ern 
King Quality Products Co. ing 
Lacey-Webber Co.; Lamson & Ses- Sta 
sions Co.; Lanagan & Hoke; Las-Stik a. 
Mfg. Co.; K. O. Lee Co.; Lempco Au- Tor 
tomotive, Inc.; Lempco Products, Inc.; Inc 
Leonard Spark Plug Co., Inc.; Lincoln Ste 
Engineering Co.; Link Belt Co.; Lisle Cor 
Corp.; Lynch Mfg. Co. Mf; 
McAleer Mfg. Co.; McCord Corp.; Pre 
McKay Co.; McQuay-Norris Mfg. Co.; Sig 
M-R-C Bearings Service Co.; Machine Cor 
Parts Corp.; Manbee Equipment Co., A 
Inc.; Mansfield Tire & Rubber Co.; Tel 
Maremont Automotive Products Inc.; Mf; 
Marquette Mfg. Co., Inc.; Master Prod- Inc 
ucts Mfg. Co.; Menasco Mfg. Co.; Mer- kin 
cury Battery Charger Co., Inc.; Metal- Mf; 
lizing Co. of America; Micro-Linor Tre 
Service Corp. ; L. J. Miley Co.; L. B. uct 
Miller Co.; Milwaukee Electric Tool Tri 
Corp. ; Minnesota Automotive, Inc.; Co. 
Minnesota Mining & Mfg. Co.; Monroe Tu 
Auto Equipment Co.; Moog Industries, Cor 
Inc.; Moto Products Co.; Motor; Motor Co! 
Magazine & Motor Wholesaler; Motor Inc 
Service Magazine; Murray Corp.; Man- U 
hattan Coil Corp.; Miller Mfg. Co.; Co 
Morse Twist Drill & Machine Co.; Co. 
Motor West. Ra 
BR wary, - ae Santer, a} Za < 
] i 7 . fn attery Co.; National Carbon Co., Inc Yo. 
HE friendly attitude of Quaker tomer to let you winterize his car Oo =$+W"N Setteced Wiser Geared Oe, ine: Yrs U 
Ninnn ace: Products Corp. ; : c., E. oo 
; y "1 a) » . Nieho tf) oblitt arks Indus- en 
State MotorOilcustomerstoward with Quaker State Cold-Test Oil ixien Bane: Cale Seodmete Ge; Sorth 
QUAKER Ameciens Smelting . a 
7 4 22.8 . : io iston 0.3 verseas Automo- [e) 
dealers who serve them is traditional. —so good forsmooth winter motoring. tive Club: Owatonna Tool Co.: Oil-Dri Vel 
STATE Corp. of fpperien. m ue - 
. . A. 1 P & D Mfg. Co. Inc.; P. O. B. Mfg. 
Quaker State dealers appreciate it, , ; | lohae]- Mell ® Co., Inc.; Packard Electric Div. of Co. 
Like all Quaker State Motor Oil, G. pf. COFP. j Park Chemical £2. Per- Pai 
. s a eye ect Circle Co.; Perfection Gear Co.; n¢ 
show their appreciation, are thankful 2 ‘ Permafuse Corp.; Permatox Co., Inc.; ly 
it lubricates better, lasts longer is \ Retail pr; Peters & Russell, Inc.; Petroleum Sol- hes 
f th k S M Oil \ Price 35¢ vents Corp.; Plomb Tool Co.; Joseph We 
or the Quaker State Motor Oi ‘ Per quart Pollak Corp.; H. K. Porter, Inc.; Pow- We 
always uniform dependable. Be ell Muffler Co., Inc.; Practical Prod- Ail 
. ° ‘ - ? ucts Co.; Wm. E. Pratt Mfg. Co.; Pratt ing 
quality that makes it possible. Industries, Inc.; Precision Universal Ele 
. , par wi Joint Corp.; Preferred Electric fire Co. 
sure, too, to go over every car with Co.; Prest-O-Lite Battery Co., Inc.; Ch 
“ : Price Battery Corp.; Purolator Prod- Ste 
Now is the time to step up your Quaker State Superfine Greases ucts, Inc; Pyrene Mtg. Co. 
Member Pennsylvania Grade Quick Charge, Inc. A ing 
s ill U ° ! Crude Oil Association em - y.8 er seeciey To 
= 7 ~ 0.; : > ybes § yr. ) 
service still more. Urge every cus where they will do the most good! of ‘Raybestos-Manhattan, Inc.; Ray- Wi 
mond Mfg. Co. Div. of Associated We 
Spring Corp.; Republic Gear Co.; Re- Ste 
sistoflex Corp.; Richman Chemical : 





QUAKER STATE MOTOR OIL e QUAKER STATE SUPERFINE LUBRICANTS te alg grag cog gL Mf 
QUAKER STATE OIL REFINING CORPORATION « OIL CITY, PENNA. (See ASI, Page 31, Col. 1) 
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Additional Facilities Denied .. . 





Service Repairs Held 
Nonessential by CPA 


(Continued from Page 27) 


CPA last May 28, applicants seek- 
ing authorization for commercial 
pbuilding must qualify under one of 
the following points: 

l Are vitally necessary to public 
health and safety. 

9 Will increase production of crit- 
ical products. 

3 Will provide minimum commu- 
nity facilities absolutely neces- 

sary for new residential areas de- 

veloped as part of the Veteran’s 

Housing Program. 

4 Are essential to increased food 
production or food preservation. 

5 Will provide urgently needed 
veterans’ educational facilities. 
Essential and _ non - deferable 
maintenance and repairs. 

7 Will have no impact whatsoever 
on the housing program. 
McGillis pointed out that even 

though an application meets one 
or more of the requirements, it will 
still be denied unless non-defer- 
ability can be “very clearly estab- 
lished.” 

Although dealership building 
applications are currently being 
deferred in most areas, reports 
from across the nation indicate 
that numerous dealers and citi- 
zens committees are putting pres- 
sure on Washington to revise the 
present CPA policy. 


District CPA offices are subject | 


to the regulations set by the Wash- 
ington office, and any change in 
policies would have to originate 
in the office of John D. Small, Ci- 
vilian Production Administrator. 
Meanwhile, Wilson W. Wyatt, 
Federal Housing Expediter, told 
the Economic Club of Detroit last 
week that the Veterans Emergency 
Housing program is only channel- 
ing a “small percentage of struc- 


ASI 


(Continued from Page 30) 


of America; Rotary Lift Co.; William 
& Harvey Rowland, Inc.; Russell Mfg. 
Co.; Rust Master Chemical Co.; Rem- 
ington-Rand, Inc.; Rite Tool, Inc. 

SKF Industries; A. Schrader’s Son 

Div. of Scovill Mfg. Co.; Schroeder & 
Tremayne, Inc.; Sealed Power Corp.; 
Service Station Equipment Co.; Serv- 
ice ~~ Co.; Sewall Paint & Varnish 
Co. ; aler Co.; Shatterproof Glass 
Corp.; Sheldon Machine Co., Inc.; 
Sherman-Klove Co.; Sherwin-Williams 
Co.; Shur-Gloss Mfg. Co.; Shurhit 
Products, Inc.; Simoniz Co.; Smith 
Welding Equipment Corp.; Sodrin Mfg. 
Co.; P. Sorensen Mfg. Co., Inc.; South- 
ern Automotive Journal; Sparks-With- 
ington Co.; “ ’, Speaker Corp.; 
Standard Motor Products, Inc.; John 
T. Stanley Co., Inc.; Star Machine & 
Tool Co.; Sterling Aluminum Products, 
Inc.; Sterling Tool Products Co.; 
Stevens Walden, Inc.; Stewart-Warner 
Corp., Alemite Div.; Storm-Vulvan 
Mfg. Co.; Sunnen Products Co.; Supco 
Products Corp.; Service Spring Co.; 
Signal Stat. Corp.; St. Pierre Chain 
Corp. 
A. A. Tait; S. G. Taylor Chain Co.; 
Teleoptic Co.; Thermoid Co.; Thexton 
Mfg. Co., Inc.; R. M. Thomas Co., 
Inc.; Thompson Products, Inc.; Tim- 
kin Roller Bearing Co.; Tobin-Arp 
Mfg. Co.; Toledo Steel Products Co.; 
Trainor National Spring; Trico Prod- 
ucts Corp.; Trindl Products, Ltd.; 
Triple-A Specialty Co.; Trippe Mfg. 
Co.; J. . Tumbler’ Laboratories; 
Tung-Sol Lamp Works, Inc.; Tungsten 
Contact Mfg. Co., Inc.; . Turk 
Corp.; Tyson Bearing Corp.; Tecnik, 
Inc.; Tudor Industries Corp. 

United Motors Service Div. of G. M. 
Corp.; United States Air Compressor 
Co.; United States Asbestos Div. of 
Raybestos-Manhattan, Inc.; U. S. Axle 
Co., Inc.; . S&S. Chemical & Supply 
Co.; United States Electrical Tool Co.; 
U. S. Industrial Chemicals, Inc.; Unity 
Mfg. Co.; Universal Lubricating Sys- 
tems, Inc. 

Valentine & Co., Inc.; Valley Forge 
Products, Inc.; Van Cleef Bros.; Van 
Dorn Elec. Tool Co.; Van Norman Co.; 
Vellumoid Co.; Victor Mfg. & Gasket 
Co.; Vulvan Mfg: Co., Inc. 

Wagner Electric Corp.; Walker Mfg. 
Co.; Ward Products Corp.; Warner- 
Patterson Co.; Watervliet Tool Co., 
Inc.; Wausau Motor Parts Co.; Waver- 
ly Petroleum Products Co.; Weather- 
head Co.; Weaver Mfg. Co.; Joseph 
Weidenhoff, Inc.; Wells Mfg. Corp.; 
Western Chain Products; Westinghouse 
Air Brake Co. (Industrial Div.); West- 
inghouse Lamp Div. of Westinghouse 
Electric Corp.; Wherry Engineering 
Co.; Whitaker Cable Corp.; Whitney 
Chain & Mfg. Co.; Wickwire Spencer 
Steel Co.; The Colorado Fuel & Iron 
Corp.; Wilco Products, Inc.; Wilken- 
ing Mfg. Co.; Willard Storage Battery 
Co.; J. H. Williams & Co.; Wilton 
Tool Mfg. Co.; Winona Tool Mfg. Co.; 
Wix Accessories Corp.; Wohlert Corp. ; 
World Bestos Corp.; Wyzenbeek & 
Staff, Inc. 

“*X"’ Laboratories, Inc.; Yankee Me- 
tal Products Corp.; Zecol, Inc.; Zim 
Mfg. Co, 








tural materials away from com- 
mercial construction.” 

Wyatt claimed that, while the 
auto industry absorbs approxi- 
mately 50 percent of sheet and 
strip steel production, the vet- 
erans housing program is taking 
only about 10 percent of the steel 
industry’s output. 

Of merchant pig iron, Wyatt said 
automotive requirements are 
“roughly double that of housing 
which needs about 15 percent of 
the industry’s production.” 

Wyatt asserted that full and 
prompt achievement of the veter- 
ans housing program requires the 
maintaining of existing controls. 

Immediately following Wyatt's 
address, key executives comprising 
the Economic Club assemblage rose 
in vigorous protest against the 
price control claim. 

“When controls failed in the 
auto and food industries, why 


| 


should controls be expected to 
work on housing?” Wyatt was 
asked. 

To this, the housing expediter 
retorted that under government 
control 350,000 private dwellings 
have been built in the first eight 
months of this year, “the highest 
rate of construction since 1925.” 








Remarks from the audience 
quickly pointed out the number of 
unfinished buildings resulting from 
material bottlenecks “principally 
caused by price control.” 

Commercial builders also at- 
tacked Wyatt for his policy sup- 
porting prefabrication of homes. 
The builders asserted that ur- 
gently needed materials are 
stockpiled, instead of going into 
immediate construction, inas- 
much as prefabricators cannot 
assemble houses until all com- 
ponent materials have been ac- 
cumulated. 

Wyatt concluded that the vet- 
erans housing program is slated 
for only two years’ duration, sched- 
uled to expire at the end of 1947, 
and that, with production currently 
gaining momentum, the housing 
goal will be achieved. 


To feel the pulse of the industry, con- 





sistent reading of Automotive News is a 
necessity. 








NASH MOTORS’ executives met last week to discuss details of its new ‘‘engine unit’’ 
sales program. Under the plan, Nash will supply fully-assembled 1946 engines ready for 
fast, single operation installation. The new program, according to H. A. Lotz, parts 
and service manager, makes it possible to replace mileage-weary engines with new en- 
gines taken from the regular assembly line. Only accessories such as spark plugs must 
be reinstalled. Left to right, H. M. Lowe, assistant parts and service manager; H. C. 
Doss, vice-president and general sales manager; B. C. Anderson, assistant general sales 
manager, and H. A. Lotz, parts and service manager. 





long, and did not adequately de- 


Auto Machinery Firm ig 
scribe its products. 


Shifts Name to AMMCO 
CHICAGO.—Automotive Mainte- . 
mance Machinery Co., 2100 Com- | Smith Incorporates 
monwealth Ave., North Chicago,| J. H. Smith, Inc., Huntington, W. 
Ill, has changed its name / Va., has been organized with cap- 





AMMCO Tools, Inc. No change in| ital stock of $75,000 to deal in auto- 

organization, management, person-| mobiles, trucks and _ industrial 

nel or company policy has been| equipment. Principals are: J. H. 

made. Smith, Bertha O. Smith and Gladys 
The old name was said to be too| A. Smith, all of Huntington. 
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Like other great radios in the Delco radio line, each of the 
new models is a General Motors product—worthy of the trusted 
DELCO name. Delco radios reflect the advanced engineering 
that has made Delco Radio Division of General Motors Cor- 
poration a leading manufacturer of auto radios. They are styled 
for beauty, built for performance. United Motors Service, 
Division of General Motors Corporation, Detroit 2, Michigan. 


DELCO RADIO 


A GENERAL MOTORS PRODUCT 


Delco radios are distributed nationally by 


ED 
VICE. 











MODEL R-1408—3-WAY PORTABLE, A.C.-D.C. AND BATTERY 
Smart alligator-grain fabric with plastic front! Five tubes 
and rectifier tube, 550-1700 kc. Self-contained charger— 
really lengthens battery life and reduces battery upkeep 
substantially—a real postwar feature. The smartest port- 
able you’ve ever seen—one that will take the eye and ear 
of your customers. 


MODEL R-1229—MODERN STRAIGHT-LINE-DESIGN TABLE MODEL 


Light mahogany finish with natural maple grille— Burgundy red 
dial back-plate and matching control knob trim! Five tubes 


plus rectifier tube, 550-1700 kc. Tone control, two tuned stages, 
built-in loop antenna. A real beauty to see and hear. 


United Motors Service. See 


Motors distributor about the Delco radio line. 


he the tated modded 
DELCO RADIO LINE 


A smart new Delco portable that substantially increases 
battery life ...a popular-type Delco table model in striking 
straight-line design! These are the latest in the feature-stud- 
ded line that brings you “‘the best of all that’s new in radio.”’ 





What's the Production Outlook 
On the Deko Radio Line? 


Right now, the de 
radios is oy tstri 








mand for Delco 


Pping Production. 
Shortages of 


Scarcities of ¢ materials, 


Omponent Parts and 


Other manufac 


Everybody is 
Possible to 
80 keep in to 
utor. He 


doing everything 
boost Production , . - 
: uch with your distrib. 
pened 1 be Setting sets as fast 
Y can be built and shipped. 


your United 
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Railway Express 
Rate Increase 


OK’d by ICC 

WASHINGTON.—Rate increases 
for the Railway Express Agency 
by authority of the Interstate Com- 
merce Commission will result in 
an estimated $58,876,440 a year in 
additional revenue, it was an- 
nounced here last week. 

The commission authorized the 
new rates to offset what it called 
“the increased cost of operation.” 

The new ruling will permit the 
agency to: 

1. Increase all less-than-carload 
first class and commodity rates by 
20 cents a hundred pounds and 
related second class rates by 15 
cents a hundred pounds. 

2. Revise graduated charges on 
shipments under 100 pounds to the 
basis of the pound rate, plus 50 
cents, except that no increase is 
proposed on daily newspapers, milk 
and related products and return of 
empty containers. 

3. Increase all minimum charges 
and all package charges, other than 
first and second class graduated 
charges by 30 cents. 

4. Increase money rates by 20 








SERVICE MANAGERS FROM dealerships in North Dakota, South Dakota, Minnesota 
and Montana attended a special training course conducted by Ford Motor in Fargo, 
N. D., recently. Left to right, clockwise: August Becker, Moorhead, Minn.; Charles 
Coe, Grand Forks, N. D.; H. P. Range, Jamestown, N. D.; H. H. Mcintyre, Minot, 
N. D.; Geo. J. Ziegler, Devils Lake, N. D.; E. A. Krinke, Bismarck, N. D.; J. W 
Schwer, district manager, Fargo; L. M. Hanson, service supervisor, Fargo; Tony 
Bullock, Aberdeen, S. D.; Joe Lake, Malta, Mont.; Bernie Kvamme, Malta, Mont.; 
Cliff Dooley, Grafton, N. D.; Henry Pederson, Fargo; C. T. Hanson, Hillsboro, N. D.; 
Keith M. Keipp, Fergus Falls, Minn.; Al Bozovsky, Wahpeton, N. D 











cents a $1,000 and all money order 
classification charges by 30 cents 
and to cancel the emergency charge 


of 10 cents a shipment authorized 
by the Commission in 1942. 








CEDAR RAPIDS, Ia.—The owner 
of a large Chicago recapping plant 
recently traveled 200 miles to see 
the Allen Tire Co. plant here, and 
brought his architect and foreman 
along to inspect this highly suc- 
cessful enterprise. 

Designed by Ray H. Allen, the 
plant features a production line 
technique with tires moving 
along on hang-hook conveyors. 
Such is the arrangement that 

one continuous fluid movement 
takes tires from initial receiver- 
ship through to the various stages 
of preparation and repair, right 
down to the final detail of customer 
presentation: no back-tracing, no 
needless handling or time Dost. 
Fluid movement from start to 
finish. 

Effective sales appeal has been 
achieved by planning for con- 
cealment of the usual parapher- 
nalia of the trade; steam pipes 
are carried beneath the floor, 
thereby presenting to the cus- 
tomer an impressive picture of 
uncluttered operations. Such sur- 
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Hood Ornament 


On 15 different makes of the 1946 cars there are 58 
separate parts made of Du Pont “Lucite.” 


The parts pictured above appear on one of these cars. You can count 
on “Lucite” to add sparkling beauty. That’s why leading automobile 
manufacturers specify ‘‘Lucite” where rich color or colorless trans- 
parency is demanded. 


And that’s not all. 


“Lucite” acrylic resin has high tensile and flexural strength . . . resists 
moisture, sunlight, weathering. Also, the ability of ““Lucite” to edge- 
light makes it doubly practical on the dashboard. 

Du Pont “Lucite” is available in your choice of colors or in color- 
less transparent. Write for booklet Heat-Resistant ‘‘Lucite.” 


Horn Button 


Rudio Dial 





Speedometer Dial 


" Parts shown are molded by: Boonton Mold- 
ing Co., Boonton, N. J.; The General Indus- 


‘“‘Lucite”’ retains its beauty...for years. For ; 


BETTER TH! 


E. I. du Pont de Nemours & Co. (Inc.), Plastics Dept., Room 2111, nt 


Arlington, New Jersey, 





tries Co., Elyria, Ohio; Hoosier Cardinal Corp., 
Evansville, Ind.; 
ision, Dayton, Ohio. 


Inland Manufacturing Div- 
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Recapping Speeded 


lowa Firm Applies Assembly Line Technique 
To Speed Tire Service 


roundings impress Allen’s cus- 
tomers. 

Incoming tires are cleaned, ex- 
amined on spreaders and shunted 
off into a drying room where, at 
120 degrees, they are dried before 
going to the buffing room. Buffing 
waste is collected through floor 
grills by means of a suction sys- 
tem which discharges the waste 
into a fireproof recess outside the 
building. 

A single stainless steel instru- 
ment control panel regulates most 
of the recapping operations. On 
this panel are mounted gauges for 
boiler pressure and temperature 
readings of truck and passenger 
tire molds. 


New tires and supplies are 
stored in the basement. A chute 
is built into the sidewalk at the 
side of the building for unload- 
ing trucks and a small elevator 
is used to lift and lower supplies 
to the various floors. 

Ray H. and A. W. Allen entered 
the tire servicing business in Jan- 
uary, 1942, when they installed a 
tire renewing and repair plant at 
the Allen Motor Co. With the re- 
sumption of automobile production, 
however, the Allen Motor Co. again 
resumed its former role and the 
Allen Tire Co. became a separate 
facility within the same building 
area. 

The Allen method of production 
line layout has proved efficient and 
profitable. Modern equipment, sci- 
entific arrangement, unobstructed 
floor space and sanitation facilities 
have contributed to a successful 
business venture for Ray H. and 
A. W. Allen. 





| Start Campaign 
For Winterizing 


Now, CATA Says 


CHICAGO. — Urging dealers to 
Start an aggressive campaign for 
servicing cars for winter opera- 
tion, Chicago Automobile Trade 
Assn. last week reminded its mem- 
bers that they “can beat service 
station competition if they start 
going after this business now.” 

Further advice contained in the 
statement follows: 

“A multigraphed letter, hand 
signed, will help bring this business 
into the shop. Point out reasons 
why all cars, particularly those 
with many years of service, need 
special attention at this time to 
prepare them for the stress and 
strain of winter driving. 

“Talk winter servicing to all cus- 
tomers who bring cars in for any 
service jobs from now on. Protect 
this business by going after it. 

“To be ready to meet service de- 
mands in the coming months, we 
recommend that dealers give con- 
sideration to the condition of their 
own service equipment. 

Service cars and trucks, it adds, 
“should be in top mechanical con- 
dition. Tires on service vehicles 
should be checked, as should the 
tow-bar or chain, the service truck 
jack, the booster battery, and the 
necessary tools to do a good job. 

“Likewise, supplies of coils, con- 
densers, sparkplugs, ignition points, 
fuel pumps, fan belts, and other 
materials to assure the best of 
service should be checked, and 
stocks replenished where neces- 
sary,” it concludes. 








Beauty Booked 
For ASI Show 


ATLANTIC CITY, N. J.—Miss 
Marilyn Buferd, Hollywood, win- 
ner of top honors at the Miss 
America Beauty Pageant in At- 
lantic City, will attend the ASI 
show here as a guest of R. M. Hol- 
lingshead Corp. 

Visitors are invited to meet her 
at the Whiz booths No. 442-460 
and: be photographed with her. 





More Room for Rices 
Removal of its paint and body 
shop to another building has pro- 
vided more service space for Rice 
Bros. Auto Co. (Chrysler), Chat- 
tanooga. 
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Public Relations Plea 


Here Are Highlights of Chamberlain’s Blunt 
Talk Before PAA Convention 


(Eprror’s Note: In response to 
numerous requests and because of 
the emphasis being placed current- 
ly on dealer public relations, AuTo- 
motive News herewith prints ez- 
tracts from the address delivered 
to the recent convention of the 
Pennsylvania Automotive Assn. by 
Ray Chamberlain, former executive 
vice-president of NADA). 

Every normal person is definitely 
affected by public relations . ° 
public relations have become as 
integral a part of modern organ- 
ization as sales, production and en- 
gineering. The automobile dealers 
of today have many problems— 
some real public relations prob- 
lems. 

Automobile manufacturers know 
these are important .. . they are 
releasing advertising, and are do- 
ing many other things, seeking to 
resist the possible lost prestige and 
good public opinion of the dealers. 

What is the public attitude to- 
ward the automobile dealer? As a 
class, do you enjoy the confidence 
of the public? Or, are you regarded 
by them in the attitude of “Caviat 
Emptor ... let the buyer beware”? 

Automobile dealers may well 
face the fact that they have 
gained no public prestige 
throughout the last five years, in 
fact our guess would be that 
they have lost some of what they 
had before, thanks to the con- 
spicuous idiocy of a few whose 
gyp tactics have smeared the en- 
tire dealer body. 

I am sure that at least in a cer- 
tain sense the goodwill that the 
public had for the automobile deal- 
er reached its zenith shortly before, 
or around the early part of 1942. 

I recall that when NADA ap- 
proached Congress for relief in the 
shape of the Murray-Patman bill, 
we had a most sympathetic recep- 
tion, and I am sure—and you can 
very easily confirm this statement 
-—that there are many members of 
Congress today, who feel that the 
automobile dealer has a very short 
memory; what is worse, they feel 
that we, as a body, have taken un- 
warranted advantage of the aid 
that was extended to us through 
passage of the Murray-Patman act 

. again resulting from the meth- 
ods employed by a small number. 

Called ‘Terrific Force’ 

The question of public relations 
among automobile dealers is not a 
recent discovery—public opinion is 
a terrific force—gradually the opin- 
ion of the public, of automobile 
dealers, has been getting worse, 
due to this small minority; some 
of them are finding out that they 
have been misinformed, partly in- 
formed, kidded and charged for 
things they did not want, to say 
nothing of being charged for things 
they did get, but which did not 
eome up to expectations. 

You cannot expect an owner to 
come back to get his nose punched 
again, just because you got away 
with it once. 

Perhaps YOU — individually — 
are not a contributor to this de- 
clining public opinion. The fact 
remains that a sufficient number 
of dealers ARE responsible, else 
your factories would not find con- 
ditions so bad that they must try 
to fend off the odium by any 
means they can command. 

While labor relations are interior 
—they are “public relations,” never- 
theless. Your employes reflect YOU, 
by their attitude toward you. They 
talk among themselves, and with 
their outside friends. 

They discuss you, as compared 
to other dealers and employers in 
other businesses. They know your 
methods of practices, and if they 
are less than fair, that is reflected 
to the outside world by those close 
to you. 

Unless you are intimately ac- 
quainted with your employes, and 
their problems, how can you blame 
them for trying to protect their 
interests? 

Service isn’t just repairs, parts 
and labor. It seems to me too bad 
that we call the repair department 
the “service,” because that gives 
the wrong impression. 

There is service in the selling 
of the product, in the care the 


car he is buying, and that he is 
not promised what he is not go- 
ing to get. There is service in 
every department of the busi- 
ness, and there is service in the 
prompt and courteous way that 
all contacts of the company with 
the outside are conducted. 

So why call the repair depart- 
ment the “service department’? 
That infers that other departments 
are not responsible for good public 
relations. 

I am not so sure but that the 
service manager is not the most 
important employe you have. He 
has more difficult problems than 
any other employe that I can think 
of. The customer is often out of 
sorts when he sees him. He must 
sell him the right repairs—in jig 
time—have the work done well and 
the car clean when delivered. 

Calls for PR ‘Mastery’ 

Now you ask—what is the an- 
swer to all this? Is it possible that 
as we go on from here, someone 


may step in and take the business 
that we have let get away from 
us? If so, what can we do to avoid 
that catastrophe? 

The answer in general terms is 
to master the art of “public rela- 
tions.” In specific terms, it is a 
long, detailed story, but summed 
up quickly, it is the appreciation 
of the fact that this is a complex 
business which must have careful 
and scientific management. 

We must accept the fact that 
no “gravy train” confronts us. It 
is a business that cannot be run 
with a white wash brush. It is 
a detail business, and the suc- 
cessful dealer of the future will 
be the one who carefully meas- 
ures each and every detail, and 
sees to it that he has the best 
possible answers. 

The principles upon which the 
business is based must be sound 
and fair. I can think of nothing 
better than to say that the appli- 
cation of the “golden rule” will 
automatically provide sound basic 
principles. 

We are seeking the public’s busi- 
ness—there is no long-range basis 
on which that can be had other 
than on sound, fair business prin- 





ciples. It must be earned and de- 


served to be secured over a long 
period—“you can’t fool all the peo- 
ple all of the time.” 
Suggestions for Conduct 
And now I should like to make 
a few concrete suggestions which 
I believe will help: 
1 Be sure that the basic principles 
upon which you are doing busi- 
ness are fair and equitable to all. 
2 Be sure that you are well ac- 
quainted with the conditions of 
employment of your people. 
3 Be members of, and take active 
part in your local, state and na- 
tional business organizations. 
4, Take an active interest in and 
support those things being done 
by other associations in allied lines 
which directly or indirectly benefit 
you or your customer. 


5 Adopt the “golden rule”’—don’t 
do anything to your customer 
that you would not like to have 
done to you. 
6 When your house has _ been 
straightened out and put on the 
right basis, tell your public so, 
through every possible channel. 
Earn a good reputation, and then 
don’t be ashamed to admit that you 
deserve it. 





7 Don’t assume that the factory 
man cannot help you, or that 


he doesn’t want to. They can bring 
you the experience of many other 
dealers in the same line, and 
should be able to contribute much 
to your success. 

Reputation is never completely 
earned—it is always being earned. 
It is a reward, but in a much 
more profound sense, it is a con- 


tinuing responsibility. It must 
ceaselessly strive for higher 
standards. 


There is no higher incentive in 
human endeavor than the reward 
of reputation, and no greater re- 
sponsibility than reputation com- 
pels all of us to assume. 








Flanagan Returns to Brogan; 


Will Head Olds Unit 


Roland A. Flanagan has been ap- 
pointed head of the Oldsmobile di- 
vision of Brogan Cadillac-Oldsmo- 
bile Co., Ellison St. at Madison 
Ave., Paterson, N. J., T. J. Brogan, 
president, announced last week. As- 
sociated with Brogan before the 
war, Flanagan has been eastern 
representative of Cadillac for the 
past four years. 





To feel the pulse of the industry, con- 
sistent reading of Automotive News is’a 
necessity. 











Salesman takes to see that the 
customer knows all about the 


and weather conditions. 


INBRED QUALITY 


REFLECTED in the bright faces of these boys are inbred qualities of strength and 


unaffected simplicity. Most of us are instinctively attracted to them. 


REFLECTED in the lustre of a Rinshed-Mason automotive finish are inbred qualities 
quickly recognized and appreciated by men who know paint. An R-M finish is 


noted for exceptional fineness, durability, high resistance to all manner of road 








Passenger and Commercial Car Lacquers, Enamels, Undercoats, Putties, Tinting 
Colors, Industrial Finishes, Reducers, Removers, Rubbing Compounds, Etc., Etc. 
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Fisher Redesigns Parts 


To Beat Shortages 


DETROIT.—To solve some of the 
material shortages, Fisher Body 
division has been compelled to re- 
design and re-engineer certain 
parts of the automobile bodies it 
manufactures, it was disclosed last 
week by L. C. Goad, general man- 
ager. 

Manufacturing processes likewise 
have been changed to meet the 
problems created by the scarcity 
of raw stock, Goad said. 

Because of the sheet steel short- 
age, Goad said, it frequently is im- 
possible to obtain steel in the prop- 
er size. Thus it sometimes is nec- 
essary to use a large piece of stock, 
such as one for an entire car roof, 
to make a smaller body panel. 

Such an emergency method is 
expensive and impractical for 
normal operations, Goad said, 
but must be resorted to in order 
to avoid shutdowns. 

Despite certain manufacturing 
changes, the quality of bodies is 
not being sacrificed, Goad added. 
Nor has Fisher stopped production 





on any body styles for the five GM 
car divisions it supplies, he said. 
One instance of re-engineering 
was brought about by the critical 
shortage of seat cushion springs. 
To make production easier for the 
spring manufacturers, according to 
Goad, Fisher manufacturing ex- 
perts decided to narrow down their 
list of 100-plus types of springs. 
This has aided the spring man- 
ufacturers but has necessitated 
some engineering changes in 
Fisher seat, construction. With- 
out such changes, it was stated, 
the current spring shortage 
would have hurt Fisher—and GM 
—production more than it has. 
When the shortage of lead and 
tin became critical, Goad said, 
Fisher officials decided to elimi- 
nate one of the soldering opera- 
tions to conserve on those two ma- 
terials. So the center pillar of the 
body was redesigned. 
Instead of being constructed by 


'soldering and gas welding, as was 


done previously, it is now made by 
spot and arc welding, according 
to Goad. 





Says 60% of Gas Pumps 


Need Replacement 

MEMPHIS, Tenn. — An esti- 
mate that 60 percent of the gas- 
oline pumps in the nation are in 
need of replacement was given 
last week by G. Denny Moore 
of New York, managing director 
of the Gasoline Pump Manufac- 
turers Assn., in an address be- 
fore the Tennessee Oil Men’s 
Assn. A_ severe shortage of 
pumps is hampering replace- 
ment, he pointed out. 





Monarch in Indianapolis 
Boosts Service Facilities 


Monarch Buick Co. has increased 
its service facilities. A building 
addition provides 20,000 square feet 
more space. In addition to increas- 
ing actual service space, the parts 
department also has been rear- 
ranged to provide greater ease of 
access, according to William R. 
Krafft, president. V. B. Qua, Buick 
manager of Cincinnati zone, at- 





tended the opening ceremonies. 





DEARBORN. — Asserting that a 
properly planned building is the 
first and probably the most impor- 
tant step in building better dealer 
business, Ford has issued a build- 
ing layout guide. 

This is the third booklet on dealer 
building aids in a series. The other 
two, issued during 1945, were “New 
and Modernized Sales and Service 
Buildings” and “Building Mainte- 
nance Aids.” 

With Ford engaged in expand- 
ing and preparing its large dealer 
organization for the competitive 
market to come top sales officials 
report a keen interest among deal- 
ers in building and improvements. 


The layout guide recommends 
that the service department get 78 
percent of the space, parts depart- 
ment 9 percent, offices 5 percent 
and showroom 8 percent. 

A table of square feet per car 
depending on the number sold each 
year also is given. 





The booklet then suggests con- 








Clayton Balmer, who has been driving 
trucks for 25 years, says of the E-Z Ride 
Seat recently installed on his truck: “I 
wish I'd had one of these seats years ago. 
E-Z Ride is tops in comparison to any- 
thing I have ever ridden! All our boys 
are in favor of your seat.” 


Truck springs have one big job to do—carry the largest pos- 
sible payload, economically and safely. Obviously, springs 
that are strong enough for that, cannot at the same time be 


soft enough to give riding comfort to the driver. 


That is the reason why the new Monroe E-Z Ride Truck 
Seat, designed to carry the truck driver and no other load, is 
such a boon to drivers and owners alike. Combining soft 
spring comfort with the ride cushioning of the Monroe 
Direct-Double-Action Hydraulic Shock Absorber and the 
side sway control of a lateral stabilizer, it greatly decreases 
the driver’s fatigue and, hence, greatly increases his truck’s 


running time and operating efficiency. 


Now available for 1938-46 Dodge Truck. Models for Inter- 
national, GMC, Ford and Chevrolet on the way. Monroe 


engineers are always ready to assist you in rehabilitating 


your equipment for more comfort, greater safety, full 1. 


utility. Write or wire. 











MONROE E-Z RIDE TRUCK SEAT 


Special Monroe Direct-Double-Action Hydrau- 
lic Shock Absorber controls jars and jolts. 


2. Exclusive variable-rate coil spring acting in 


Originated and manufactured exclusively by 


MONROE AUTO EQUIPMENT CO., MONROE, MICH. 


unit with Monroe Hydraulic Shock Absorber 
assures, easy-chair comfort for driver of any 
weight. No adjustment required. 


3. Pivot point and stabilizer bar take care of side 
sway—just as important to health and endur- 
ance as cushioning the up-and-down jolts. 





Ford Layout Guide 


Third in Series of Building Aids Gives 
Suggestions on Handling Space 
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HERE IS AN illustration from Ford's 
new ‘Building Layout Guide.’’ It is on 
the distribution of space and percentage 
of sales. 





venient arrangements of depart- 
ments, and discusses traffic aprons, 
width of buildings, the parts de- 
partment, truck service, body re- 
pairs, paint booths, heating, recep- 
tion, new-car delivery, used-car re- 
conditioning, entrance and exits, 
gas exhaust control systems, water 
drainage, lighting, intercommunica- 
tion systems, service dispatchers, 
and office space. 

Ford says that many expansion 
ideas and new building plans have 
been formulated, and more dealers 
than ever before are thinking in 
terms of expansion and moderniza- 
tion. 

The foreword of the new “Build- 
ing Layout Guide” points out that 
“experience will prove the value 
of careful planning when drawing 
up the blueprints for a successful 
dealership. The dealer who studies 
all successful layouts and utilizes 
sound suggestions in making his 
building plans will find that he can 
handle the maximum service busi- 
ness for space allotted and that it 
pays off in better customer rela- 
tions. 


Battery Shortage 
Held Challenge 


To Servicemen 


TOLEDO. — Dealers and service 
station operators were called upon 
last week to do their utmost to 
preserve customers batteries during 
the winter months in order to pre- 
vent breakdowns. 


Royce G. Martin, president, Elec- 
tric Auto-Lite, which operates 
Auto-Lite Battery Corp., pointed 
out that only servicemen can help 
their customers conserve the crit- 
ically short automotive battery. 

“In servicing a battery,” he said, 
“servicemen should remember that 
the efficiency of a fully charged 
battery is dependent upon _ the 
existing temperature in addition to 
the viscosity of the oil in the crank 
case. As an example the efficiency 
of a fully charged battery at 80 
degrees F. is considered to be 100 
percent. The battery’s efficiency at 
the freezing point of water is 65 
percent. Zero temperatures bring 
the battery’s efficiency below half 
or approximately 40 percent. For 
this reason it is imperative that 
the state of charge and the level 
of the electrolyte be frequently 
checked. 


“Then, too, a fully charged bat- 
tery will not freeze until the tem- 
perature reaches 90 degrees F’. be- 
low zero, while a half charged bat- 
tery will start freezing at approxi- 
mately 16 degrees F below zero. A 
discharged battery will start freez- 
ing at slightly less than the freez- 
ing point of ordinary water. 

“Motorists have been cautioned 
time and again about battery care, 
but the ultimate life of the ordi- 
nary battery usually rests in the 
hands of the man who services it.” 








Gold Buys Parts Store 


David Friedman, who has oper- 
ated an auto parts business in St. 
Louis for about 20 years, has sold 
the property to Charles Gold, who 
plans to continue the business. A 
consideration of $16,000 was indi- 
cated for the real estate and Gold 
is reported as planning to recon- 
dition the property with a new 
front and new equipment. 
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Dealer Light Plan 


Illumination System Based on Research 
By Westinghouse Engineers 


CLEVELAND.—Planned lighting 
of automobile showrooms and serv- 
ice shops is aimed at enhancing 
the appearance value of the prod- 
ucts to be sold and facilitating the 
service and repair of cars and 
trucks, according to H. W. Braun 
and W. H. Kahler, lighting engi- 
neers for Westinghouse Electric 
Corp. 

In order to arrive at general rec- 
ommendations, arrangements were 
made with a progressive dealer to 
make a study of the problem and 
to make a typical installation. 

This dealer requested that light- 
ing be arranged to give maximum 
illumination at the work areas. 
That is, every luminaire must be 
installed to provide profitable light- 
ing for servicing and selling. Since 
the entire building is a sales area, 
it was important to provide a neat, 
attractive overall appearance. 

The dealer furnished a plan 
showing the size of the showroom, 


New High Mark 
Set by MEMA 
Member Roll 


NEW YORK.—General Manager 
A. H. Eichholz last week announced 
a continued all-time high in mem- 
bers and credit service subscribers 
for Motor & Equipment Mfrs. Assn. 
To date, 472 manufacturers are af- 
filiated with MEMA. Following are 
those that have been accepted as 
members and credit service sub- 
scribers: 

Allied Wiping Materials Co., Inc., 
Baltimore; All Power Mfg. Co., Los 
Angeles; American Credit Indem- 
nity Co. of New York, Baltimore; 
American Grease Stick Co., Mus- 
kegon, Mich.; American Optical 
Co., Southbridge, Mass.; Atlas As- 
bestos Co., North Wales, Pa.; At- 
las Bolt & Screw Co., Cleveland; 
Behr-Manning Corp., Troy, N. Y.; 
Calvan Machine Products, Inc., 
Jackson, Mich.; Cam Tool Co., Inc., 
Oakland, Calif.; Carter Carburetor 
Corp., St. Louis; Central Equip- 
ment Co., Chicago; Chatsworth 
Mfg. Co., Chatsworth, Ga.; D. S. 
M. Electric Co., Detroit; R. E. 
Dietz Co., New York; Doyle Vac- 
uum Cleaner Co., Grand Rapids, 
Mich.; Dutton-Lainson Co., Hast- 
ings, Neb. 

Electroline Mfg. Co., Cleveland; 
Emess Tool & Chemical Co., New 
York; Fairmount Tool & Forging 
Co., Cleveland; Gross Mfg. Co., 
Monrovia, Calif.; Harley Soap Co., 
Philadelphia; Heyer Products Co., 
Inc., Belleville, N. J.; Hite Mfg. 
Co., Chattanooga, Tenn.; Hydro- 
Air Cleaning Systems, Cleveland; 
Insuline Corp. of America, Long 
Island City, N. Y.; Joyce-Cridland 
Co., Dayton, O.; Lennan Lights, 
Inc., Burbank, Calif.; Lisle Corp., 
Clarinda, Ia.; Manhattan Coil 
Corp., Atlanta, Ga.; Monarch Gov- 
ernor Co., Detroit; National Air 
Sander, Inc., Rockford, Ill.; Na- 
tional Machine Works, Oklahoma 
City, Okla.; C. E. Niehoff & Co., 
Chicago; Plastiform Mfg. Co., Inc., 
Los Angeles; P. O. B. Mfg. Co., 
Inc., Cincinnati; Porte Mfg. Co., 
Inc., Brooklyn, N. Y.; Power Brake 
Parts Mfg. Co., Detroit; Power Pak 
Products, Inc., Buffalo; Rite Tool, 
Inc., Fall River, Mass.; See-Mor 
Lamp Co., Cincinnati. 

Service Spring Co., Indianapolis; 
Sewall Paint & Varnish Co., Kan- 
sas City; S. A. Shenk & Co., Co- 
lumbus, O.; Signal-Stat Corp., 
Brooklyn, N. Y.; Storm-Vulcan 
Mfg. Co., Inc., Minneapolis; A. A. 
Tait, Plainfield, N. J.; Tecnik, Inc., 
Los Angeles; Earl A. Thompson 
Mfg. Co., Detroit; Trindl Products, 
Ltd., Chicago; C. K. Turk Corp., 
South Bend; United Aircraft Prod- 
ucts, Inc., Dayton, O.; U. S. Chemi- 
cal & Supply Co., Kansas City; 
United States Electric Mfg. Corp., 
New York; Webster Products Co., 
Cleveland; Wilco Products, Inc., 
Orange, N. J.; Zamax Mfg. Co., 
Inc., Haverstraw, N. Y.; Zecol, Inc., 
Milwaukee. 


Universal in Home 
The Universal Auto Co. (Chry- 
sler) has moved into its permanent 
facilities in Washington Court 
House, O. The building has been 
painted inside and out. 






parts department, offices and serv- 
ice area. The exact locations for 
servicing, brake work, motor tune- 
up, greasing, washing and customer 
reception were defined for the serv- 
ice area. With this exact layout of 
operations, fluorescent luminaires 
were temporarily installed in a 
manner that permitted adjustment 
and rearrangement. 

Decisions were made on the final 
layout after considerable experi- 
mentation planning and discussion. 
Before the lighting plan 
adopted, the dealer and his or- 
ganization followed the _ experi- 
ments closely and expressed their 


operating experience. 


‘ 


‘es 


A SERVICE AREA lighted according to the Westinghouse plan. The department is 
70 by 90 feet with 12-foot clearance below trusses. The original dark interior was re- 
painted as follows: Ceiling, trusses and walls, white; four-foot dado, blue with two- 


WAS |inch red stripe; floor, blue-gray. 


Willis-W hite Capitalizes 


John Herome and Mary Adele 
preference in terms of practical| Willis and Robert Keith White 


have 





incorporated Willis - White 


Everywhere—ARO means business! 
Lubricators “have what it takes” to attract customers. ARO per- 
formance clinches goodwill with better lube jobs... faster... 
and more profitably for you. Ask your Aro Jobber about the 
complete Aro line—especially, see the new ARO Center Island 
Lubrication Units! The unit illustrated has 3 lubricant pumps and 
5 automatic reels, including two for chassis, two for gear and 
one for air. Available with any combination of reels for chassis, 


Motor Co. with $15,000 authorized 
capital stock to do business here 
at Midland, Tex. 


Read Jack Weed'’s Backshop for some 
highlights in the service field. 


ARO MEANS BUSINESS! 


gear, motor oil, air and water. 


The Aro Equipment Corporation, Bryan, Ohio, 


LUBRICATING 


These handsome ARO 


EQUIPMENT 


Service Costs 
Jump 80 Pct. 
At Spokane 


SPOKANE, Wash. — Automobile 
repair costs in this area have 
climbed more than 80 percent since 
the start of the war, according to 
F. L. Crowe, secretary of the In- 
land Automobile Assn., affiliated 
with the AAA. 

The increase has been disclosed 
as a result of a study of insurance 
claims payments throughout the 
area. The major cause is the fact 
that the age of the average car 
has doubled since 1941, Crowe said. 


In addition to a jump in repair 
costs, there has been an increase 
in number of claims made to in- 
surance companies. Some adjusters 
are reporting repair jobs running 
from 200 to 300 percent above 1941 
costs, Crowe said. 
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Backsho + 

P---> Jack Weed 
(Continued from Page 27) 

“check this or that,” from our en-|with the factories setting the 


tire dealer service lexicon—and 

treat the customer as if he were 

a patient going to the doctor and 

not treat him for cancer when the 

poor guy may only have a boil. 
* + * 


Y SCOUTS in the field tell me 

that we are having an aval- 
anche of front wheel bearing trou- 
ble on trucks, due mostly, they are 
convinced, to the fact the average 
mechanic doesn’t tighten the front 
wheel bearings tight enough after 
lubricating them. 

While it has always been cus- 
tomary to draw the bearing cup 
up tight, so that the wheel will 
barely turn and then back off one- 
fourth turn, my scouts tell me that 
this isn’t right for heavy trucks 
in particular—that with the wheels 
heavy and the truck taking much 
harder banging than delivery cars 
and passenger vehicles, backing off 
the quarter turn is too much and 
allows the bearing to become loose 
and chip or break. They recom- 
mend the use of a torsion wrench, 





amount of pounds pull to use in 
tightening the front wheels on each 
size truck. 

Another thing that is being point- 
ed out is that truck wheel bear- 
ings, particularly, should be re- 
packed with a bearing packer since 
this is the only way in which the 
lubricant can be forced behind the 
bearing rolls and shove out the 
old grease and debris which, in 
many cases, are another cause of 
bearing failure. 

* ad + 

B= asked to put on the bib 

and tucker with Ben Asch and 
his livewire gang of Automotive 
Affiliated Representatives at their 
annual dinner, Sunday night of the 
ASI show week, at the Marlbor- 
ough-Blenheim in Atlantic City. 
This gang—if you are in the after- 
market, you’ll know them—are the 
“silk stocking” manufacturers reps 
who tell you why their factories 
are out of this and that, and why 
shipments are late—you know. 


Incidently, they have just gotten 


out a roster of their membership 
—a nice 24-page with cover book- 
let that also tells why the AAR, 
its objectives, its code of ethics 
(and that’s a 10-paragraph bunch 
of commandments that makes one 
feel proud he knows these boys), 
and the list of the current officers. 
AAR is a national organization 
with 17 outposts scattered from 
New England to Southern Cali- 
fornia. 
a * + 

GraAae about putting on the 

bib and tucker—I did that to 
my full enjoyment a little over a 
week ago with Tom Keating, 
Chevrolet general sales chief, as 
my official host. He held his invi- 
tations down to just the working 
press (am I honored), and only 
had Bill Fish and Grover Smith, 
two of his assistant sales mana- 
gers, there from the sales depart- 
ment. Partsman Brown must have 
been out of town. 

While most of the business talk 
was off the record and given us 
just for background of what Chev- 
rolet thinks and is doing, Tom did 
give us enough of a picture of 
present conditions so that we know 
why the “brass” of the factories 





aren’t looking for any big five or 





EQUIPPED WITH VACUUM-OPERATED Trico Lift-O-Matic windows, this town car 


was designed under the direction of Raymond 


Loewy, industrial designer. Windows open 


and close at the touch of a button, according to John Oishei, Trico president. 





six million year next year, unless 
something like a miracle takes 
place in the next few weeks. 

One of the things that was 
brought out in the session is some- 
thing that many in the trade don’t 
realize until it is pointed out—and 
that is that we are now reaping 
the harvest of the coal and steel 
strike of last spring in the automo- 
tive industry and will for many 
months to come. 

It has always been the habit of 
the various factories to store sheet 
steel and other basic products 
against the time when they get 
into all-out production and, since 





we had no more sheet capacity at 








wheels grew smaller, tires looked fatter . . 


For about the last 50 
years automobile 
designers have stressed 
smaller and smaller 
wheels as one of the 
best ways to improve 
car appearance. As 
. gave cars the heavy, 


lush appearance they wanted. From the first skinny bicycle wheels 
the industry now has wheel size reduced to as small as 15 inches in 
diameter. The trouble is, that's just about as small as they can go and 
still put a manageable car on the highway. And that's precisely why, 
today, the industry so readily endorses Lyon WHITEWALLS, the 
car-appearance accessory that takes up where they had to leave 
off. It knows there is no other way to give car wheels a 12-inch appear- 
ance! Old style white sidewall tires gave exactly the opposite effect. 





WHITEWALLS*® are the exclusive trim ring product of Lyon, Inc. 








They made wheels look skinnier and bigger in diameter in direct 
opposition to the aims of the designers! 


This is one of the main reasons Lyon WHITEWALLS are here to stay 
... why you can stock and sell them as one of your soundest pieces of 


merchandise, approved, 
by the tire and auto 















endorsed and used 
manufacturers themselves! 








the steel mills than we had in pre- 
war, if as much, the steel mills 
have not had a chance to catch 
up with the production lost during 


those strikes. 
> * . 


— has been quite a lt of 
talk going around lately about 
dealer service volume being off 
during the past two or three 
months, but with little explanation 
as to why. 

The survey which AUTOMOTIVE 
News took among dealers a couple 
of weeks ago only checked the 
dollar volume and not the number 
of customers or the number of 
service tickets written. 

When we speak of service vol- 
ume being down these days—and 
recent checks seem to indicate that 
it is again on a definite rise—more 
has to be considered than just the 
dollar volume of service done by 
the old-line dealer who came 
through the war years. 

We have had a definite increase 
in the number of dealers now in 
the field—some say about 10,000 or 
less new dealers but that is only 
guessing, since even our old stand- 
by, R. L. Polk & Co., doesn’t know 
for sure. And another definite in- 
crease in independent service shops 
—the AAA estimates that there 
has been an increase of 6.3 percent 
in service shops, which all means 
that if we had had an increase in 
dollar volume in service during 
the last two or three months deal- 
ers could be down on their indi- 
vidual dollar volume sales. 

* * + 


The AAA is also responsible for 
the statement that there has been 
a recent increase of 20.5 percent 
in the number of jobs handled. 
This is no doubt entirely true, since 
with new cars being delivered, the 
owner who formerly had an en- 
tire engine overhaul done may now 
have only new rings put in to stop 
oil loss temporarily until he thinks 
he can get a new car or a better 
used one—and has more small jobs 
done. 


There is no question but that 
service is headed back toward a 
more normal basis—more like it 
was in prewar except that we will 
have more of it and a higher aver- 
age ticket until at least one-half 
or two-thirds of our present cars 
and trucks are replaced by new 
ones. 

But with more service shops 
coming into the picture and the 
average ticket getting smaller, 
dealers must realize that they must 
get busy and capture more custom- 
ers if they wish to keep their own 
service volume up to that which 
they have enjoyed the past few 
years. 

They must get out the old cus- 
tomer control board, dust it off 
and assign a girl or man to oper- 
ate it, start sending out those serv- 
ice reminders and start pushing 
their lubrication and appearance 
services. Those are the things that 
will help the dealer, at least to 
keep his service revenue up—not 
only hold his own but keep the 
other fellow from taking his cus- 
tomers away from him. 

* * * 


Jamison of Ford has come 
through with another fine book on 
new dealer buildings—the latest 
one is entitled “Building Layout 
Guide” and won’t be all off the 
press for a few days yet. But it 
will be getting out into the 
branches and zones soon. This book 
is the third of a series of building 
plan books. The first came out 
about two years ago on “New and 
Modernized Buildings.” Last year 
saw “Building Maintenance Aids” 
and now this one. They should have 
been of real value to the dealers 
who were faced with building new 
business houses. 
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motor oil direct from 


thod of d 





LINCOLN LUBREELS provide a new 


55-galion original refinery containers to the crankcase wruneet the use of measures, 
funnels or can openers. In Lubreel installations, pumps and containers are placed in 
out-of-sight or remote locations, and oil is piped direct to the Lubreel which can be 
located along side of or between lifts. All hose assemblies are mounted on individual, 





retracting reels. RK control valve is Ay with an easy- 


f oll being dispensed. 





wo totalizing meter which 
The manufacturer is Lincoln Be ae ny Co., 


‘s the 
5701 Natural Bridge Ave., St. Louis 20. 








Tires Still Scarce 


Despite 6,000,000 Monthly Output, AAA Survey 
Shows Demand Exceeding Supply 


WASHINGTON. — Although new 
passenger car tires are being pro- 
duced at the rate of close to 6,000,- 
000 per month, demands of tire 
hungry motorists continue to ex- 
ceed supply, according to the 
American Automobile Assn. 

A nationwide tire availability 
canvass undertaken by AAA at the 
request of the Civilian Production 
Administration showed that pas- 
senger car tire stocks were non- 
existent in 96.6 percent of the lo- 
calities, it was said. 

“In 50 percent of the localities 
where our clubs made a_ spot 
check,” an AAA spokesman said, 
“the October demand for passen- 
ger car tires had increased con- 
siderably over June, in some in- 
stances as much as 80 percent. 
Except in a few isolated cases it 
is next to impossible for the aver- 
age motorist to purchase a new 
tire without placing his name on 
a list or without a good deal of 
shopping around. Hence, there is 
still need for tire conservation. 

“A similar situation exists in the 





small truck and bus tire class. 
However, the demand has relaxed 
somewhat for large bus and truck 
tires and in many sections inven- 
tories are being built up,” the 
spokesman added. 





Wiper to Bow 
At ASI Show 


GARY, Ind.—The new Anco 
“Curve - Flex” windshield wiper 
blade will be shown by Anderson 
Co. at booths 512-514-611-613, ASI 
show, in Atlantic City, it was an- 
nounced last week. 

The new blade is said to flex 
freely to reach and clean depressed 
surfaces common to all windshields. 





Johnny’s Motor Sales 
A business name has been filed 
for Johnny’s Motor Sales, 2376 S. 
Park Ave., Buffalo, by Sigurd T. 
Agedal. 





New Seat Fabric 
Glass-Silk-Plastic Material 
Bared in Scotland 
GLASGOW, Scotland.—(UTPS)— 
The production of a new type of 
seating material, suitable for mo- 
tor vehicles, has been announced 

in Scotland. 

The basic material is glass silk 
on which a coating of plastic has 
been applied. The resultant fabric 
is said to be clean, washable and 
fireproof. 

The manufacturers also claim 
the material either stitches or glues 
satisfactorily, and permits over- 
printing of multi-color designs. Ex- 
tensive use of the new fabric in 
bus, car and vehicle seating is an- 
ticipated. 

Designs can be overprinted on 
this new material with a degree 
of accuracy which has not been 
achieved on other competitive ma- 
terials, it is asserted, since the fab- 
ric is so strong as to insure per- 
fection of color register on even 
complicated printings. 

The basic glass fabric on which 
this development has been built is 
manufactured in Britain by Fibre- 
glass Limited, of Glasgow. 








Program Listed 


For ASI Show 
December 9-14 


NEW YORK.—Albert Howard 
Eichholz, general manager of the 
Motor & Equipment Manufactur- 
ers Assn., announced here last 
week the program for the Automo- 
tive Service Industries Show Dec. 
9-14 at Atlantic City, N. J. 

Sunday, Dec. 8, the Automotive 
Affiliated Representatives board of 
directors will meet at 10 a.m. at 
the Marlborough-Blenheim. AAR 
members are scheduled to meet at 
3 p.m., to be followed by a repre- 
sentatives’ dinner at 7 p.m. 

Monday, Dec. 9, a MEMA board 
of directors meeting is scheduled 
for 10 a.m. in the Mandarin room 
of the Traymore, followed by 
luncheon in the Chippendale room 
at 12:30 p.m. At 4 p.m. of the same 
day, the MEMA export credit 
group will meet at the Marlbor- 
ough-Blenheim. 

Tuesday, Dec. 10, MEMA mem- 
bers will hold informal reception 
at 6:30 p.m. in the Rose room of 
the Traymore, admission by regis- 
tered ticket only, and followed by 
informal dinner in the American 
room. Speaker for the evening is 
Robert R. Wason, president of the 
National Assn. of Manufacturers, 
whose address will be entitled, “A 
Businessman Looks at the National 
Economy.” 

Wednesday, Dec. 11, at 10 a.m., 
members of 14 manufacturing 
groups will meet at the Ritz-Carl- 
ton to discuss control of unneces- 
sary regional shows. At 10:30 a.m., 
the MEMA C J credit group will 
meet at the Marlborough-Blenheim. 
At 6:30 p.m., the Overseas Auto- 
motive club banquet will be held 
at the Traymore. 

Thursday, Dec. 12, at 10:30 a.m., 
the MEMA CRP credit group will 
meet at the Marlborough-Blen- 
heim. 

The following two days, Dec. 13- 
14, will be devoted to manufactur- 
ers’ exhibits. 

Relative to the MEMA conven- 
tion, the Motor & Equipment 
Wholesalers Assn. is holding its 
national convention in the same 
city Dec. 6-7, two days before the 
MEMA date. The first MEMA 
meeting will be Dec. 6 at 10 a.m. 
at Cambridge hall, Hotel Claridge. 

Speakers at the two-day MEWA 
convention will include Clare A. 
Johnson, director, National Tax 
Equality Assn.; Vincent B. Coffin, 
vice-president, Conn. Mutual Life 
Insurance Co.; Franklin P. Paul, 
president, MEWA, and Whit 
Ruark, general manager, MEWA. 














Collins-Sweatt in Mo. 
Collins-Sweatt, Inc., Joplin, Mo., 
has been incorporated with $70,000 
authorized capital stock to operate 
a retail auto business. Incorpora- 
tors: C. L. Sweatt, L. M. Collins 
and B. M. Barron. 





To teel the pulse of the industry, con- 





WELL-PLANNED LUBRITORIES 
Boost Volume, Build Contacts 


Here’s Proved Help on the 5 Big 
Steps in Planning a Successful 
Lubrication Business... 


SIZE—It goes without saying—a lubritory 
that’s too small delays service, turns 
away customers. One that’s too large 
wastes your investment. When a Socony- 
Vacuum Representative analyzes your 
set-up, you get a lubritory exactly right 


for your needs. 


LOCATION — Surveys prove that location 
has a direct bearing on business volume. 
Socony-Vacuum has wide experience 
in selecting the right spot for greatest 
efficiency. Take full advantage of this 
before you build! 


EQUIPMENT—Socony-Vacuum’s thorough 
analysis of lubritory equipment can save 
you dollars and disappointments...assure 
you a highly efficient, economical opera- 


tion. 


LAYOUT—In Socony-Vacuum’s new plan 
you get full details on most advantageous 
placing of lifts, pits and other equipment 
for maximum volume, efficiency. 








DISPLAY—Socony-Vacuum’s eye-appealing 
product displays are proved quick builders 


of extra profits! 





The Complete Plan Covers Every Phase of Your Business! 





Socony-Vacuum 
Car Dealer Plan 





For Full Details— 
See Your Nearest Socony-Vacuum Representative! 


Tune in The Mobilgas Program, Monday Evenings, 9:30 E.S.T., NBC 


matter what size 


extra benefits! 


now! 


SOCONY-VACUUM OIL CoO., 


@ Socony-Vacuum’s new Car Dealer 
Plan fits your individual needs no 


and type set-up 


you operate. In addition to proved 

help in lubritory planning, you get... 
Complete training for your men— 
business records that are simple, 
easy to keep—sales-making promo- 
tion material — powerful national 
advertising support — many other 


For greater volume, more profits— 
get the New Socony- Vacuum Plan 


INC, 


and Affiliates: Magnolia Petroleum Co., 
General Petroleum Corporation 
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Just Among Dealers... 








(Continued from Page 3) 


timer having started in the field in 
1915 as an office clerk. 
* * oa 


Hersert L. MacKenze (Ford), 
Hillsboro, Ore., his first experi- 
ence in this field was in the 
spring of 1914 when he became 
an automobile washer. 

. * . 

LawrRENCE MaNN (Dodge-Plym- 
outh), Baton Rouge, La., started in 
this business as a stock boy in 
1915. 

ae + * 

Georce J. May (Oldsmobile), 
Chicago, began working in a ga- 
rage in 1923. 

~ * 

Harry May (Chevrolet-Cadillac), 
Monroe, Mich., entered the field 
directly as a dealer. 

* * * 


Harry Peveritt (Hudson-Pack- 
ard), Des Moines, Ia., began in 
1916 lubricating cars for his 
brother Julian. ae 

* 


Ro.tanp H. Recorp (Dodge), Kan- 





sas City, Mo., became a used car 


manager in 1920. 
* * * 


Frank H. Scurersrack (Chrys- 
ler-Plymouth), Davenport, Ia., in 
1918 was a manager for a dealer 
and last served as president of 
the Iowa Dealers Assn. 

* * 


Paut H. Scumwt (Ford), Prairie 
du Chien, Wis., entered the field 
directly as a dealer with a Ford 
contract which he has continued 
ever since. 

+ * 

W. R. SHowatter (Chevrolet- 
Oldsmobile), Nampa, Ida., his ini- 
tial experience in the field was 
a mechanic. He is the present 
NADA director for the state. 


MicuarL Turk (Buick-Packard), 
East Liverpool, O., while a young 
man, hé is a real old timer in the 
field having started as a car washer 
in 1913. He is a past NADA direc- 
tor of Ohio. 

—Joun O. MUNN 








MELLAPHONE CORP., Rochester 2, N. Y. 
is producing this new high-powered battery 
charger. It is designed to recharge any six- 
volt auto storage battery overnight without 
removing the battery from the car. 





Poe Promotes Kurtz 


Poe Motor Co. (Chrysler), San 
Antonio, Tex., has appointed Eu- 
gene Kurtz assistant general man- 
ager and director of sales. He en- 





tered the auto business in 1924. 


Letterbox 


(Continued from Page 4) 


1941 and 1942, was the result of 
the government limitation order 
cutting assembly schedules by 
more than 25 percent for the last 
six months of 1941. With Pearl 
Harbor, all auto plants were 
forced to terminate peace output 
promptly, with the result that 
cars were built for only five 
weeks in 1942. Hudson’s prewar 
output is as follows: 1935—101,- 
080; 1936—123,266; 1937—111,342; 
1938—51,078; 1939—82,161; 1940— 
87,900; 1941—79,529; 1942—6,476. 


* + * 


Coast to Coast 


I am writing this from Los An- 
geles, after having crossed this 
country for the third time. Some 
of my observations might be of 
general interest: 

Most roads are inadequate, espe- 
cially the once-famous route 66 
from St. Louis to Los Angeles. Big 
trucks, heavy traffic, narrow roads 
in need of repair aren’t invitations 
for safer driving. 

Present-style windshield wipers, 
even those in connection with 
automatic water spray, are not 








nies Foes Lew 


This new Weaver Floor Level Wheel Align- 
ment Outfit is becoming very popular with its 


users. 


Designed primarily for installation in 


those shops where floor space is limited, the 
Weaver WJ-112 Wheel Alignment Outfit retains 
the same high degree of accuracy as all other 


Weaver checking and correction tools. 


With this type installation the mechanic has 


plenty of room to work comfortably. 


It also 


eliminates the necessity of elevating the vehicle 


to obtain sufficient working clearance. 


WEAVER MANUFACTURING 
SPRINGFIELD, ILLINOIS, U. S. A. 


TWIN POST LIFTS - 
HEADLIGHT TESTERS - 


SAFETY LANES - 
JACKS - 








BRAKE TESTERS - 
AIR COMPRESSORS - 





WHEEL ALIGNMENT OUTFIT 


The merchandising of wheel aligning and 


checking is made easier with a Weaver WJ-112 


Wheel Alignment Outfit—and it will add greatly 


to the appearance of service departments. 


This new application of Weaver Wheel 


Alignment Equipment does not in any way 


supplant our normal “Rack” 


type installation, 


which is still preferred where floor space is not 


a factor. 


Ask your Weaver Jobber about the new WJ-112 


Wheel Alignment Outfit. 


COMPANY 






LO-HI-DRAULIC 
WHEEL DOLLIES 








efficient against the bugs, et-., 

which force a stop every 50 miles, 
as otherwise the visibility would 
get too poor. 

Car radios would make a trip 
nicer, if one wouldn’t have to hear 
so many power lines and other dis- 
turbances. There is a need for a 
station which would cater to the 
auto radiog on major highways 
and offer steady, equal volume re- 
ception. Tune in “highway 66” or 
similar, would make a big hit with 
tourists. 

Next: Restrooms. We are still 
far away from sanitary, clean rest- 
rooms. The best I found were in 
company-owned gasoline stations, 
with those in or near car dealers’ 
service stations far behind. 

The light services, such as lu- 
brication, tire service, gasoline 
filling, etc., were by far better 
taken care of by the roadside 
gasoline stations. It took too long 
in the average before anybody 
approached us in a dealer’s shop. 
Windshield cleaning and _ tire 
checking had to be requested in 
dealers’ places, in contrast to gas- 
oline stations. The car was usu- 
ally returned with greased steer- 
ing wheel, etc. There is need for 
better care for the individual car 
in larger dealer shops. 

The ventilated roof panels can’t 
come early enough for those who 
must park their cars in the sun- 
shine in the West. 

A point very necessary to be con- 
sidered is a clear “tourist warranty 
policy.” The make of a car will suf- 
fer if one encounters my experi- 
ence. More frequent than during 
the last few years, people will start 
on a big trip with a new car. Most 
owners assume that their car is 
guaranteed and they can go to any 
dealer of this make and have their 
claims accepted, but what actually 
happens again and again is this: 

“Please pay us in full and mail 
the invoice to the dealer who de- 
livered your car.” 

This is deadly wrong, as the de- 
livery-dealer can only hope to re- 
cover 50 percent of the invoice—or 
nothing—due to the lack of parts 
to be returned to the factory. An 
exchange of letters starts, and the 
car owner usually winds up by 
wishing his dealer a one-way trip 
to a pretty hot place—and quite 
frequently incorporates the manu- 
facturer in this wish. There should 
be something like a tourist war- 
ranty credit card which any dealer 
of a make should accept. I had a 
leaky heater core, a leaky left 
windshield corner and a few other 
items for which I paid. 


Speaking of car dealers, I be- 
lieve the need for more careful 
handling of the two free inspec- 
tions, to which an owner is en- 
titled, should be urged. 

Now to some general observa- 
tions: In great contrast to 1941 or 
1944, this time, in 1946, I found a 
good number of signs for real pros- 
perity, not a short after-war boom. 
One does not get these impressions 
from political issues or the be- 
havior of the stock market, but just 
go at noontime into a lunchroom 
across the street from a factory 
and sit down with the plain every- 
day people—the lathe hands or the 
foremen—and you'll hear again and 
again: 

“We have orders for five years.” 
Yes, a good number of plants for 
up to 10 years. With a world 
hungry for goods, it couldn’t be dif- 
ferent. 

A good sign, also, the fine new 
buildings of car and truck dealers 
now under construction in so many 
—and often—small communities. I 
am frank to admit that I have 
some doubts as to the good judg- 
ment by dealers who invest huge 
sums into buildings for the repre- 
sentation of manufacturers who 
might not be so competitive when 
the major producers begin to go 
to town, but in nearly all instances 
of new buildings, the consideration 
of service and parts facilities shows 
a. healthy trend to steady, sound 
business procedures. — Grorczs L. 
Guaser, Los Angeles. 


Quinn Adds Shop 


A paint and body shop have 
been added to the new building of 
Quinn Motor Co. (Chrysler), Dal- 
ton, Ga. Three stalls and storage 
space are provided in expansion. 
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Exports Only a Dribble, RMA Says... 





99% 


Nation’s Tires 


Held for Home Use 


NEW YORK.—More than 99 per- 
cent of the nation’s total passen- 
ger tire output is going to Ameri- 
can motorists, Rubber Manufac- 
turers Assn. reported last week. 

Export markets received less 
than one percent of the total 
output—389,387 of the 41,451,935 


. 
Antifreeze ‘Deals’ 
7 . 

Bring Warning 

PHILADELPHIA. — The Phila- 
delphia Automobile Trade Assn. 
has warned its members against 
dealing with individuals who tele- 
phone and offer for sale perma- 
nent antifreeze in 54-gallon drums. 
The callers describe their anti- 
freeze as part of a large quantity 
obtained through government sur- 
plus disposal, PATA reported. 











THIS TIMELY BOOKLET 


Fir B® 


Here’s a booklet that’s as timely as 
tomorrow—jam packed with proved 
ideas for promoting your Service De- 
partment. It contains methods, forms 
and materials necessary to make in- 
telligent customer follow-up pay you 
dividends in sales and profits. 

Get this booklet, or any of the 9 other 
R & R files containing information re- 
garding forms and materials on their 
vital subjects. You don’t even need to 
write a letter—just check off your 
wants on the list below, attach it to 
your letterhead, and mail to 


The Reynolds & Reynolds Company 
Dayton 7, Ohio 


Please send information on the 
subjects checked: 


[) Selling Your Service De- 
partment 


0) Service’ Dept. Operating 
Forms 


C) General Office Forms 
([] Accounting Aids 


(J Paper Tools for Handling 
Car Sales 


( Parts & Accessory Control 

C] Credit and Collection Forms 
[) Dealer Stationery & Checks 
( Payroll Systems and Forms 


() Factory Designed Account- 
ing Systems 








passenger car tires produced be- 
tween Jan. 1 and Aug. 31. 

Bulk of the shipments, 34,548,026 
units, were sold as replacements 
during the eight-month period, 
more than were channelled to re- 
placement markets in any year 
since 1931. The automotive indus- 
try received 5,887,121 units for orig- 
inal equipment through Aug. 31. 

August production was up sharp- 
ly. Passenger tire output climbed 
17.61 percent from July to 5,790,850 
units. Production of truck and bus 
tires rose 19.01 percent to 1,263,016 
units, while output of truck, bus 
and passenger inner tubes soared 
23.33 percent to 7,032,135 units. 

The actual inventory, exist- 
ing principally in distribution 
pipelines in the form of pas- 
senger casings enroute to distrib- 
utors and dealers, amounted to 
2,288,409 units on Aug. $1, the as- 
sociation said. 

The report covered only automo- 
tive pneumatic casings. It did not 
show production of hard rubber 
tires, bicycle or motorcycle tires, 
or pneumatic tires for aviation, 
farm and industrial equipment. 


Retail Gas Assn. 
Formed in W. Va. 


CHARLESTON, W. Va.—Voicing 
opposition to any increase in gaso- 
line taxes, retail gasoline dealers 
throughout the state organized the 
West Virginia Retail Gasoline 
Dealers’ Assn. last week. Officers 
are Karl Wince, Philippi, presi- 
dent; R. D. Caney, Montgomery, 
vice-president; A. E. Withrow, 
Charleston, executive secretary; C. 
J. Hays, South Charleston, secre- 
tary, and Paul J. Whittington, 
Charleston. 

An executive committee was ap- 
pointed to serve as a board of di- 
rectors until the first annual con- 
vention. Members of this commit- 
tee are Earl Cottrell, Charleston; 
H. J. Coffman, Philippi; W. H. 
Johnson, Rainelle; George Byers, 
Charleston; B. L. Shinn, Ripley; 
J. D. Stuart, Charleston; C. F. 
James, Charleston; Cecil Goff, 
Charleston; Rex King, Parkers- 
burg, and A. E. Dery, Charleston. 


Speed Show 


Bear Film Covers Race 


At Indianapolis 

ROCK ISLAND, Ill.—‘A Man’s 
Game,” a 16-mm. sound movie in 
technicolor of the 1946 race at In- 
dianapolis, produced by Bear Mfg. 
Co., has been placed with the firm’s 
representatives in various parts of 
the nation for projection by inter- 
ested persons. Arrangements can 
be made by writing the firm here. 

The film shows shots of the time 
trials, qualifying runs, mechanical 
preparations on the days preced- 
ing the race, the drivers’ meeting 
and other activities. 

Among the celebrities shown are 
Henry Ford Il, Jimmy Doolittle, 
George Robson and Joe Thorne. A 
nostalgic touch results from the 
pictures of the old car parade. 











Morgan-Whitley Erects 


$500,000 Parts Plant 

HOUSTON, Tex. — A new auto 
clutch and brake-shoe rebuilding 
plant will be erected here at a cost 
of $500,000 by Morgan-Whitley Co., 
officials have announced. The 10- 
year-old company now operates in 
17 states. 

The new plant will consist of two 
two-story reinforced concrete and 
steel and masonry buildings for 
shop, sales and office use. The shop 
building will be 150 by 100 feet and 
the air-conditioned sales and office 
building 50 by 100 feet. Cost of the 
buildings and grounds will be ap- 
proximately $250,000 and equipment 
$250,000. 


Orchard Park Sales 


A business name has been filed 
for Orchard Park Motor Sales, 14 
W. Quaker St., Orchard Park, N. 
Y., by Dayle Hawver. 











‘and youll get the best of service — 
HERE (TIS! 
| oe, ST) | 

















PrepostEROUs, of course ... but what a load of problems would be solved 
if all the complications of service after the sale could be disposed of that sim- 
ply! Years of trouble-free performance boxed up and delivered right at the 
time of sale! No more frenzied calls for out-of-stock parts, no complaints on 
workmanship, no gripes on bills rendered. Everybody happy — customer, 
dealer, manufacturer! 

But everyone knows that the only answer to service headaches is in still better 
service, with buyers’ votes being cast for the manufacturer who sponsors it, the 
dealer who delivers it. 


ice front” — call on the manufacturer’s 


dealers and on the individual mechanics in 


@ Good Service is made up of many things. 


None is more important than tools... 
the shops. They display, demonstrate, sell 


and deliver recommended tools. They me- 
thodically call back, follow up, and main- 


tain a service tool program at its top 


efficient tools for every service operation. 
Snap-on is not only top producer of fine 
service tools, but Snap-on’s unique, direct- 
to-user distributing organization PUTS 
THE TOOLS TO WORK... gets the right 


tools into the hands of mechanics in service 


efficiency. 


This service Snap-on is today giving to 


establishments throughout America. many leading manufacturers. If you are 


Snap-on’s trained field men “cover the serv- interested in full details, write Snap-on! 


SNAP. ON Tests conrenetey 
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SERVING BUSINESS EVERYWHERE WITH TOOLS FOR BETTER SERVICE 
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CHAMPION 


SPARK Plitic | ot Ee TI 


CHAMPION SPARK PLUG has announced a new cleaning and testing unit which will 
be known as the ‘‘Champion 500 Series Service Unit.’’ It presents a new design, a new 
standard of appearance to increase its promotional effectiveness, and many new me- 
chanical features which obsolete former methods of testing, the company states. Pro- 
duction is being speeded to fill the demand as quickly as possible in an effort to help 
the trade take full advantage of the seasonal consumer interest in spark plugs. 











No Permit for Flunkers 


Stiffer Tests Would Keep Poor Drivers Off 
Road in N. J. Safety Campaign 


TRENTON, N. J.—Plans for a 
$600,000 program aimed at making 
New Jersey drivers “safety con- 
scious before they go out on the 
highways” were disclosed here last 
week by State Motor Vehicle Com- 
missioner Arthur W. Magee at a 
hearing before the state budget 
director. 

Magee proposes to set up a driv- 
er-training program, stiffen driv- 
ers’ tests and promote safety edu- 
cation. 

Explaining the new tests might 
be termed “in-training exams” in 
which applicants would be given 
tips on proper driving, Magee said: 
“First things learned are retained. 
If our new drivers only knew the 
right from wrong in safety before 
they drove cars on our highways, 
a lot of accidents would be pre- 
vented.” 

The plan, described as an out- 
growth of the President’s Traffic 
Safety Conference in Washington, 
includes the establishment of 30 
new driver examination stations 





equipped with the latest testing 
equipment and replacing the 30 
stations now in use. 

Containing 1,200 to 1,500 square 
feet of floor space, each of the new 
stations would be furnished with 
apparatus to test an applicant’s 
brake-pedal reaction, depth percep- 
tion and reaction to glare. 

Magee also said re-examinations 
of persons beyond 40 years of age 
are planned at various intervals. 
Those unable to pass the tests 
would be denied a license to oper- 
ate on New Jersey highways. 

Under New Jersey’s present li- 
censing system an applicant may 
obtain a license at the age of 17 
and despite the fact that he may 
subsequently suffer infirmities or 
impairment of sight there is no 
provision for his re-examination. 
Renewals are granted on applica- 
tion and payment of the annual 
$3 fee. 





To feel the pulse of the industry, con- 
sistent reading of Automotive News is a 
necessity. 





TRUARG helps Sargent produce 
superior lock at lower cost! 


MOVING |p <4 









Send for booklet containing 
interesting engineering data. 





WALDES KOHINOOR, INC., LONG ISLAND CITY 1, N.Y. 





vita 


in making repairs.” 


Waldes Kohinoor, Inc., 
47-10 Austel Place 
Long Island City 1, N. Y. 


Name & Title 


U. S. PAT. RE 18,144 


tion in moving parts.’ 


IN PRODUCTION: “Truarc reduces machining op- 
erations, cuts assembly time, helps eliminate the 
grub screw hitherto universally deemed essential.” 







“TRUARC HELPED MAKE THIS LOCK POSSIBLE” 
says Sargent & Company, New Haven, Conn., 
leading lock manufacturers for 74 years. 


IN DESIGN: ““Waldes Truarc Retaining Rings 
permit closer tolerances; result in more compact 
design; provide full circumferential bearing at 

Tnslets: help to make possible a 30% reduc- 


IN SERVICE: ““Truarc maintains accurate, unvary- 
ing relationship of parts, simplifies disassembly 
and reassembly, reduces possibility of damage 


IN COSTS: “The many advantages provided by 
Truarc have contributed to the great economies 
that enable us to produce this finer-lock at a 
new low cost for a quality product.” 


Whatever your product, whether old and 
basic, or a comparative newcomer, there’s a 
Waldes Truarc Retaining Ring that will make 
it simpler, more economical to make and repair. 
For Truarc, with its never-failing grip and pat- 
ented design assuring constant circularity, gives 
you a new approach, a superior solution to 
fastening problems. Send us your drawings; 
Truarc engineers will be glad to show how 
Truarc can help you. 


14-H 


Please send Booklet on Truarc Retaining Rings to 





Firm. 





Address 





Zone. 


State 





City 


Gee cee ces es ee ee ee ee es ee ee ee ee ee es 


VISIT TRUARC BOOTH AT NATIONAL METAL CONGRESS, ATLANTIC CITY, NOVEMBER 18-22 








Housing Shortage Hits 


Cars in Manhattan 

NEW YORK. — Dead storage 
space for passenger cars in 
Manhattan is virtually unavail- 
able because of congested ga- 
rage facilities resulting from the 
city’s drastic anti-parking reg- 
ulations, a survey by the Auto- 
mobile Club of New York has 
disclosed. 

Manhattan motorists hoping 
to lay aside vehicles for the win- 
ter, the survey indicated, will 
have to search for storage quar- 
ters in the upper Bronx, outly- 
ing sections of Brooklyn, Long 
Island, Westchester and néarby 
New Jersey. 








Paint Advances 
Are Hailed by 
Dodge Officials 


DETROIT.—A completely new 
paint department has been put into 
operation at Dodge, it was an- 
nounced last 
week. 

By means of 
new direct - fired 
ovens, Dodge has 
attained a new 
quality control of 
its baked enamel 
finishes that is 
said to be un- 
matched in the 
industry, provid- 
ing a better and 
harder bake for 
longer lasting, 
more lustrous car finishes, accord- 
ing to F. J. Lamborn, vice-presi- 
dent and general manager of 
Dodge. 

The new paint department is a 
feature of the 385,000 square foot 
postwar building addition that has 
expanded the Dodge main plant to 
nearly 6,000,000 square feet. It oc- 
cupies three floors of a hollow 
square section of the addition, so 
that bodies go round and round, 
dropping down a floor on each cir- 
cuit until the finishing process is 
complete. Handling of the bodies 
is reduced to a minimum. Old con- 
veyors were in sections requiring 
transfers. The new ones are con- 
tinuous for each floor. 

As an indication of the efficiency 
of the new ovens, they occupy only 
half the length of the old prewar 
ovens in which large volumes of 
air were handled at comparatively 
low velocity. In the old ovens half 
of the oven-travel time was re- 
quired to raise the body to baking 
temperature. The new ovens ac- 
complish this in less than five min- 
utes, and cut the total oven travel 
time fully 50 percent, which ex- 
plains their shorter length. 

Installation of the new ovens was 
accompanied by installation of new 
wider spray painting booths, of the 
latest design, well lighted and ven- 
tilated, with a water curtain and 
constant flow of water beneath the 
floor for maximum paint recovery. 


For Safety 
Long Educational Plan 
Started by Oil Firm 


SAN FRANCISCO.—A safe driv- 
ing campaign to cover a period of 
several months and to be con- 
ducted in cooperation with Na- 
tional Safety Council, local traffic 
authorities, police departments and 
automobile clubs throughout the 
11 western states and financed by 
General Petroleum as a public ser- 
vice, was announced last week by 
Cc. S. Beesemyer, vice-president. 
The campaign starts Nov. 1. 

“Extensive research which we 
recently conducted disclosed that a 
surprisingly large proportion of 
last year’s record traffic accidents 
were caused, not by recklessness, 
but by poor driving habits on the 
part of people who sincerely 
thought they were operating their 
cars properly,” Beesemyer said. 

“Our thought is to help new driv- 
ers start their motoring careers 
with safe habits, as well as to show 
the older ones what they are doing 
improperly.” 


F. J. Lamborn 








Bays Boosts Space 
More sales and service room will 
result from»a 30 by 70 foot build- 
ing for W. L. Bays (Chrysler), 
Onaga, Kan. 
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Chrysler Wage Talks Continue... 





GOP Prepares to Push 
For Curbs on Labor 


(Continued from Page 1) 


Democrats mustered sufficient 
votes in the House to sustain Pres- 
ident Truman’s veto. 

CIO leaders, preparing to coor- 
dinate their wage drive against 
industry, were none too happy 
over the setbacks handed PAC- 
backed candidates in the Republi- 
can sweep. 


Ouster of such New Deal stal- 
warts as Senators Guffey, Tunnell 
and Mitchell left only a handful 
of 100 percent dependables to fight 
for the union’s cause in the legis- 
lative battles ahead. 

AFL chieftains were also fearful 
of what lay in store for them in 
the Ejightieth Congress, although 
they had maintained an “on-the- 
fence” position in most major cam- 
paigns. Indicative of the future 
trend of events, perhaps, was the 
enactment during the last Con- 
gress of bills designed to restrict 
activities of the musicians’ and 





teamsters’ unions, both AFL affi- 
liates. 

Resumption of wage negotia- 
tions between Chrysler and the | 
UAW-CIO, meanwhile, ended a 
brief respite in labor activities | 
over election day. 

Company and union negotiators 
continued to withhold comment on 
the progress of the discussions. | 
No major development is antici- | 
pated until the CIO annual conven- | 
tion, which starts next Monday. | 

The exact amount of the cost- | 
of-living raise sought by the Chrys- | 
ler UAW may be divulged at this | 
convention, which will undertake 
to frame a wage policy applicable | 
to all CIO unions. 

Wage talks between the United | 
Mine Workers-AFL and the gov- | 
ernment coal administrators were 
also resumed. John L. Lewis’ 
union gave strong indications 
that it would demand a wage 
hike of 25 cents an hour. 

Ford Rouge Local 600, which has 
threatened to strike Nov. 29 in a 
dispute over alleged health haz- 
ards, tempered its demands some- 
what in the face of company in- 
sistence on recognizing the com- 
pany security clause in the 1946 
contract. 

The union has dropped its de- 
mand that the clause be entirely 
disregarded in all future dealings, 
and now wants only the 18 wild- 
cat strikers penalized by the com- 
pany to be restored. 

Ford Invokes Clause 

Ford invoked the company se- 
curity clause to lay off 17 of the 
wildcatters and fire the alleged 
leader of the strike, which oc- 
curred late in September as a re- 
sult of worker protests against the 
use of sodium fluoride in steel 
making at the Rouge plant. 

The local filed its strike notice 
Oct. 29 after company and union 
officials disagreed on the results 
of a test conducted by state agen- 
cies to determine whether the use 
of sodium fluoride was safe. A 
rank-and-file meeting to ratify the 
strike call will be held next week. 

Reopening of the St. Joseph 
Lead Co. mines in Missouri drew 
a sigh of relief from automotive 
makers, worried by the critical 
shortage of lead for batteries. 

The mines had been strikebound 
for five days in a dispute caused 
by the discharge .of an employe. 
One-third of the nation’s new lead 
is produced by the St. Joseph pits. 

The lead settlement came as sup- 
plier strikes continued on a grad- 
ual decline. None was reported in 
Canada, and only 36 in the U. S. | 
This compares to a September to- 
tal of 60 in both countries. 

Taft Stresses Case Bill 

Post-election forecasting on la- 
bor action in the new Congress 
was based on the known beliefs 
of Republican leaders on Capitol 
Hill, who will control the impor- 
tant committees where legislation 
is formulated. 

Senator Taft, instrumental in de- 
termining party policy on domes- 








tic issues, has voiced the opinion 
that the Case bill will be resur- 
rected as the base of a new indus- 
trial relations code. 

Besides giving unions legal re- 
sponsibility for observing their 
collective bargaining contracts, 
Taft would also curb the role 
played by the federal government 
in contract negotiations. 

The Ohio senator is also known 
to favor the adoption of limitation 
on the NLRB powers. Foremost on 
Taft’s program is a closer defini- 
tion of the labor board’s authority 
in conducting bargaining elections 
and in deciding jurisdictional dis- 
putes. 

Some labor analysts, on the other 
hand, believe that the Republican 
upsurge will not mean a renewal 
of the drastic anti-labor policy of 
the 1920s. 

They declare that the progres- 





sive wing of the party has also 
increased its congressional influ- 
ence as a result of the landslide. 
They point to the election to the 
Senate of such liberal Republicans 
as Baldwin, in Connecticut; Thye, 
in Minnesota; Cain, in Washing- 
ton, and Ives, in New York. 

Under the leadership of Senator 
Morse, of Oregon, the most pro- 
labor GOPster in the upper cham- 
ber, this bloc is expected to oper- 
ate against the passage of too vio- 
lent restrictions on labor’s rights. 
Of course, the remaining New 
Deal Democrats in Congress will 
join in the labor temperance drive. 

GOP Sights on ’48 Race 

It is also observed that the Re- 
publicans will be trying to project 
the anti-Democrat trend into the 
1948 presidential contest. Although 
CIO support in 1948 is as improb- 
able as a Truman reelection in 
that year, AFL backing of GOP 
candidates is regarded as possible 
if the platform of these aspirants 
presents a moderate position on 
organized labor. 

The possibility of an AFL 
swing to the Republicans is en- 
hanced by the likelihood that 
John L. Lewis is slated to suc- 
ceed William Green as union 
president next fall, when the lat- 


Detroit, Dearborn and Dallas, i d as 


““THAT’S ALL WE NEED now to make our customers hap ‘ 
following the opening of his Lincoln-Mercury dealership in Wichita Falls, Tex. “*People 
are coming in to see our cars, flowers are still fresh, and everything looks pretty nice, 
but we do need about a thousand cars.’’ McDonald, a veteran of 21 years with Ford in 





py,’’ wrote 0. McDonald 





troller of the Dallas branch to go into 


business for himself. Above is G. D. Nicolson, formerly Wichita Falis Lincoln-Mercury 
dealer, now a Lincoln-Mercury dealer in Fort Worth; McDonald (center) and W. T. 
Jones, Fort Worth, Lincoln-Mercury dealer, at the opening of the McDonald dealership. 





ter is expected to announce his 
retirement. 

The UMW czar is strongly Old 
Guard Republican in many of his 
beliefs on domestic and foreign 
policy. He would undoubtedly wel- 
come the opportunity to back the 
Republican presidential nominee, 
in view of his recent scraps with 
the New Dealers over wages and 





working issues for the miners. 





All in all, it appears as if some 
recasting of the labor law is in 
order for the Eightieth Congress. 
The Democrats do not have the 
numbers to resist such efforts 
again, but an influential group in 
the Republican camp opposes the 
passage of curbs so stringent that 
the leanings of organized labor will 
be forced back to the Democratic 
column. 





From Coast-to-Coast TEXACO DEALERS present 
















ttt EVERY SATURDAY AFTERNOON 


The METROPOLITAN’ OPERA BROADCASTS, 


direct from the stage of the Metropolitan Opera House. Three full hours of 


great music... 


marking the seventh consecutive year of Texaco sponsorship 


ILLIONS of car owners listening every 


Add up all this advertising support and you 
have just one of the many reasons why Texaco 
Dealers are busy dealers! 


November 16 through March 15, 


. on 178 Stations of the ABC Network, Coast-to-Coast. 


millions more 


THE TEXAS COMPANY 


GREAT RADIO SHOWS! 


M Saturday afternoon... 


every Sunday night... 
networks with a total of 320 stations. 





on two nation-wide 


Radio is only a part of the advertising support 
given Texaco Dealers everywhere — to help them 
sell their services and products. In addition, there ; 
are millions of Texaco advertising messages in 
leading magazines and farm journals... 
sands of billboards from coast-to-coast . . 
all kinds of localized dealer selling aids. 


thou- 
. plus 

























SkY Chief and FURE-CHIEF casounes 


HAVOLINE and TEXACO MOTOR OILS - 
CHASSIS LUBRICATION - 


REGISTERED REST ROOMS 


MARFAK 
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| McQueen Hails 
Return of High 
Speed Tires 


AKRON.—Days of the wartime, 
35-mile-per-hour passenger car tire 
are definitely over. 

This good news for America’s 
motoring public 
was pointed out 
here last week by 
L. A. MecQueéen, 
vice - president in 
charge of sales of 
the General Tire 
& Rubber Co., 
who said the rub- 
ber industry has 
fought strenuous- 
ly since the war’s 
end to obtain 
governmental per- 
mission to  pro- 
duce a tire “capable of answering 
the motorist’s challenge.” 

The production of a tire with a 
greater factor of safety is now 
possible under the Civilian Produc- 
tion Administration’s revised R-I 
regulation, which permits the use 
of much more natural rubber in 





L. A. MeQueen 








A DEALER GROUP at the 1947 Pontiac sales prevue In Detroit last week. Next to 
table, E. E. Gouldman, Shore Pontiac, Salisbury, Md.; Charlies Currie, Currie Pontiac, 
Detroit, Back, J. F. Husted, Putnam Sales, Wellsboro, Pa., and ©. A. Sirl, Geiger- 
Sirl, Inc., Cleveland. 





the manufacture of all passenger 
tires. 

“This new revision is the real ‘go 
ahead’ from the General Tire’s 
standpoint,” McQueen pointed out. 
“We now are able to return the 
premium Squeegee tires to our line 
—and these tires have a proven 
factor of safety that will meet the 
motorist’s challenge, I am sure. 

“It is a widely known fact that 





most of the other rubber companies 
are geared to compete in the pre- 
mium tire field. We recognize this 
as an attestation that the nation’s 
motorists are demanding better 
tires—and we will try to meet this 
demand.” 





What do you want to buy, sell or trade? 
See Classified Want Ads, inside back cover, 
this issue. 





Keller Cites Shortages . . . 





Little Output Increase 
Seen Immediately 


(Continued from Page 1) 


were only 10 percent greater, the 
report showed. 

Keller also pointed out that the 
net inventory of $101,796,692.14 as 
of Sept. 30, 1946, is at an all-time 
high in the corporation’s history. 

“It reflects not only higher ma- 
terial costs,” he said, “but an un- 
balance brought about by the fact 
that some materials were avail- 
ale, delivered and accepted before 
the impossibility of procuring 
others made it necessary to cut 
schedules.” 

The immediate difficulty on pro- 
duction arises from the shortage 
of materials, Keller said, of which 
“the flat steel situation is typical 
and most outstandingly important.” 

“There are a number of factors 
involved in this situation. Acute 
shortages of various materials 
have led other industries to turn 
to steel as a substitute and new 
uses for which it was not previ- 





Mr Dealer: 
Increase Your | 
on New Car Sales 
and Service! 





THE MODERN OJL FILTER 


Providence 16, 
Co., Ltd., Toronto. 


ore Oil & Motor Cleaner 


Here’s How To Do It: Before any car leaves 
your showroom, check to see if it’s filter- 
equipped. If not, install a Fram oil filter. That 
gives you an extra sale, an extra profit—and 
those Fram profits can add up to a pretty 
piece of change for you every month! 

Let your customers know it’s your policy to 
install a Fram on every car because Fram pre- 
vents unnecessary wear—saves breakdowns, 
overhauls, money. Tell them how Fram re- 
moves dust, dirt, grit and other abrasives 
that would otherwise grind away motor parts. 
You'll be doing motorists a real service, win- 
ning good will, by equipping their cars with 
Fram oil filters. 

And don’t forget, you can build a nice repeat 
business on genuine Fram replacement car- 
tridges, too. Have your mechanics check the 
oil filter on every car that comes into your 
shop—and install a genuine Fram replacement 
cartridge when it’s needed! Fram Corporation, 


R. I. In Canada: J. C. Adams 


FRAM 


on MOTOR CLEANER 








ously in demand are now absor}h 
ing a substantial percentage of th« 
available tonnage.” 

He pointed out that the wer 
converted certain flat-steel pro 
ductive capacity to other pur 
poses. Also, he said, there have 
been delays in the construction 
of new steel mills and “loss of 
tonnage due to the coal and stee! 
strikes of last winter and spring 
is irreparable.” 

Referring to the discussions of 
wages with the UAW-CIO which 
have just recently been undertaken 
at the union’s request, Keller stat- 
ed that “this situation seems to 
be part of a general instability 
in the wage structure not only in 
the automotive industry, but else- 
where.” The immediate effect of 
these negotiations on Chrysler 
operations was called “unpredict- 
able” by Keller. 

Keller pointed out there seems 
to be widespread discontent on the 
part of workers with wages, cus- 
tomers with prices, and investors 
with the prospects for the profit- 
able operation of their properties. 


“It is quite obvious that all are 
suffering to some degree from dis- 
locations that characterize postwar 
periods,” he said. “The solution, 
and the time required to achieve 
it, will be profoundly influenced 
by the approach to its problems 
which the country adopts. 

“Meanwhile, our attention is di- 
rected toward adapting our own 
operations as rapidly and as skill- 
fully as possible to whatever 
changes in the overall situation 
may occur.” 





Nash Appoints 
Zone Heads in 
Three Cities 


DETROIT.— Appointment of 
three new zone managers in charge 
of Philadelphia, Pittsburgh and 
Buffalo was an- 
nounced last 
week by H. C. 
Doss, _ vice-presi- 
dent and general 
sales manager of 
Nash. The ap- 
pointments are 
effective immedi- 
ately. 

J. F. Cox, for- 
merly zone man- 
ager of Pitts- 
burgh, has been 
named zone man- 
ager at Philadelphia succeeding 
George Albrecht, deceased. Cox en- 
tered the automobile business in 
1915 as a salesman for Chalmers. 
Subsequently he served in World 
War I and after discharge became 
sales manager of L. A. D. Motors, 
Brooklyn, N. Y. Later he estab- 
lished a dealership and continued 
in that branch of the industry un- 
til 1935 when he joined Nash as 
district manager at the New York 





J. F. Cox 





R. E. Carlin 


E. S. Carpenter 


zone. In 1944 he was advanced to 
zone manager at Pittsburgh. 

E. S. Carpenter has been ap- 
pointed manager of the Pittsburgh 
zone, succeeding Cox. Before Car- 
penter joined the zone office at 
Pittsburgh in 1932, he had been 
the Graham-Paige distributor in 
that city. After serving in various 
sales capacities he was advanced 
in 1944 to the position of zone man- 
ager at Buffalo. 

R. E. Carlin, now in his sixth 
year with Nash, has been ad- 
vanced from assistant manager to 
manager of the Buffalo zone, suc- 
ceeding Carpenter. 
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PUROLATOR PRODUCTS, INC., New- 
ark, N. J., will feature the Purolator 
micronic oil filter element. It is designed 
to provide three times the filtering area 
as prewar ‘‘waste-type’’ filters, yet is no 
larger in size than its predecessors in the 
Purolator line. This is accomplished by a 


pleating arrangement of the plastic im- 
pregnated paper. (ASI Show). 
* * * 





EMESS TOOL & CHEMICAL CO. has 
increased production facilities for the new 
Model 15 Hi-Heat Solder Spray Gun. It 
has a steel head which permits a 1,000 F. 
working temperature. Domestic sales are 
handied by General Products, Englewood, 
N. J. (ASI Show). 

* * * 


CASCO 
HEATING ELEMENT 


are 


NEW ELEMENT wove 





CASCO PRODUCTS will show its new 
automatic popout cigaret lighter. The spe- 
cial construction features will be fully 
demonstrated for convention visitors. (ASI 
Show). 





A NEW SELENIUM rectifier battery 
charger, so small, light and compact that 
a motorist can easily carry it in his car, 
is being produced by Federal Telephone & 
Radio Corp., Newark, N. J. 

* * * 





SAFE-T-GRIP spring tool facilitates the 


installation or removal of coil springs on 
brakes, clutches, etc. Cut-away drawing 
shows how neck of spring is held securely 
in tip of tool with a few turns of the 
handle. Long handle provides leverage for 
stretching springs. It is manufactured by 





Thermacote Mfg. Co., 420 S. San Pedro 
St., Los Angeles. 
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BRAKE SERVICE: 
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CENTRAL UNIT of the Precision Pro- 
cessing brake service shop featured by 
Thermoid. On the bench, from left to right, 
are the precision burnisher, riveter, and the 
drilling and counter-sinking machines. Un- 
der the bench is the large dust collector 
bin. (ASI Show). 

* * * 





B-K VACUUM gauge for instrument 
panel or steering post mounting is made 
by Bendix Products, South Bend. Its most 
valuable service is to enable the operator 
to visually note the condition of the power 
braking system over definite periods, due 


to age or hard use. 
7 . . 





AUTO-LITE’S new spark plug cleaner 
that will be available to dealers and dis- 
tributors In 1947. 





GALVIN MFG., makers of the new Mo- 
torola Automatic Push Button gasoline car 
heater, claims another merchandising 
‘first.’ With the new display setup, it 
is possible to conduct a complete sales 
demonstration of the heater actually in 
operation, right in the dealer's store. 








TRANSITEER PROVIDES instant access 
to strip road maps when pressed to the 
instrument panel. The case is of chromium 
plated metal. Twin Lakes Marine Prod- 
ucts, Lake Park, Ga., is the manufacturer. 

* * * 





KEYLESS KAPS are placed on the filler 
pipe of a car and turned tight. They are 
removed by turning to the proper combi- 
nation. Keyless Kaps, Inc., Four N. 
Broadway, Akron, is the manufacturer. 

* * * 





IN ADDITION TO its automatic tops 
for convertible cars, electrically operated 
by finger-tip controls, F. L. Jacobs Co., 
Detroit, has developed a new window lift. 
It raises or lowers the windows to any 
desired height by a touch of the finger. 
Each window is individually controlled by 
a button on each door. A complete set of 
buttons is also on the instrument panel 
so the driver can control windows indi- 
vidually or in combination. 

* * * 





A TOGGLE STRAP that you can han; 
on to for dear life as you swing around 
curves, without fear of its stretching or 
soiling is possible if made with Plexon, 
the new plastic coated yarn, according to 
Merlang Mfg. Co., 19 W. Thirty-fourth | 
St., New York. 








MORE THAN 850 hand service tools are 
to be shown by Plomb Tool Co., 2209 Santa 
Fe Ave., Los Angeles 54. Some 270 of the 


tools will be P & C tools, manufactured 
by the P & C Hand Forged Tool Co., 
Portiand, Ore., a subsidiary of Plomb. 
(ASI Show). 
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STANDARD MOTOR PRODUCTS, mak- 
ers of ignition parts and battery cables, 
has adopted this merchandising unit. The 
stock control cabinet is built to hold boxed 
parts of every size. It is designed so that 
the location or identification of any part 
is @ moment’s work. The firm is at 37 
Northern Bivd., Long Island City, N. Y. 
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A DIFFERENT TYPE of portable chem- 
ical cleaner, heated electrically, and em- 
ploying a finely atomized spray of water, 
made by Hartman Corp. of America, 6417 
Manchester Ave., St. Louis. 





METRON INSTRUMENT CO., 432 Lin- 


colin St., Denver, is marketing an instru- 
ment for measuring the braking action and 
acceleration of motor vehicles. The unit is 
completely self tained and requil no 
electrical or mechanical connections to the 
motor or other parts of the vehicle. Com- 
pletely equipped with a universal mounting 
arm and instruction folder, it can be 
mounted in an automobile in less than two 
minutes and is usually mounted under one 
of the screws in the windshield molding. 
Uses listed include testing brakes, pulling 
power, compression. 











You wilt USING 1 
OPERATE. WRENCH WATCH 





A NEW TYPE of socket wrench, the 
Rich wrench, is announced by Allegretti & 
Co., 609 S. Grand Ave., Los Angeles 14. 
The wrench is said to be designed to per- 
form more efficiently the work of the 
ratchet wrench. The following advantages 
are claimed: It takes hold in three de- 
grees or less of turn, whereas the ratchet 
wrench requires up to 18 degrees; it 
catches immediately in any position, elim- 
inating back-drag. 

* 


* * 





DEALERS CAN MAKE more money 
with Hydra-Spra motor washer, according 
to the maker, Vernon Equipment Corp. 
Motors can be cleaned in about 20 min- 
utes by means of compressed air and 
Hydra-Sol, a new detergent, it states. 

* * * 





INTERNATIONAL CHAIN & MFG., 
York, Pa., will feature Campbell Lug- 
Reinforced tire chains for passenger cars, 
trucks and buses in its exhibit (ASI show). 

* * * 





THE MARMAN high temperature mani- 
fold coupling ts designed to afford positive 
seal for all types of manifold joints under 
high temperature and excessive vibration. 
Diagram figure indicates that as clamp ts 
tightened, the wedging action of the ven- 
tilated retainer draws together the flanges 
of the manifold. It is made by Marman 
Products Co., 940 W. Redondo Bilvd., In- 
glewood, Calif. 

* # ~ 


Latest Model Unveiled 
By Talk-A-Phone 

The Talk-A-Phone Co. of Chicago 
23, manufacturers of inter-commu- 
nication systems, recently unveiled 
its latest model, the special deluxe 
line. Features previously found only 
in the deluxe and other Talk-A- 
Phone models are now available in 
these new systems. 
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The Whistling VENTALARM in Your Gas Tank: 


@ prevents blowbacks, overfilling 

@ saves time and money 

@ eliminates danger of flash fires 
Watch for new 1947 car, truck and bus models 
equipped with the efficient, economical VENTALARM! 














SCULLY SIGNAL CO., 88 FIRST ST., CAMBRIDGE 41, MASS. 














DISTRIBUTOR S---test item in Auto Showroom today. 


Should be in every glove compart- 
ment. Motorists are asking for 
Jiffy Lamp. Retails for $2.75 each— 
12 ft. tested cord, 32 c.p. bulb, fully 
guaranteed, OPA. approved. Deal- 
ers ordering thousands weekly— 
get your share of this business. 
Write pe Immediate delivery. 
Special Christmas package no extra 





Output 


(Continued from Page 1) 


hamper present and future plans 
of car and truck makers. It is re- 
ported that the present lead short- 
age will be sustained and become 
even more acute in 1947 unless de- 
control action is taken to invite 
imports and increased domestic 
production. 

The same circumstances are 
said to apply to the shortage of 
copper. Industry opinion is that 
decontrol would allow mine inter- 
ests to attract more labor by 
paying higher wages, thereby in- 
creasing copper output to such 
an extent that supplies would be 
ample within a few months. 
Combined U. S. and Canada car 
and truck output last week also 
dropped to an estimated 92,300 
after the revised 95,986 of the pre- 


vious week. 


Passenger car output in the U. 


S. by General Motors last week 
climbed to another new estimated 
postwar high of 29,904 compared 
with the revised total of 29,892 the 
week before, a postwar record. 
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JOBBERS AND CONVERTERS 
Artificial Leather, Plastic Fabrics 
and Cotton Textiles 


AUTOMOTIVE FABRICS 
FOR SEAT COVER MANUFACTURERS 


Woven Fibre 
Sport Topping 
AVAILABLE FOR IMMEDIATE DELIVERY 

Samples Mailed on Request 


Artificial Leather 
Colored Sailcloth 


SOUTHEAST FABRICS COMPANY 


NEW YORK 13, N, Y. 
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Our 


LOWEST COST 
I Automobile Finance Insurance ! 


We are specialists familiar with all the complexities 
of modern automobile finance insurance for finance 
companies and dealers financing their own time-sales. 
policies, certificates and other forms are spe- 
cifically designed for this type of insurance. 


Write for Full Particulars Without Obligation 


RESOLUTE FIRE INSURANCE CO. 


mpoany Oraqanized in 1996 


HARTFORD 4, CONN 


GM truck production also con- 
tinued to increase appreciably. GM 
last week built an estimated 8,593 
commercial vehicles in the U. S. 

Also, for the first time in months, 
Canadian divisions of GM reported 
that no supplier strikes were af- 


=|fecting operations. 


Operating under schedules cur- 
tailed by 10 percent, passenger 
car assembly at Ford Motor Co. 
dropped to an estimated 13,238 
after a revised output of 14,535 
the previous week, according to 
Automotive News figures. 

At Ford in Canada, a three-day 
work schedule continued. 

And still operating under sched- 
ules trimmed by approximately 40 
percent, Chrysler assemblies of 
passenger cars in the U. S. dropped 
again to an estimated 10,862 after 
a revised count of 11,139 the week 
before. 

Most of the activity in Chrysler 
plants in Canada last week still 
involved the reconditioning and 
setting up of equipment. Chrysler 
sources revealed that not much 
output in Canada can be expected 
until a Canadian supply situation 

evidences marked improvement. 

Output of Kaisers and Frazers 
at Willow Run last week contin- 
ued on a sustained upward trend 
as an estimated 753 cars were 
turned out, compared with 634 the 
week before. 

With steel and other essential 
supplies reported in satisfactory 
abundance, Packard last week 
accounted for the assembly of an 
estimated 1,446 cars compared 
with a revised effort of 1,464 the 
previous week. 

Last week’s estimated total at 
Nash fell slightly to 2,806 cars after 
a revised count of 2,881 the week 
before. 

Registering an estimated effort 
of 1,879 cars and 1,131 trucks, Stu- 
debaker schedules last week were 
idled on election day by a union 








Cash with Order, F.0.B. Phila., Pa. 


The New 
Keystone Bumper Hitch 
FOR UTILITY TRAILERS 


$95 List Price 
Fed. Tax Incl. 


Shipping Weight—6%% Ibs. 
Ball Not Furnished. 


Trae Hithing 


S implified 


No more time need be lost for lack of 
@ suitable utility trailer coupling. The 
newly designed KEYSTONE BUMPER 
HITCH is made to fit e 
cars and most others, including '46 
models. 

Made of sturdy p d steel, 
for instantaneous attaching and de- 
tachi are ed of long, safe 
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and useful service. 


NEW e¢ STRONG e STURDY 
DEPENDABLE e SAFE 


Distributorships available. 
Substantial di for quantities. 


For IMMEDIATE SHIPMENT write 
Keystone Trailer Sales 
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demand for holiday pay, which the 
company refused to pay, according 
to Studebaker officials. In the pre- 
vious week, Studebaker accounted 
for 2,261 cars and 1,099 trucks, ac- 
cording to revised figures. 

Reporting the end of a shortage 
of frames which have been ham- 
pering commercial car output, 
Hudson last week produced an es- 
timated 2,735 cars and 94 trucks 
compared with the previous week’s 
revised totals of 2,779 cars and 22 
trucks. 

So far in November, U. S. mak- 
ers have used six days of produc- 
tion to account for the assembly 
of 106,967 cars and trucks. 


It is still considered likely that 


the auto industry will be able to | 


end November with another post- 
war monthly record. But much de- 
pends on what effect the opening 
of deer season in Michigan this 
week exercises on automobile plant 
attendance. 


Middleton Sells Outlet 
At Nogales to Gibbses 

A. L. Middleton has sold his mo- 
tor firm at Nogales, Ariz., to H. J. 
and M. L. Gibbs, who have re- 
named the business Gibbs Motor 
Sales. 





Car, Truck Output Estimates 


By Automotive News 


PASSENGER CARS 
(U. 8. PRODUCTION ONLY) 





Week Week Total dan. 1° dan. | 
Ended Same Ended Nov. to to 
Nov. 9, Week Nov. 2, to Date Nov. 8, Nov. 9, 
1946 1941* 1946* 1946* 1941* 1946* 
GENERAL MOTORS 29,904 38,560; 29,892 35,857 1,960,814+ 603,417 
Er ee 5,175 5,997 5,213 6,197 330,832 116,099 
SS 5 dvb. bwaw,s 1,163 1,051 1,148 1,389 51,170 21,352 
Chevrolet ......... 14,379 21,989+ 14,522 17,283 1,123,782+ 284,149 
Oldsmobile 4,326 4,297 4,418 5,209 203,092 82,331 
Pontiac ..... .-. 4861 5,226 4,591 5,779 251,938 99,436 
CHRYSLER . 10,862 17,870 11,139 12,976 1,004,850 458,055 
De Soto .. 1,227 1,276 1,361 1,499 89,551 58,060 
re rk 3,381 7,793+ 3,392 3,943 326,083+ 134,801 
so, eee 4,612 6,998 4,753 5,563 457,780} 196,333 
Chrysler oo. 1,803 1,633 1,971 131,436 68,3861 
FORD . 13,238 19,3848 14,545 16,023 896,025 375,632 
2, PET 10,385 17,083+ 11,467 12,564 782,121+ 308,215 
SE 513 388 511 616 15,884 10,450 
nn. i¢viseenns 2,340 1,872 2,567 2,843 98,020 56,967 
CROSLEY 187 N.A. 190 241 N.A. 2,795 
ES. + Gh.ne tepens 2,735 1,651+ 2,779 3,291 70,417+ 77,7380 
KAISER & FRAZER 753 ae 634 . re 4,649 
eae s6Nbscunee 2,806 1,719 2,881 3,432 69,181 $1,317 
| JiR 1,446 1,597 1,464 1,739 65,401 33,808 
STUDEBAKER 1,879 83,329+ 2,261 2,705 112,450+ 61,753 
261 sae 306 322 26,777+ 2,963 
MISCELLANEOUS 79117 347,358+ 
Total Cars, U. S. .. 64,071 91,980; 66,091 77,441 4,553,273+ 1,702,169 


*Revised. Includes trucks. tStation wagons. N.A.—Not available. 
Note: 1941 figures include cars and trucks, U. S. and Canada. 
+ o . . . . 


COMMERCIAL CARS 
(U. S. PRODUCTION ONLY) 














Week Week Total Jan. 1 
Ended Ended Nov. to 
Nov. 9, Nov. 2, to Date Nov. 9, 
1946 1946* 1946* 1946* 
CHEVROLET .......... . 6,812 7,622 8,376 215,224 
En a 6,243 6,664 165,354 
EE a chs d geass e044 a0 3,321 3,394 3,999 110,674 
INTERNATIONAL ......... 2,478 2,908 2,512 94,785 
Se 1,748 1,938 2,136 59,535 
STUDEBAKER ............ 1,131 1,099 1,350 34,759 
A er a 1,781 1,825 2,146 26,960 
ES Pee ae 506 467 599 13,801 
Ea Gurls Ge o-4 65 0le 8 395 393 473 9,866 
EE SEE gy 6b 6-6 vet's ow oS 305 307 871 8,293 
SSE ee ete e 174 142 203 6,341 
I it -ain he's f Av.0's.4'd 0.00/06: Closed Closed 5,023 
IE icles ble hit 0 0 05 6:4. 0:07: 6. 94 22 102 2,839 
MISCELLANEOUS .......... 489 524 595 23,809 
Total Trucks, U. S. ....... 24,701 26,384 29,526 777,263 
Total Cars, Trucks, U. S... 88,772 92,975 106,967 2,479,482 
Total Cars, Trucks, Canada 3,528 3,011 4,127 135,187 
Grand Total, Cars and 
Trucks, U. S. and Canada.. 92,300 95,986 111,094 2,614,619 


*Revised. Miscellaneous includes Autocar, Divco, Marmon H., Brock- 
way, Four-Wheel Drive, Sterling, etc. 


N. Y. Times Sets 
Detroit Lunch 


DETROIT.—The New York 
Times will hold its eleventh annual 
Detroit luncheon at the Recess 
club here Nov. 14, it was an- 
nounced last week by Julius Ochs 
Adler, general manager. 

Speakers will include Turner Cat- 
ledge, Times assistant managing 
editor, and William L. Laurence, 
science writer and Pulitzer prize 
winner for his coverage of the 
atomic bomb development. Promi- 
nent leaders in the automotive in- 
dustry have been invited to the 
luncheon. | 





Starts Construction 
Recently acquired property is be- 
ing used by Hedge Motor Co. 
(Chrysler), Brazil, Ind., for the 
erection of a building. 





Pontiac Turns Out 


100,000th ’46 Model 

PONTIAC, Mich.—Pontiac Mo- 
tor division last week produced 
the 100,000th unit of its 1946 
model run, according to H. J. 
Klingler, general manager. 

During October, Pontiac as- 
sembled 21,692 units, its highest 
monthly production total to 
date, and during the week ended 
Oct. 26, reached a 1,000-car a 
day average. 








There are profit-making opportunities in 
AN Want Ads. See inside back cover. 











Are You Making Maximum Profits? 


Are you making maximum profits out of your business? 

Are your cost of sales in each department sufficiently low to produce normal gross profit 
margins? 

Do you know what normal gross profit margins are averaging in the business now? 

Are your total expenses in departments in line with departmental gross profit margins’ 

Are the individual expenses that go to make up your total expense in line with what 
they should be? 

Send your latest financial and operations statement to us for the answers to these and 
many more questions concerning your profit opportunities. 

Your statement will be kept in the strictest of confidence and returned to you with a 
complete unbiased analysis of your finances, operations and expenses. 

| We guarantee to point out a total savings to you in excess of the cost of this service 

or refund your money and render your analysis free of charge. 


SPECIAL INTRODUCTORY OFFER 








SPECIAL: Service Department Analysis..........$10.00 





Always Consult a Specialist for Expert Advice and Counsel 


J. B. Van Tassel Associates 
Automotive Dealer Business Consultants 

Phone: RAndolph 5500 

: Aut tive News, Detroit) 
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Corporation Control? 


Government Ownership Seen as Eventual Goal 
In Compulsory Licensing Proposal 


By William Uliman 
Washington Correspondent 

WASHINGTON. — Within the 
next few months, the dust will be 
brushed off a 10-year-old proposal 
for compulsory licensing of cor- 
porations by the federal govern- 
ment, and advocates of regimen- 
tation will whoop it up for such 
legislative action. The cry will 
arise in the wake of reports from 
some congressional groups charg- 
ing that there is an undue, rapid 
centralization of business and in- 
dustry now in progress. 

Some of the advocates of fed- 
eral licensing undoubtedly’ will 
hold that such a program would 
strengthen the competitive system, 
but the bureaucrats and foes of 
business will have other ideas in 
mind. 

The great aim of radical bu- 
reaucrats is to gain control over 
industry. This can be accom- 
plished by many means short of 
government ownership, but they 
see the latter as an ultimate 


goal. 

A bill for federal licensing of 
corporations was introduced in 
Congress years ago by Senator 
O’Mahoney. A hearing was con- 
ducted in the Senate but no action 
was taken. 

The O’Mahoney bill went far. It 
is probable that fresh demands for 
federal licensing will go much fur- 
ther. Cardinal principles of the 
proposal: 

Compel transformation of state 
corporations into federal corpora- 
tions by regulating “the term and 
conditions on which corporations 
may produce and distribute com- 
modities for interstate commerce.” 

Lay down in the license condi- 
tion terms for doing business, such 
as surrendering to a bureau wide 
control over regulation of internal 
affairs of corporations. 

Grant to a federal bureau, such 
as the Federal Trade Commission, 
broad authority in administering 
the licensing act. 

Provide for revocation of licenses 
under very broad power. 

Transfer authority for enforce- 
ment of anti-trust and other laws 
from the courts to a federal bu- 
reau. 

The object would be, as in other 
control legislation, to provide 
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MOTOR OIL 
See your AMALIE Distributor or write Dept. V!! 
AMALIE DIVISION 
L. SONNEBORN SONS, INC. 
88 Lexington Avenue, New York 16, N. Y. 


Refineries: Petrolia and Franklin, Pa. 
Plant: Nutley, N. J. 


in the Southwest: 
Senneborn Bros., Dallas |, Texas 





“flexibility” and “discretion” so 
that a bureau could expand the 
original intent of the law. Thus, 
a federal licensing law which ap- 
peared reasonable on its face 
might be construed so broadly that 
it would be a dangerous act. 

And in giving a federal bureau 
control over many of the activi- 
ties of the corporation, such a law 
would deprive stockholders of con- 
trol. 

Another aspect to the proposal 
is the fight of radicals to deny 
to corporations the immunities 
of individuals, even though cor- 
porations represent in effect an 
association of individuals. 

Since his accession to the Su- 
preme court, Justice Hugo Black 
has vigorously asserted that cor- 
porations do not have the right of 
protection of the due process clause 
of the Constitution. 

This opinion has not become the 
decision of the majority, but there 
is no assurance that it will not at 
some time. 

The insistence that corporations 





are not entitled to protection 
against discriminatory laws and 
actions which deny due process 
or abridge constitutional immuni- 
ties is a far-reaching contention. 

Should this doctrine prevail, the 
corporation would be made entirely 
subject to the control of bureauc- 
racy. 





Ladies Day 


Pontiac Calls Conference 
Of Women Dealers 


PONTIAC. — Pontiac Motor 
will devote its next monthly fac- 
tory dealer conference complete- 
ly to the “forgotten members of 
the automobile industry—women 
dealers,” D. U. Bathrick, general 
sales manager, said last week. 

It is believed to be the first 
time that an all-feminine sales 
conference has been called by 
an automobile manufacturer. A 
representative group of these 
business women from every sec- 
tion of the United States will be 
invited to Pontiac for the con- 
ference. 

This history - making confer- 
ence will follow the general line 
of traditional, all-male _ sales 
meetings. 
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A NEW TIME, SPACE and work-saving portable paint mixer for automotive re- 
finishing shops was announced last week by Sherwin-Williams Co. The new machine, 
according to Rex C. Hall, general manager of automotive sales, will help automotive 


refinish shops and car dealers do their refinishing work easier, faster and more eco- 
nomically because of its radical design, compactness and fractional horsepower opera- 
tion. The new machine has a novel time-saving coupler which makes continuous opera- 
tion possible even when the operator is inserting or removing paint ¢ans from machine. 





Mason to Move by Jan. I 


Ralph Mason, Kokomo, Ind., ex- 
pects to move Mason Motors, Inc., 





into the new building being erected 
for the dealership at Sycamore and 
Market Sts. by the first of the year. 








a SYMBOL 


a Sign 


of Service Fanmtaa 





@ NAPA has never deviated from the 


policy of distributing only parts of the 
finest quality that can be had—believ- 
ing this to be in the best interest of 


vehicle-owners, repairmen and jobbers 


alike. 


The NAPA Seal—backed by the 
largest independent organization in 
the parts industry—will continue to 
affirm the quality of products distrib- 
uted by NAPA, and to identify the 
NAPA Jobbers who serve you. 

Through its network of 38 strategi- 
cally located warehouses, NAPA aids 
your jobber to give prompt service on 
parts of genuine quality for cars, trucks 
and buses of all makes. You can be 


sure that to an ever-increasing degree— 


NATIONAL AUTOMOTIVE PARTS ASSOCIATION = 
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@ Ted Horn is 
National Champ 


“THANKS TO BURD PISTON RINGS” 
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MARVILLE 
1, 2, and 4 Wheel Trailers 





Distributorships Available 
Marwille Dwyer, Inc. 


Dept. All2 
1835 N. Eastern Ave. 
Los Angeles 82, Calif. 

















Complete with fan, fan belt, water pump, 
generator, starter, distributor, coil, fuel 
pump, intake and exhaust manifolds, 
carburetor, oil filter, spark plugs, fiy- 
wheel, clutch pressure plate assembly, 
engine wiring. 


Also available Power Take-Off. ... .$30.00 
Constant velocity-type governor . .’.$25.77 


1134 BROADWAY 





SPECIAL WHILE THEY LAST 
ACT—NOW 


New Jeep Engines 


WRITE, WIRE OR PHONE 


KURLAND MOTORS 


Complete ... Ready to Run... 
Packed in heavy wood crate 
suitable for mounting. Bugged 
mobile 65 H.P. power unit for: 


Basic Installations in Willys 
1933 to 42— 


@ Irrigation Pumping 

@ Feed Grinding 

@ Hay Bailers and Hoists 
@ Electrical Systems 

@ All Around Farm Power 


REGULAR LIST PRICE $257.75 
SPECIAL CLEARANCE 
PRICE 

9Qi5 
*139 
Special Price to Distributors 


Will Ship Anywhere—All Prices 
F.O0.B. Denver. 20% Deposit Required. 


DENVER, COLORADO 














Ted Horn, the most respected man in 


racing today,won the194G6AAANational 
the 
On AAA 
dirt ovals, in a car designed and built in 
his own shop and equipped with Burd 


Championship without winning 


Indianapolis 500 Mile Race. 


*A steady string of dirt track wins 
—at Flemington, N. J.; Atlanta, Ga.; 
Williams Grove, Pa.; and many 
others — earned sufficient, points 
for Horn to be National Champ. 


“Graf-Flox” Piston Rings, Horn won 


practically every “‘big car’’ race he enter- 
ed. Time after time he wired his appre- 
ciation for Burd’s dependable perfor- 
mance. Put this reliability to work; rering 
with Burd “Graf-Flox” Piston Rings. 
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@ ROCKFORD, ILLINOIS 





Parts Sales Up; 
Inventory High 


At Cadillac 


DETROIT. Cadillac has man- 
aged to maintain high replacement 
parts inventories despite an _ in- 
crease of nearly 
80 percent in 
parts sales this 
year, D. E. Ahr- 
ens, general man- 
ager, said last 
week. 

“The manufac- 
ture or purchase 
of replacement 
parts has been at 
least as difficult, 
if not more so, 
than the manu- 
facture of new 
cars,” Ahrens said. “This situation 
has been brought about by sup- 
pliers’ labor difficulties, pricing 
formulas and by the large number 
of Cadillacs which remain in ser- 
vice year after year.” 

Cadillac replacement parts man- 
ufactured by the division itself are 
fabricated on the same assembly 
lines as are the 1946 model parts. 
Three hundred persons — nearly 
twice the number required in 1941— 
handle the warehousing and ship- 
ping of replacement parts. Enlarge- 
ment and modernization of the fac- 
tory parts depot recently was com- 
pleted. 

The growing parts demand from 
owners in the United States has 
recently been expanded by parts 
orders from owners in China, Eur- 
ope and South America as Cadillacs 
in those and other foreign coun- 
tries go back into service, he added. 


Sale of Shares 
Set by GM for 


Expansion Plans 


NEW YORK. — General Motors 
last week announced plans to boost 
its working capital by $100,000,000 
through the sale of 1,000,000 shares 
of preferred stock to the public. 
Last August, the firm received 
$125,000,000 from the sale of prom- 
issory notes to insurance com- 
panies. 

Proceeds from the notes and the 
forthcoming issue, to be offered by 
a syndicate headed by Morgan, 
Stanley & Co., will be used for 
modernization and expansion of 
existing facilities, construction of 
new units and additional working 
capital requirements. 

The offering price and dividend 
rate will be announced later. 





D. E. Ahrens 








Obituaries 
Carl M. Tichenor 


SYRACUSE, N. Y.—Carl M. Tichenor, 


59, vice-president and general manager of 
the Doyle Mfg. Co., died here Oct. 30. 
. . os 


Max A. Richter 
PERU, Ind.—Max A. Richter, 67, retired 
former partner in the Richter Motor Sales, 
died here Oct. 31. 
* * * 


Martin D. Scott 

AKRON.—Martin D. Scott, 67, Goodyear 
Tire & Rubber Co. employe for more than 
43 years and one of the pioneers in the 
company's development of pneumatic tires 
for long-distance truck operations, died 
Oct. 27 at his home here. He was Good- 

year's first test car driver. 

« * * 


Wallace O. Kelley 
KANSAS CITY.-——Wallace O. Kelley, 65, 
who founded Kelley-Williams Motor Co. 
here in 1916 and had been a Ford dealer 
longer than any other man in the Kansas 
City branch, died Oct. 30 at his home here. 
He was senior partner and vice-president 
of the dealership, which he had headed 
from 1916 to 1942. 
- * * 
O. B. Rogers 

PALESTINE, Tex.—O. B. Rogers, 67, 
pioneer automobile dealer, died here Oct. 
27. Rogers was one of the town’s first 
automobile dealers and sold many Palestine 
residents their first automobiles in the days 
when 30 miles an hour was considered 
high speed. 


* * * 

William Paulus 
BUFFALO.—William Paulus, 57, vice- 
president and factory manager of Trico 


Products Corp., died at his home here Oct. 
29. He joined Trico in 1919 as foreman of 
the tool room and within a year had be- 
come factory superintendent 

+ + * 

Harry E. Thayer 
FARMINGTON, N. H.—(UTPS)—Harry 
E. Thayer, 62, pioneer auto dealer, died 
here recently after a long illness. For many 
years he was connected with New England 
sales and distribution of Overland cars and 
operated one of the largest dealerships in 
this section. 

on e - 

Stanley M. Prior 
NEW BRITAIN, Conn. Stanley M 
Prior, 60, manager of distributor sales for 





Fafnir Bearing Co., died Oct. 24 at his 
home here. 


Here is the Aerosedan, specially painted for 





THE LOBBY of the General Motors building last week was the scene of a speciai 
automotive exhibit staged by Chevrolet to commemorate the division’s 35th anniversary 
Contrasting with Chevrolet No. 1 and another venerable old-timer were 1946 models 


the exhibit in ‘‘Anniversary Jade.’’ 





Old Timer Assn. 
Organized in 


N. California 


SAN FRANCISCO.— More than 
200 automobile dealers and their 
wives from northern California met | 
here last week at a luncheon to} 
hear Ralph De Palma describe the | 
aims and purposes of the Automo- 
bile Old Timers. 

Following his talk, the dealers 
voted to form a Northern Cali- 
fornia Council of the Old Timers 
Assn. and unanimously elected Billy 
Hughson, the world’s first Ford 
dealer, as president. 

Among speakers at the meeting 
were: Hughson, Fred Pabst, gen- 
eral manager for Don Lee, Cali- 
fornia Cadillac distributor; Les 








Vogel, San Francisco Chevrolet 
dealer, and Roy Folger, insurance 
executive. 

Those at the speaker’s table in 
addition to the speakers included 
auto trade leaders: George Daniels, 
San Francisco Pontiac dealer; Bill 
Stahl, Monterey Packard dealer; 
Miss Mildred Haskins, manager, 
San Francisco and the Northern 
California Motor Car Dealer Assns.; 
Berkeley Neustadt, Pacific Tractor 
and Implement Co.; Leon J. Pink- 


son, auto editor, San Francisco 
Chronicle, and Automotive News 
correspondent; Dave Watkins, 


general manager, California State 
Automobile Assn.; Glen Smallcomb, 
Burlingame Chevrolet dealer and 


northern California director of 
NADA; Henry Millians, Santa 
Rosa Dodge dealer; Jack Eagal, 


Stockton Ford dealer, and Harold 
Bromberg, Burlingame Pontiac 
dealer. 











No 80! CHAIR 


Chrome 


SHOWROOM FURNITURE 


Beautiful ¢ 
CHAIRS e SETTEES « TABLES 
STOOLS « SMOKING STANDS 

LAMPS e« 


Sturdy e Comfortable 


CLOTHES TREES 


Durable Leatherette in Many Colors 
Highest Grade Chrome Plating 


Illustrated Literature on Request 


* 


KAY-DAVIS COMPANY 


886-390 Gerard Ave. 
NEW YORK 52, N. Y. 





Still Signing Up 


Ane you looking for a profitable line 
you can sell for immediate delivery? 
Thousands of automobile, trailer 
and farm implement dealers are now 
getting extra income by selling the 
popular American Bantam all-purpose 
UTILITY TRAILER. Every dealer can 
find hundreds of good prospects. 
Anyone who operates a light pick-up 
truck or any other utility vehicle saves 
trips by putting an extra load in the 





trailer. Salesmen, farmers, business men 
and others who use a car for carrying 
samples or bulky, heavy equipment of 
any kind will find the American Bantam 
UTILITY TRAILER indispensable as 
a time and labor saver. 

Excellent territories are still avail- 
able to qualified dealers. Write 
American Bantam Car Co., UTILITY 
TRAILER Division, Butler, Pa., for 
further information, 
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Manufacturers of SUPERCARGO Truck 


The American Bantam 
UTILITY TRAILER 
standard model. Tarpau- 
lin and side racks in larg 
illustration are extra 
equipment, 


The American Ban- 
tam all-purpose 
UTILITY TRAILER 
is also available as a 
chassis, without body 
or fenders. 


ILITY TRAILERS 









AMERICAN BANTAM CAR COMPANY, BUTLER, PA., U.S.A. 


Trailers * Cable Address: BANTAMCAR 
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HELP WANTED 





per hour and a place 
teed. Bardwell Auto Works, Great Bend, 
Kansas. 


SHEVROLET SERVICE MANAGER—To 
take charge of a large Service and Parts 
Department immediately, doing approxi- 
mately fifteen thousand dollars customer 
labor per month. Must be experienced, 
energetic and have top references. Best 
compensation for the right man on sal- 
ary and profit-sharing basis. All in- 
quiries treated as confidential. Yingling 
Chevrdet Company, 300 South Topeka, 
Wichita 2, Kansas. 
{7—EMUT—Automotive products. Knowl- 
edge of sound dampening, adhesives, sat- 
urated felts preferable. Desirable that 
applicant be capable of supervising group 
of Aut ive Products Chemists. Per- 
manent position with long established, 
progressive company. Excellent opportu- 
nities for advancement for right man. 
Location, Metropolitan New York area. 
Send resumes to Box 1427, c/o Automo- 
tiwe News, Detroit 26. 


‘'ANTED—<Account office manager, must 
be familiar General Motors system. Buick- 
Cadillac dealer. Daytona Motor Com- 
pany, Daytona Beach, Fla. 

.UTO MECHANIC with industrial experi- 
ence capable of instructing a small group 
of G. I. apprentices two nights each 
week at Trade School located in North- 
eastern Ohio. Steady employment with 
established G. M. dealer. Furnish refer- 
ence and picture with application. Also, 
similar position open for auto-body and 
paint man. Box 1435, c/o Automotive 
News, Detroit 26. 

‘ERVICE MANAGER wanted by G. M. 
dlealer in good small city Western Wis- 
consin, Excellent future for right man. 
Give complete experience. Write Box 
1437, c/o Automotive News, Detroit 26. 

“HEVROLET PARTS COUNTER MAN, 
experienced, for active parts department. 
Write qualifications, age, experience. 
Chevrolet Dealer, Bousa Motors, Inc., 
Willimantic, Conn. 

SHOP FOREMAN or service manager 
wanted for Canadian distributorship lo- 
cated in Montreal. Write stating previous 
experience, age, salary expected. Provide 























references. Permanent position to quali- 
fied man. Box 1443, c/o Automotive 
News, Detroit 26. 





HRYSLER-PLYMOUTH wholesaler wants 
experienced man to take complete charge 
of parts department. Must have ability 
to train, supervise employes, take charge 
of sales promotion with four or five 
salesmen. Please state qualifications and 
recommendations first letter. Located in 
midwest. Write Box 1444, c/o Automo- 
tive News, Detroit 26. 
ECRETARY and treasurer for large deal- 
ership handling dual line of cars in 
Central Ohio. Must be familiar with all 
phases of G. M. accounting system, 
close books, take statement and familiar 
with daily operatirg control system. Po- 
sition «iow open. Apply Box 1445, c/o 
omotive News, Letroit 26. 
VANTED—Parts imanager for medium- 
size Ford dealership. New building and 
equipment. Small city, Central Ohio. 
Salary and bonus commensurate with 
ability. Box 1446, c/o Automotive News, 
Detroit 26. 
NORKING SERVICE MANAGER—Cadil- 
lagsDldsmobile service in small Massa- 
oR: city. Pleasant working condi- 
tions and no limit to future possibilities 
+ for .tompetent, trustworthy, young or 
middie aged man. Give outline of quali- 
fications. Box 1447, c/o Automotive 
News, Detroit 26. 
1\CCOUNTANT-OFFICE manager by old 
established Pontiac dealer. Experienced 
with G. M. accounting system and duties 
relative to automobile dealership. Ref- 

















erences required. Bill Spike, Inc., Che- 
halis, Wash. 
VANTED — Automotive mechanic, salary 


$2,500 a year, vacations with pay, bonus 
and commissions. Living quarters avail- 
able in the future. Gettysburg Motors, 
Gettysburg, Pennsylvania. 








POSITION WANTED 


BUSINESS MANAGEMENT REPRESEN- 
TATIVE, eight years pre-war experience 
with two leading factories, seeks fac- 
tory connection in western United States 
territory along similar duties. Age 48, 
single, industrious, active. Now Chicago 
resident. Address Box 1419, c/o Auto- 
motive News, Detroit 26. 

\ALES MANAGER, 18 years experience; 
@ years with distributor, 15 salesmen. 
Cait truin and organize. Now employed, 
would like to establish connections in 
‘some large inland city. Box 1430, ¢/o 
Automotive News, Detroit 26. 


JARTS DEPARTMENT MANAGER—18 
years experience in the automobile busi- 
ness; 6 years as mechanic and service 
manager, 4 years as general manager of 
small Pontiac and Buick dealership, and 
8 years in merchandising Chrysler Mopar 
parts. Am now holding position as sales 
manager of parts and accessory division 
for a large Chrysler parts wholesaler. 
Prefer northwest location. Box 1438, 
c/o Automotive News, Detroit 26. 

JERTIFIED public accountant, formerly 
office manager and head accountant for 

















” NOBODY THINKS /'M 





THAT O10. BUT | REMEMBER EARNING PAY BOOSTS FOR THINGS 
A DANGED SIGHT MORE RETRIBUTIVE THAN STAYING OFF THE JOB!" 





Millard ¢ Denyes 














POSITION WANTED 


SERVICE MANAGER—Twenty-six years’ 
experience with GM and GM distributors. 
Permanent position only. Box 1451, c/o 
Automotive News, Detroit 26. 


MANUFACTURERS REPRESENTATIVE 











MANUFACTURERS' AGENT wants items 
applying to automotive and for indus- 
trial trade. Exceptionally well acquaint- 
ed with engineering and purchasing pro- 
cedures. Finest of references and addi- 
tional information available. Box 244, 
Keego Harbor, Mich. 


DEALERSHIP WANTED 





WILL PURCHASE automobile agency 200 
to 500 car franchise. Very interested— 
preferably General Motors or Chrysler 
products. Veteran. Best bank and credit 
references. Write details in full. Box 
1439, c/o Automotive News, Detroit 26. 

DEALERSHIP WANTED—Will purchase 
outright dealership any make eastern 
Pennsylvania or will consider capital in- 
vestment for partnership. All communi- 
cations kept confidential. I. J. Milgrim, 
544 Greystone Rd., Merion Station, Pa. 


DEALERSHIP FOR SALE 

PENNSYLVANIA DEALERSHIP (now 
handling Ford cars), doing approximate- 
ly $7,500 monthly business from parts 
and labor. Write E. Johnson, Canton, 
Pennsylvania. 

1250-CAR CONTRACT DEALERSHIP with 
one of big three in large Ohio city, com- 
plete with land, leases, organization, in- 
ventories, equipment; 1946 profits over 
$100,000; reason for sale: settle estate. 
Box 1450, c/o Automotive News, De- 
troit 26. 














TRUCKS FOR SALE 


FOR SALE—Two new 18-ft. van trailers 
on 4-wheel chassis. Air brakes on both 
axles. Eight 7.50x20 tires. $1,000 each. 
Ten 28-ft. Fruehauf warehouse vans. 
900x20 duals. Air brakes. Four 30-ft. 
Fruehauf tandem vans. 10.00x20 duals. 
Air brakes. Side door. Immediate deliv- 
ery. Berman Sales Co., R. D. No. 1, 
Pennsburg, Pa. Phone Pennsburg 521. 








TRUCK EQUIPMENT WANTED 





WANTED—Holmes wrecker, model W-35 
with or without chassis. Bisbee Motor 
Co., Brunswick, Me. Tel. 341. 





TRUCK EQUIPMENT FOR SALE 


2 TRANSFER CASE assemblies for 2% 
ton 6x6 GMC truck. 1 transmission as- 
sembly for Willys Jeep. 2 transmission 
assemblies for 1% ton Chevrolet truck. 
One 4 speed transmission assembly for 
% ton Dodge truck. Bill Bailey, 800 
Kecoughtan Road, Hampton, Va. 








BUSES WANTED 





SEDAN OR AIRPORT BUSES—Wanted 
late models, also school buses. Write, 
wire, will send buyer with cash. Mc- 
Laughlin Bus & Equipment Co., 1224 N. 
Main S8t., Providence, R. I. 





Aal 
























TRAILERS FOR SALE 

THREE AUTOMOBILE carriers, 

tandems, complete with tires, skids, 

safety equipment. Good condition, now 

in operation, $1,500 each. Signed Hy- 

draulic Hoist & Equipment Co., De- 
catur, Ga. 


PARTS WANTED 





W & K 








SHOP EQUIPMENT FOR SALE 

ONE KERRICK STEAM CLEANER COM- 
PLETE. Price $75 plus cost of crating. 
Central Chevrolet Co., Inc., 200 East 
Avenue, Rochester 4, New York. 

KING MOTOR TESTER—Sure hit distrib- 
utor Stroboscope. Bendix exhaust an- 
alyzer. Excellent condition. Westrick Mo- 
tor Company, Carrolltown, Pennsylvania. 

DE SOTO AND PLYMOUTH neon window 
signs with transformers, DeSoto metal 











service sign. Quick charger like new, 
Miller tools, etc. Box 1423, c/o Auto- 
motive News, Detroit 26. 





SPEEDOMETER-TEST and repair bench. 
F. W. Stewart-circle Ess-model 800. 
Electric Equipment Co. 817 Market St., 
Youngstown, Ohio. 


BEARING puller-presses bench type. Suit- 
able for generators and starters. Model 
Allen-P5 and Lanagan-Hoke 200. Elec- 








tric Equipment Co., 817 Market St., 
Youngstown, Ohio. 
GENERATOR-TEST benches. Weidenhoff 


model 301, 3 horse power. Also model 
501, 5 horsepower. Electric Equipment 
Co., 817 Market St., Youngstown, Ohio 





WANTED—Three (3) piston and pin assy. 
for 1935-50 Buick Gp. No. 0-629, Part 
No. 1399276. Ace Motor Co., 300 Broad- 
way, Gladewater, Tex. 


FOR LEASE 
WAREHOUSE: space available. Percentage 
basis. Automotive district. M. E. Yax- 
ley, 926 S. Flower St., Los Angeles, Cal. 








WHAT HAVE YOU TO SELL in 
bile and truck parts? We may be the 
buyer you are looking for. Write to us. 
Fuller Auto Salvage, Box 628, Salina, 
Kansas 


WANTED—Left rear fender 1941 Packard 
120, frame for 41-61, 41-62 Cadillac. 
Landis Garage, Landis, N. C. 


WANTED FOR EXPORT—Ford, Chevrolet 
parts, motors, wrenches. Write Box 14337 
c/o Automotive News, Detroit 26. 

WANTED—Left front fender and _ skirt, 
1941 50 series Buick. Downtown Chevro- 
let Co., 604 W. Main, Oklahoma City, 
Okla. 

WANTED—1931 Lincoln K8 cylinder trans- 
mission with free wheeling complete or 
any parts. Park Motor Sales Co., 15000 
Woodward Ave., Detroit 3, Mich. Mr. 
Bayma. 

PARTS FOR SALE 

TAILORED FELT BACKED front mats 
Chevrolet passenger 35-36, $3.30; 37-39, 
$3.60; 40, $3.60; 41-42, $3.60. Trucks 
35-40, $3.60 Chevrolet dealers. Other 
Chevrolet parts, write for list. Ship any- 


























where promptly. Bousa Motors, [nc.. 
Willimantic. Conn. 

GENUINE FORD PARTS—We ship any- 
where. We have the hard-to-get items. 
Call or write. Tranter-Williams, 4016 
Allston, Cincinnati, Ohio. 

1938 FORD standard Tudor doors, seats, 


upholstery, fenders, running-boards, 
frame, dash, axles, transmission. Write 
for details. Wherry Service Station, 
Pawnee City, Neb. 





PONTIAC 

PARTS WHOLESALERS 
Fast Mid-West deliveries. Excep- 
tionally large stock on _ hand. 
Prompt, courteous treatment. 25% 
discount to dealers. We want your 
business. We can help you. 

THOMS PONTIAC CO. 

Phone Forest 8992 

5225 Delmar Blvd. St. Louis 8, Mo. 





LEFT AND RIGHT front fenders, hood, 
and all chromium grill for '42-62 Cadil- 
lac. The above parts are original. G. B. 
Hill Motor Co., Box 976, Greensboro, 
North Carolina. 





WE BUY BUSES of all makes and 
any quantity. Also bus chassis. LINN- 
BAKER EQUIPMENT CO., Lansing, 
Michigan. Phone 83814. 





USED CARS WANTED 

SEVEN PASSENGERS, limousines, large 
cars must be clean. Prices 
McCLINTOCK - CADILLAC, 





CUSTOM-BUILT INVALID 8 CAR. Pack- 
ard 1939, 12 cylinder, model 1235, 4-door 
sedan, radio and heater, converted by 
an old established coach builder at great 
cost, equipped with an invalid’s wheel 
chair which is securely locked while car 
is in motion, removable from car on & 
ramp which locks into floor of car when 
in use, thereby enabling an attendant to 
take invalid to and from any place ac- 
cessible by a wheelchair. This car was 
converted for a very wealthy invalid, 
has had the best care and when doors 
are closed is entirely conventional in ap- 
pearance. Low ceiling $2,888. High ceil- 
ing $3,610. Adkins-Nash, Inc., 1415 N 
Broad Street, Philadelphia 22, Pa. Stev- 
enson 4-0200. 

THREE 1943 White army scout cars. Die- 
sel engine, front and rear wheel drive. 
$800 each. West 25th Franklin Auto 
Sales, 1600 West 25th St., Cleveland 13, 
Ohio. Telephone Prospect 4337. 


Automobiles Wholesale 


All Makes — All Models 
Detroit’s Largest Wholesaler 


CENTRAL SALES 








Reo Motors, Inc., N. Y. branch, avail- 

able to install accounting systems for . mh ® 

dealers. Also regular or special audits 16220 Livernois Detroit 
and tax service. Box 1396, c/o Automo- University 27317 

tive News, Detroit 26. 





tiENERAL MANAGER available, 16 years 

automobile experience familiar with all 
phases of automobile business including 
four years Ford dealer, two years Lin- 
coln-Mercury distributor. Capable of tak- 
ing complete charge of operation. 38 
years old. Can make substantial invest- 
ment if necessary. Box 1448, c/o Auto- 
motive News, Detroit 26. 





XPERIENCED Chrysler Mopar field rep- 


resentative desires position, not requir- 
ing constant travel, with automotive 
manufacturer or dealer. Unusually val- 
uable experience as industrial executive 
prior to Chrysler affiliations. Excellent 


references. No «bjection to occasional 
business trips. Béx 1449, c/o Automotive 
News, Detroit 26. : 





TRUCKS FOR SALE 


NEW DIAMOND T 5-10 ton 6x6 wrecker, 
model 969A, 529 cu. in. motor. Equipped 
with heavy duty Galion wrecker, 2 
booms, 3 winches, cutting torch, ten 
900x20 tires. List price $8,500. Net to 
dealer $7,500. Diamond T Truck & Parts 
Co., Ha. 1792, 1111 Bast 15th Street, 
Kansas City, Missouri. 


FOR SALE—New Ford truck converted to 
Thornton 4 rear wheel drive, both rear 
2 speed axles driving, 5 gd. dump box, 
heavy duty hoist, 900x20 rubber, auxil- 
fary transmission, 100 hp. motor. Im- 
mediate free delivery anywhere 
Seaboard area. H. R. Sivers, Ford Deal- 
er, Fulton, N. Y. Phone 629. 














WE BUY NEW BUS CHASSIS 


We are one of the largest purchasers of 
new bus chassis in Ameri We will buy 
for immediate or early future delivery all 
new Chevrolet, Dodge, Ford, International, 
or other make bus chassis you have avail- 
able. Prompt cash transactions. Call, wire 
or write giving prices f.o.b. chassis factory 
or other location. 


SUPERIOR COACH SALES CO. 
2335 N. W. 12th Street 
Oklahoma City 7, Okla. 

Phone 5-3538 











BUSES FOR SALE 


shipped same day 


CHEVROLET PARTS 
stock. Louis Chevrolet, Thomp 


Large 
sonville, Connecticut. 








ATTENTION! 
Chrysler Dealers! 


WESTERN 
Oil Filter 
Pack No. 1330 
REPLACES MOPAR NO. 1123387 
(with gasket) 
Available in Any Quantity 
98 net 


Blaushild Motor Co. 
15311 Kinsman Rd. WA. 3800 
Cleveland 20, Ohio 





BUSES FOR SALE—Four 1942 Ford COE 

walk-in type buses, good condition, good 
Call or wire for informa- 
tion. R. C. Breese, McCaa Chevrolet 
Co., Phone 170, West Memphis, Ark. 





TWO 1204 YELLOW BUSES for sale, one 
city transit type with 1941 110 horse 
Chevrolet motor. One over the road with 
1936 G.M.C. motor. Will have available 
two more, same type, with brand new 
1941 Chevrolet motors. Contact Ted An- 
derson, Hibbing, Minn. 








FOR SALE 
1942 YELLOW OOACH BUS 

Exceptionally clean 27-passenger Pu- 
sher type. 308 cubic inch GMC motor, 
8:25x20 tires. 
For detailed information call or write 
GENERAL TRUCK & EQUIPMENT CO. 
1100 Devine 8t. Columbia, 8. OC. 
Phone 2-8454 











For Immediate Results 
AUTOMOTIVE NEWS 





Eastern | 


WANT ADS 











SHOP EQUIPMENT FOR SALE 


WEAVER DRIVE-ON LIFT, two post. 
Like new, $525. Master Sales, Inc., 515 
North Main, Dayton, Ohio. 








DYNAMOMETER eliminates road testing 
of cars, saves time in trouble shooting 
Used only 2,000 miles. Sacrifice, $750. 
Master Sales, Inc., 415 North Main, 
Dayton, Ohio. 





MODEL 830 WEIDENHOFF motor 
analyzer. 1 model PD Weidenhoff ex- 
haust analyzer and combustion indicator. 
1 model 855 Weidenhoff synchronizing 
machine and scope. Albright Motors, 119 
Snow St., Providence, R. I. 


_ 





SCHILDMEIR WHEEL and drum straight- 
ening machine complete with all plates, 





bending bars and equipment, $250. 
Graeme Motors, Gulfport, Miss. 
FOR SALE—Used four cable electric 


freight elevator, maximum load capacity 
5,000 Ibs. Ideal for warehouse or garage. 
Price, $1,800. L. A. Leathers Co., Brook- 
ville, Pa. Phone 100. 


FOR SALE BY FORD DEALER—232 stand- 











ard parts bins complete and in good 
condition. Reply Box 1440, c/o Automo- 
tive News, Detroit 26. 

BRAKE DRUM LATHE—Barrett, heavy- 
duty complete with all fittings, ete 
Brand new, still in the crate, $595. 
rand River Chevrolet Co., 5100 Grand 
River, Detroit 8, Mich. 


AUTO EQUIPMENT FOR SALE 











Improved Automatic 
TOW PILOT—$17.50 Dealers 
Bumper to Bumper Tow Bar 
TOW PILOT ADAPTOW 
COUPLERS 
Per Set—$7.50 Dealers 


TOW BAR SALES Co. 
Factory Distributors 
TOW BARS—TRAILER HITCHES 
100 S. Clinton St. Chicago 6, Ill. 
ANDover 8888—DORchester 8373 
Order Today Immediate Delivery 











ACCESSORIES FOR SALE 
ATTE ON, CAR DEALERS—Auto seat 
covers, custom-tailored in plastic, fibre, 
herringbone and sailcloth. Perfect Fit 
ae Co., 1776 Broadway, New York, 





atin ate 

ATTENTION, CAR DKALERS! Custom 
tailored auto seat covers in plastic coat- 
ed fabrics in beautiful plaids for follow- 
ing 1946 cars only: All Chrysler prod- 
ucts. Fords, Nash and Packards. Prompt 
delivery. Perfect Fit Cover Company, 
1776 Broadway. New York 19, oe 

NEW BETTER SEAT COVERS—Mintco 
presents its new line of custom tailored 
covers for 1946 Dodge, De Soto, Chrysler, 
Plymouth, Packard, Chevrolet. Beautiful 
new patterns, prewar quality materials, 
leatherette trim. Send today for low 
price schedule. Mintco Distributors, 1804 
a Island Avenue, Brooklyn 30, New 
ork. 


ANTIQUE OARS FOR SALE 


1907 FORD MODEL §S roadster, motor 
number 1388. In good running condition. 
A real antique. Price $1,000. Bill Bailey, 
800 Kecoughtan Road, Hampton, Va. 


1899 OLDSMOBILE, 2 pass. roadster, ex- 
cellent condition, nearly new tires. 1906 
McINTYRE, 3 seats, 6 passenger high 
wheels, 2 cylinder. Good condition. Won- 
derful attraction for parades, celebra- 
tions, etc. They will appreciate in value. 
Omer Beal Motor Co., Geneva, Ill. 


FOR SALE—1914(?) Chevrolet touring, 
serial No. 1A-83922, perfect condition, 
9,000 miles. 1920(7) Overland 4-door 
sedan, motor No. 85868, absolutely OK, 
2,000 miles. Ames Chevrolet Co., 151-153 
Main St., Cortland, N. Y. 

WILL TRADE 

YOU WANT a fast, all-metal airplane and 
I need a car. North American Texan, all 
metal and in excellent condition. Cruises 
180, has radio transmitter and receiver, 
blind flying instruments and retractable 
landing gear. Can be modified for license 
for three seats. Will trade, even, for 
new Pontiac or equal—or what deal do 
you suggest on Buick, Chrysler. Ted 
Metzler, phone Main 1059, Toledo, Ohio. 


























1946 Piper Cub Airplane, 100 
hours total time for 1946 Ford, 
Chevrolet or Plymouth. New or 
slightly used. Will deliver for 
cost. D. Burlage, 1218 Granby 
St., Norfolk, Va. 











: _ MISCELLANEOUS 

ENGINE REBUILDING—Crankshaft grind- 
ing and metallizing. John P. Hughes 
Motor Co., Inc., 800 Commerce S&t., 
Lynchburg, Virginia. 

RUBBER STAMPS—Any wording, 
$1. Clifford Jones, 1210A Dudley, 
3, New York. 


CHRYSLER water pumper unit complete. 
Has new Chrysler Royal motor. Circular 
pump will pump or suck 500 gallons per 
minute standard hose connections. Two- 
wheel trailer with complete couplings. 
Could be used for farm irrigation, fire 
departments, contractors or pile driving. 
$495 delivered f.o.b. Philadelphia. South- 
ern Motors, 113 8. Broad St., Phila- 
delphia, Pa. 





3 lines 
Utica 

















PENETRATING OIL 


Government surplus packed in one gal. 
cans with spout—6 gals. to 1 case. 
Spec. Rix. 42 Rev. 1 
Packed by Delta Oil Products Co. 
for the Government. 


1 case lot.............$1.15 per gal. 
10 case lot... .. $1.05 per gal. 
25 case lot....... -95 per gal. 
50 case lot...... .85 per gal. 

100 case lot. . -75 per gal. 


F.0O.B. NEWBURGH, N. Y. 
SUPPLY LIMITED 


LONG PONTIAC CoO. 


231-235 Broadway Tel. 2600 
NEWBURGH, N. Y. 











TURRET TOP, pioneered by Fisher Body, 
is formed of a single sheet of solid steel, 





U-SHAPED STEEL ROOF BOWS are fused 
to the steel roof rails, affording extra 
ruggedness and shock resistance. 


all 
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STEEL COWL AND DASH, ruggedly 
braced with a triangular truss construc- 
tion, provide solid support for the front 
door hinge pillar. 


Outer and inner DOOR PANELS are 
welded into one solid unit. 


SOLID STEEL FLOOR, especially ribbec 
for extra strength, forms the foundation 
of the Unisteel Turret Top Body by Fisher. 


BOX-TYPE REAR END BRACES give extra 
protection against weaving and twisting, 


PLUS a long list of other features in. 
design and construction, which would 
total more than a hundred. 


You get Body by Fisher 
only ov 
GENERAL MOTORS CARS 


CHEVROLET + PONTIAC 
OLDSMOBILE + BUICK 
CADILLAC 


Fisher Body Craftsman’s Guild Model- Building Competition—8 university 
scholarships, 1212 other awards for boys 12 years of age and older. 


Enroll now! Headquarters: General Motors Bldg., Detroit 2, Michigan. 
The new 1946 Buick, Model 51 


4 SUPER 4-door Sedan 
On the Air: HENRY J. TAYLOR, twice weekly. 
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